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..AND THE INDUSTRY
IS BANKING ON IT.
WHY THE LATIN STAR
IS UNIVERSAL'S NEXT
GLOBAL PRIORITY
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WILLY SANJUAN/INVISION/AP/SHUTTERSTOCK
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Eilish at the 2020
Spotify Best New
Artist Party in
West Hollywood
on Jan. 23.

007 ll‘l TOp 20 ' TITLE coxnecarion Aft'st
Billie Eilish Charts Latest i y

FALCW  30ROC (R.W.MOORE, JR.,S.GLOADE) BIRD VISION/ATLANTIC

LIFE IS GOOD Future Feat. Drake

2 0Z,D.HILL (N.DWILBURN, FREEBANDZ] 2 O
l B d ' I lh m A.GRAHAM,D.HILL,0.YILDRIM,AMBEZZA) EPIC
ames On e e - BB CIRCLES Post Malone

3 B POST MALONE, FRANK DUKES, L.BELL cervsLc T 20

(L.B.BELL,A.R.POST,A.FEENY,W.TWALSH,K.GUNESBERK)

ILLIE EILISH HAS SHAKEN (NOT STIRRED) UP THE BILLBOARD DANCE MONKEY Tones And |

Hot 100, as “No Time to Die” debuts at No. 16, marking the newest theme K KERSTING (TWATSON) BAD BATCH/ELEKTRA/EMG 4 20
song from a James Bond film to reach the ranking. The ballad accompanies _
s B entore o A 1o DON'T START NOW Dualipa . o
€ movie o . ¢ Sal:ne name, due in INor merican eaters on prl ) .KIRKPATRICK (C.AILIN,I.KIRKPATRICK,E.W.SCHWARTZ,D.LIPA) WARNER
The song is the eighth Bond theme to reach the Hot 100’s top 20 and the .
first since Adele’s “Skyfall,” which hit No. 8 in 2012. One such entry has topped the ROXANNE Arizona Zervas
g . . 94SKRT JAEGREEN (A.ZERVAS, ARIZONAZERVAS) ~ 4 16
chart: Duran Duran’s “A View to a Kill,” for two weeks in 1985. J-JENNINGS, J.GREENSPAN,L.LARUE) COLUMBIA
Eilish co-wrote “Time” — which launches at No. 1 on Digital Song Sales with 25,000 4 MEMORIES Maroon 5 B
sold and No. 6 on Streaming Songs with 20.6 million U.S. streams, according to Nielsen MR POLLACK D BELLION K JOHNSON & GHNSON.JKHINDLIN) INTERSCOPL
Music/MRC Data — V-Vith her brothgr, Finneas O’Connell, who goes by Finneas and SOMEONE YOU LOVED Lewis Capaldi
produced the track with Stephen Lipson. It features orchestral arrangements by Hans 6 8 TMS (LCAPALD! ROMANS,B.KOHN, PKELLEHER T BARNES) VERTIGO) 41
Zimmer and Matt Dunkley and guitars from Johnny Marr of ’80s alt icons The Smiths. n—
“We’ve always wanted to write a James Bond theme song,” Finneas recently told AIR !Egl&ﬂggﬁgg’méyﬁtm Blegsor;]f;o?{}é Quavo
Billboard. “It’s a legendary franchise, so we had to convince a lot of people that we J-BOYD, QUK MARSHALL.D.JORDAN.J GIANNOS) BRAUN/DEF JAM
were the right choice. And then we had to write a song that everybody liked, so it was BLINDING LIGHTS The Weeknd
MAXMARTIN,O0.HOLTER, THE WEEKND (A.TESFAYE, ]U 12

XO/REPUBLIC

a hard-won process.” —GARY TRUST A.BALSHE,J.QUENNEVILLE,MAX MARTIN,0.HOLTER)
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The 18-year-old Seattle
native’s fourth Hot 100
entry also hits a No. 16
high on Hot Rap Songs, a
career best on the tally.

You officially released the song
on Feb. 7 after it leaked in
November. What happened?

| made it in Seattle — when |
heard the beat, | went in and
freestyled. It took a while to
clear [the sample from Johnny
Gill's 1990 song “My, My, My”].
That’s why it took a minute to
get out and why it leaked. Peo-
ple started showing me it leaked
and was blowing up. They were
telling me to take it down.

RODDY RICCH
“The Box”

The track — which
sits atop Streaming
Songs for an eighth
week (52.2 million U.S.
streams) — hits the
Radio Songs top 10
(13-10, 59.3 million
impressions) as it leads
Mainstream R&B/Hip-
Hop and Rhythmic for
a second week each.

4 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

Do you wish things had played
out differently?

It’s cool. ’'m on to the next

one. It’s the music industry: I'm
going to keep dropping shit and
moving forward. We didn’t know
it was going to go crazy until it
leaked — that’s how we knew

it was the one. People started
calling me Lil Mozart in the
Instagram comments. It’s a party
song, and people fuck with it.
They can relate.

TITLE CERTIFICATION

PRODUCER (SONGWRITER)

YUMMY

LIL M Ofé
“Blueberry

How will you continue to keep
up momentum?

We're shooting the [music] video
next week in an L.A. mansion —
we finna have TikTok dancers and
influencers. I’'m not sure we're
doing a remix, but there are peo-
ple | think can snap on it. [Then]

| have a couple more songs that
have a West Coast-type beat
that I’'m going to put out. I've
started gravitating toward more
melodic shit. —CARL LAMARRE

Artist

IMPRINT/PROMOTION LABEL

Justin Bieber

KID CULTURE,POOBEAR,S.SIROTA (J.D.BIEBER, SCHOOLBOY/RAYMOND

J.BOYD,A.BOYD,D.HACKETT,S.SIROTA)

EVERYTHING | WANTED Billie Eilish

FINNEAS (F.B.O'CONNELL,B.E.0'CONNELL)

BRAUN/DEF JAM

DARKROOM/INTERSCOPE

10,000 HOURS

D. SMYERS (D.SMYERS,S.MOONEY,

Dan + Shay & Justln Bleber

rvusic 4 20

NO TIME TO DIE

FINNEAS,S.LIPSON (B.E.O'CONNELL,F.B.0'CONNELL)

BALLIN’

J.JDILLON,JREYNOLDS, J.D.BIEBER,J.B0YD) NASHVILLE/WAR/WARNER
HEARTLESS The Weeknd

METRO BOOMIN, THE WEEKND,ILLANGELO, XO/REPUBLIC 1 13
DRE MOON (A.TESFAYE,L TWAYNE ILANGELO,A.E.PROCTOR)

HOT GIRL BUMMER blackbear
AM.GOLDSTEIN,BLACKBEAR BEARTRAP/ALAMO; 19 23
(A.M.GOLDSTEIN,MT.MUSTQ) INTERSCOPE

Billie Eilish
DARKROOM; 16 1
INTERSCOPE

Mustard & Rodda/SRicch

MUSTARD,GYLTTRYP (D..LMCFARLANE,S.R.KHAN ZAMAN

uMmers; 11 3l

KHAN.R.W.MOORE, JR.,0.JONES,E.J.ASGHEDOM,J A WEST) INTERSCOPE
BOP DaBaby
JETSONMADE,STARBOY soutHcoasy 11 21
(J.LKIRK,T MORGAN,A.M.MENDO) INTERSCOPE

THE BONES

G.KURSTIN (M.MORRIS,J.ROBBINS,L.J.VELTZ)

Maren Morris
COLUMBIANASHVILLE, 18 22
COLUMBIA

ADORE YOU

KID HARPOON,T.JOHNSON

(H.STYLES, T.HULL,A.R.ALLEN,T.JOHNSON)

Harry Styles 20

COLUMBIA

NN g

16 20

B 21
A 24 B
30 E]
25 29
7 B
28 BoR
2 B

36 38

40 40

LW 326

35 4l

TIT L E CERTIFICATION

PRODUCER (SONGWRITER)

LOSE YOU TO LOVE ME SelenaGomez

Artist

IMPRINT/PROMOTION LABEL

MATTMAN & ROBIN (S.GOMEZ, JULIA MICHAELS, 1 18
J.D.TRANTER,M.LAlgSSON,R.FREDRIKSSON) INTERSCOPE

GOOD AS HELL Lizzo 3 %
RICKY REED (E.B.FREDERIC,M.JEFFERSON) NICE LIFE/ATLANTIC
NUMBERS ABoongitda HOOdiEFeat.RoddyRicch,Gunna&LondonUnDaTrack

LONDON ON DA TRACK (R BOOGIE WIT DA HOODIE, HIGHBRIDGETHE 23 |
L.T.HOLMES,R.W.MOORE JR..S.G.KITCHENS) LABEL/ATLANTIC
FOREVER Justin Bieber Feat. Post Malone & Clever

POO BEAR,HARV (J.D.BIEBER,J.BOYD,B.HARVEY, scHooLBoYRAYMOND 24 1
JT.HUIE,A'DARWISH,A.R. POST L.B.BELL,BWALSH) BRAUN/DEF JAM

MY OH MY Camila Cabello Feat. DaBaby

FRANK DUKES (K.C.CABELLO,A.FEENY, SYCO/EPIC 25 1
L.B.BELL,5.KOTECHA,A.CLEMONS JR..J.L.KIRK)

HIGH FASHION Roddy Ricch Feat. Mustard
MUSTARD,GYLTTRYP (RW.MOORE, Birovisioyy 20 8
JR.D..MCFARLANE,S.R KHAN ZAMAN KHAN) ATLANTIC
FALLING Trevor Danlel

KC SUPREME,CHARLIE HANDSOME, TAZ TAYLOR mo, 25 14
(T.NEILL, TAZ TAYLOR,CHARLIE HANDSOME,K.CANDILORA Il INTERSCOPL
WOAH LilBaby o o
QUAY GLOBAL (D.JONES,C.ROSSER) Q#S%BTVW/%“AQ?%(

YOU SHOULD BE SAD Halsey % 6
G.KURSTIN (G.KURSTIN,A.FRANGIPANE) CAPITOL

BAD GUY Billie Eilish 1 47
FINNEAS (B.E.0'CONNELL,F.B.0'CONNELL) DARKROOM/INTERSCOPE

NO GUIDANCE Chris Brown Feat. Drake

VINYLZ JLOUIS 40 TWALTON(CMBROWNA GRAHAMAHERNANDEZ N.JSHEBIB, (e o a 5 37
JHUIZAR TWALTONM.J SAMUELS N.AA.CHARLES, T.J BRYANT M PLEBRUN)

SENORITA Shawn Mendes & Camila Cabello

ANDREW WATT BENNY BLANCO (S.MENDES K C.CABELLOA.WOTMAN,  SYCO/SLAND; | 35
B.JLEVIN.ATAMPOSI,C.E AITCHISON,J. PATTERSON,M A.HOIBERG) EPIC/REPUBLIC

WHAT A MAN GOTTA DO JonasBrothers
D.STEWART,R.B.TEDDER (D. STEWART,R.B TEDDER, REPUBLIC 16 5
JAGOMBAR N.J JONAS, P.K JONAS I, J.JONAS)

KINFOLKS Sam Hunt 34 19
Z.CROWELL (S.L.HUNT,Z.CROWELL J.FLOWERS,J.0SBORNE)  MCANASHVILLE
HIGHEST IN THE ROOM Travis Scott

0Z,NIK D,M.G.DEAN (TRAVIS SCOTT, cactus 1 20
0.YILDRIM,N.FRASCONA,M.G.DEAN) JACK/EPIC
GODZILLA Eminem Feat. Juice WRLD

D.A.DOMAN (M.MATHERS IIl,L.E.RESTO, SHADY/AFTERMATH 3 9
D.L.DOMAN,J.A.HIGGINS, AVILLASANA] INTERSCOPE
TRAMPOLINE SHAED
SHAED,A.MENDOZA (C.LEE, proToFinisH 13 38
S.ERNST,M.ERNST,A.MENDOZA) CAROLINE

ONE MAN BAND Old Dominion 20 %
S.MCANALLY (M.RAMSEY,T.ROSEN,B.FTURSI,J.OSBORNE) ~ RCANASHVILLE
IDON'T CARE = Ed Sheeran & Justm Bieber

MAX MARTIN,SHELLBACK,FRED (E.C.SHEERAN scHooLBoYRAYMOND |~ 2 38
F.GIBSON,MAX MARTIN, SHELLBACK. J.D.BIEBER,J.BOYD) BRAUN/ATLANTIC/DEF JAM

RITMO & AD BOYS FOR LIFE) The Black Eyed Peas X J Balvin

WILL.LAM K HARRIS (W.ADAMS, A PINEDA, K. HARRIS,J.A.0SORIO BepweTHE 30 13
BALVIN,F.BONTEMPI,M.GAFFEY PW.GLENISTER,A.GORDON,G.SPAGNER)  BEST/EPIC
SUCKER : Jonas Brothers
R.B.TEDDER,FRANK DUKES (R BTEDDER, repvsLe ) 46
J.JONAS, A FEENY,L.BBELL,N.J.JONAS, P.K.JONAS Il)

ONLY HUMAN Jonas Brothers 18 35
SHELLBACK (J.JONAS,P.K.JONAS II,N.J.JONAS, SHELLBACK) REPUBLIC
HOMESICK Kane Brown 43 14
D.HUFF (K.BROWN,B.BERRYHILL,M.J.MCGINN, T.PHILLIPS) ZNOANSEH‘{//ECL‘E

| HOPE Gabb% Barrett 4 g
R.COPPERMAN (Z.KALE,J.M.NITE,G.BARRETT) NAg\S\’/“lfﬁgl\jﬁ\'g
TRUTH HURTS - Lizzo

RICKY REED, TELE (E.B.FREDERIC, NICELIFE, | 42
M.JEFFERSON,S.CHEUNG,JESSE SAINT JOHN) ATLANTIC

TO DIE FOR Sam Smith
STARGATE,JIMMY NAPES (S.SMITH, carroL R |
J.J.NAPIER.M.S.ERIKSEN, T.E HERMANSEN)

TUSA Karol G & Nicki Minaé

OVY ON THE DRUMS (KAROL G,0TMARAJ,  YOUNGMONEY/CASHMONEY/UNIVERSAL ~ 42 12
D.ECHAVARRIA OVIEDO,K.M.CRUZ MORENQ) MUSICLATINO/REPUBLIC/UMLE

GNF (GIVENO FXKQ Migos, Young Thug & Travis Scott

DJDUREL JLETRANGER, MURDA BEATZ (TRAVIS SCOTT. QK MARSHAL] QuaLTvcontRo 48 1
KKBALLK CEPHUS,S.LLINDSTROM,D. MCPHERSONJ JMCINTYRE,J LWILLIAMS) MOTOWN/CAPITOL

DIOR PO\P Smoke 49
808MELOBEATS (A.LOBLACK,B.JACKSON) WORLDWl‘Sg/%REg'UCBTSE

SUM 2 PROVE Lil Baby 5 6
TWYSTED GENIUS (D.JONES, D.PORTIS) QSS%BTVUNC/%%T%(
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MOSEY: STEVEN FERDMAN/GETTY IMAGES. WEEKND: NABIL ELDERKIN. BIEBER: ANDREW LIPOVSKY/NBC/GETTY IMAGES.

SMITH: SARA JAYE WEISS/SHUTTERSTOCK. RICCH: CHRIS PARSONS
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DATA FOR WEEK OF 02.29.2020

mE TITLE cerrirication Artist THE
Z5  PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL WEEKND
e o SAY SO DojaCat o “Blinding
g TYSONTRAX (A.Z.DLAMINI,L.GOTTWALD,L ASRATD.SPRECHER)  KEMOSABE/ Lights”
JUICY DojaCat&T ]
43 BEFR TYSONTRAX,YETI(A.Z.DLAMINLL.GOTTWALD, J KEMO¥%E/ 41 17

D.SPRECHER,L.ASRAT,M.R.NGUYEN-STEVENSON) Up 1% to 19.4 million U.S. streams
. . ’

.. o MAKE ME WANT TO Jimmie Allen 53 g according to Nielsen Music/MRC
Y A.BOWERS,E TORRES (J.ALLEN, P.SIKES,J.DENMARK) STONEY CREEK Data, the song is The Weeknd’s 10th
o BLUEBERRY FAYGO Lil MOSE’}/ M Hot 100 top 10, and second from his
- CALLAN (L.ECHOLS,C.WONG, MOGUL VISIO
. BABYFAéE,LAREID,D.SIMMONS,J.GILL) NTERSBOPL album After Hours (due March 20),
SLIDE HER after the No. 1 “Heartless” (The title
) .L.R. Feat.YG . Y
54 N 56 o CARDOON THE BEAT (HER R LATOUR TTHOMAS EDIAS KDRJACKSON. o o 5 9 track bows at No. 77, with 8.2 million
S ARRINGTON,C.C.CARTER 5.C.CARTER W.HANKERSON,.DUPRI R PARKER) )
streams.) As reader Jake Rivera notes,
29 44 B3 SUICIDAL YNW Melly 3% 13 “Blinding Lights” grants Max Martin
73N (J.M.DEMONS,J.GUERRIERI-MARIL) YNW MELLY/300 a 14th consecutive year of adding a
" -, BEST ON EARTH Russ & BIA . Hot 100 top 10 as a writer, dating to
BOI-IDA.J.A. SWEET (RUSS,BIA,M.A. SAMUELS,C.LOVE, DIEMON/RUSS MY )« » « »
J.H.SMITH,L.EDWAR(DS,L.JEFFERSON,J.D.GLAZE,D.PRINCE) WAY/C/OLUMBIA PInk’s “U + Ur Hand” and “Who Knew
in 2007. The run encompasses 20 of
ME AND MY GUITAR  ABoogie Wit da Hoodie P
ANDREW WATT,L BELL HIGHBRIDGETHE 98 | the 22 No. 1s that Martin has penned.
(ABOOGIE WIT DAHOODIE,AWOTMAN, L.B.BELL) LABEL/ATLANTIC or
SOUTH OF THE BORDER Ed Sheeran Feat. Camila Cabello & CardiB
50 BEER ESHEERAN,FRED,STEVE MAC (JTHORPE, ATLANTIC 49
S.MCCUTCHEON,F GIBSON,CARDI B,K.C.CABELLO,E.C.SHEERAN)
GO STUP'D Polo G Feat. NLE Choppa & Stunna 4 Vegas ; H
o MIKE WILL MADE-IT,TAY KEITH (T.BARTLETT, PP COLUM%M 60 1 ; TITLE CERTIFICATION Art|5t
M.LWILLIAMS,B.L.CHAMBERS,K.CALDWELL,B.L.POTTS) PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL
HEART ON ICE Rod Wave YIKES Nicki Minaj
BN SPEAKER BANGERZ,MALIK, DICAPRIO BEATZ (R.GREEN, ALAMO] 94 15 - S B pooH BEATZ (D.CLEMONS, YOUNGMONEY/CASH 23 2
D.BANKS, L.D.BLEDSOE, M.W.BYNOE-FISHER J.SMITH SERVANCE)  INTERSCOPE B.BARRETT,0.TMARAJ,DERRICK MILANO) MONEY/REPUBLIC
i 51 BANDIT = Juice WRLD & YoungBoy Never Broke Again 0 20 o ° MAKE NO SENSE  YoungBoy Never Broke Again 57 15
= N.MIRA (N.MIRA,J.A.HIGGINS K. GAULDEN) GRADE A/INTERSCOPE et W BUDDAHBLESS (K.GAULDEN, T.8.DOUGLAS, SR.) AGE,E‘\;E{QLBANOTK'E
= NOBODY BUT YOU Blake Shelton Duet With Gwen Stefani e HEARTLESS DiploPresents Thomas Wesley reat. Morgan Wallen
G2 CE BEER S HENDRICKS (T.LJAME WARNERMUSIC 43 B (0o T3 BEEN DIPLOKING HENRY,CHARLIE HANDSOME,J.MOI (TW.PENTZ, MADDECENT) (3 T
R.COPPERMAN,$. MCANALLY J.OSBORNE) NASHVILLE/WMN - H.A.ALLEN,MWALLEN,E.K.SMITH,R.J.HURD,CHARLIE HANDSOME)  COLUMBIA
° WHAT SHE WANTS TONIGHT Luke Brpy 64 g . ° WHATS POPPIN Jack Harlow 84 9
Ll%%B%\é’?\ll?slvliIaTl-IEI\_/Iﬂ\é]SSELYE?JRIXIAI\G\:TE) NASRETOL NOTLISTED (NOT LISTED) GENERATION NOW/ATLANTIC JUSTIN BIEBER
FEAT. QUAVO
o IHOPE YOU'RE HAPPY NOW  Carly Pearce & Lee Brice 65 7 17 18 PO RIDIN’ ROADS DustinLynch =, . “Intentions”
) BUSBEE (C.PEARCE,L.COMBS,R.MONTANA J.SINGLETON)  CURB/BIG MACHINE 7.CROWELL (D.LYNCH,A.GORLEY,Z. CROWELL) BROKEN BOW
MIGHT NOT GIVE UP  ABoogie Wit da Hoodie Feat Young Thug COME AROUND ME Justin Bieber Parent LP Changes
N.MIRA (A BOOGIE WIT DA HOODIE,N.MIRA, HIGHBRIDGETHE 06 1 POOBEAR, THE AUDIBLES (J.0.BIEBER, SCHOOLBOY/RAYMOND 86 1
JLLWILLIAMS,R.D.DAVIS,L.DOUGLAS,A L WASHINGTON) LABEL/ATLANTIC J.BOYD,D.JORDAN, J.GIANNOS) BRAUN/DEF JAM lands as the seventh
o | WISH GRANDPAS NEVERDIED  RileyGreen o { o7 CATCH BrettYoung g, Billooard 200 No. 1
D.HUFF (R.GREEN,L.BONDS,B.GREEN) BMLG D.HUFF (B.YOUNG,R.COPPERMAN,A.GORLEY) BMLG (see page 58) by Bieber
o P OUT WEST JACKBOYS feat Young g B.LT.C.H. Megan Thee Stallion (above right). The song
L L BEEE BUDDAHBLESS, JABZ (TRAVIS SCOTT, acTus 38 8 59 72 BEES HELLUVA (M.PETE,MRMCCURTIS,W.E.COLLINS, 31 4 is his 18th Hot 100
- T.B.DOUGLAS, SR.,J.BAKER,J.L WILLIAMS) JACK/EPIC G.CLINTON,JR.,G.L.COOPER T.A.SHAKUR,D.RASHEED) CERTIFIED/BDO
.. top 10 and the sixth b
&9 o WE BACK Jason Aldean 69 12 el o HOMECOMING QUEEN? KelseaBallerini 6 P 4
M.KNOX (B.D.WARREN,B.WARREN, T.HUBBARD,J.M.SCHMIDT) BROKENCBOV\f J.ROBBINS (K.BALLERINI,J.ROBBINS,N.GALYON) BLACK RIVER Quavo (a bove |eft), who
: also has earned four as
. MORE HEARTS THAN MINE Ingrid Andress RARE Selena Gomez .
i S ELLIS, | ANDRESS (IANDRESS, ATLANTIC/WARNER O 8 97 00 BELN SiR NOLAN SIMON SAYS (S.GOMEZ, wrerscore. 90 B a member of Migos.
SELLIS.D.SOUTHERLAND) MUSIC NASHVILLE/WEA . M.LOVE,B.MCLAUGHLIN,N.LAMBROZA,S.ROSEN)
o CHASIN’ YOU Morgan Wallen .~/ D o . KING OF MY CITY A BOO%IE Wit da Hoodie 69 3
85 R 81 k) BOI-IDA,S-DOT,BAND ON THE BEAT (A BOOGIE WIT DAHOODIE, HIGHBRIDGE THE
» J.MOI (J.MOORE,M.WALLEN,C.WISEMAN) BIGLOUD - M.J SAMUELS,S.FTHOMAS, J. ZOUM(BOULIAS D.COSTE) LABEL/ATLANTIC
2 o SLOW DANCE IN APARKING LOT  Jordan Davis 97 eRee] o2 DIVE BAR Garth Brooks & Blake Shelton 85 4
i’ W' P.DIGIOVANNI (J.DAVIS,L.L.FOWLER) MCA NASHVILLE ks al G.BROOKS (M.ROSSELL,B.KENNEDY,T.G.BROOKS) PEARL
THUG LOVE A Boogie Wit da Hoodie SUGAR BrockHamEJton
LONDON ON DA TRACK,M.SPATOLA (A BOOGIE WIT HIGHBRIDGETHE 3 | T4 82 BEER  JABARI MANWA R HEMNANI (M CHAMPION,.C. MCDONALD,D.SIMPSON, UesTon 66 7
DAHOODIE,L.THOLMES,S.FTHOMAS, M.SPATOLA) LABEL/ATLANTIC 1.SIMPSON,R BEATTY,J.MANWARRING, R HEMNANI.C.CHIEJINE) EVERYTHING/RCA
Y- o HOMEMADE Jake Owen 4 Fo1Xes) 54 COME THRU Summer Walker & Usher 4 10
) U3 91 § 89 LONDON ON DA TRACK,A ROBINSON.K R BAILEY (SWALKER U.RAYMOND IV, LVRN
7 J.MOI,D.COHEN (B.GOLDSMITH,J.MULLINS,D.PARKER B.PINSON) BIGLOUD J‘DUPRI,M‘LSEAL,JR.,L,T,HDLMES,A,ROBINSON,(K,R‘BAILEY‘N.A.A‘CHARLES) INTERSCOPL (\
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| Billboard will publish its OH, THE PLACES HE’LL GO!

«.next issue on March 14. ;
*For 24/7 music coverage, : From his eye-popping visuals to his

B to Dl lboal oo global streaming strategy, J Balvin has
always been the captain of his career.
Now, with a fresh album, label deal and
management team, he’s showing there
are no limits for Spanish-language artists.
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With her bold new album,
Kelsea Ballerini is taking charge of her

career — and the smart social media
strategy that keeps her followers loyal.
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BILLBOARD LATIN FEST+

From April 20 to 23 at The Venetian in Las Vegas,
Billboard will host the first-of-its-kind, weeklong
event dedicated to Latin music, culture and
entertainment, culminating with the Billboard Latin
Music Awards on April 23. Stars both emerging
and established — including Rosalia, Ozuna,
Cazzu and Sech — will speak over the course

of the programming. Go to billboardevents.com
for tickets and more information.
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Billie Eilish charts the latest James
Bond theme song, “No Time to Die.”
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It’s easier than ever for artists

to break online. Things get
complicated for the “friendagers”
who face a daunting industry —
without a rulebook.

18

What is the global value of a music
copyright today? We consolidate
the latest available data to find out.

THE SCENE
26

BRIT Awards 2020, Premio
Lo Nuestro

THE SOUND
31

How the use of sound bowls turned
Jhené Aiko’s new album into one
“free-flowing jam session.”
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With 17 upcoming North American
shows, Monsta X expands upon
K-pop’s U.S. touring blueprint by
looking beyond the major markets.
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MOMENT

72

Shelly Peiken recalls scoring
the first Billboard Hot 100 No. 1
of the 21st century thanks to her
co-writing credit on Christina
Aguilera’s “What a Girl Wants.”

Kelsea Ballerini photographed by
Meredith Jenks on Feb. 13 at Mister
Paradise in New York.

Oscar de la Renta gown, Jimmy Choo
shoes, Melinda Maria earrings.

BILLBOARD MUSIC WEEK

Stick around in Las Vegas April 27-29 for
Billboard’s 2020 Music Week, a summit
featuring dynamic conversations, music
performances, lifestyle experiences from
global brands and engaging experiential
activations — all leading up to the
Billboard Music Awards on April 29.
Check billboardevents.com for updates
and speaker announcements.
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It’s easier than ever for artists to become big online. But things can get complicated
for the “friendagers” trying to navigate a daunting industry — without a rulebook
BY STEVE KNOPPER

N MARCH 2018, THE
Indiana-based singer Omar
Apollo got his first national
break: an opening slot for
the British soul band Jungle on its
Northwest tour. There was just one
problem. No one on Apollo’s team was
old enough to rent a vehicle. Apollo’s
manager was a 20-year-old former
Atlantic Records intern named Dylan
Shanks, whom Apollo had met on
Twitter. “I was like, ‘Oh, my God, this
is amazing! ” recalls Shanks. “But then
it was like, ‘How do we do this?’”
Shanks’ story might sound familiar
to the staggering number of young and
inexperienced artist managers now
winging it through the music business
as they run the affairs of their suddenly

DEF JAM CEO PAUL ROSENBERG STEPPED DOWN TO LAUNCH UNIVERSAL MUSIC GROUP JOINT VENTURE GOLIATH RECORDS.

ILLUSTRATION BY RYAN SNOOK

trending clients. Careers take less time
than ever to go from SoundCloud viral-
ity to the stage, where tours need to be
booked, backing musicians need to be
hired and, sometimes, visas and work
permits need to be secured. That’s
where it gets more complicated.
“When an artist gets their cousin
or the guy down the street or one
of their boys to manage them, they
do it because they trust their guy,”
says Wendy Day, a consultant who
once managed the rappers Twista,
C-Murder and David Banner. “But the
person doesn’t understand the music
industry, they don’t understand how
or when the artist gets paid, and it
becomes a clusterfuck.”
This can be a bigger issue for young

rappers, says Day, since they tend to
build internet buzz faster. Managers
looking at online popularity often book
clients into 5,000-capacity venues —
skipping the crucial 2,500-capacity
rooms that can pay $5,000 to $25,000
a show. “Those small venues,” says
Day, “are where the artists cut their
teeth and hone their skills.”

Of course, pop music manage-
ment has always been something of
a fake-it-until-you-make-it business:
Irving Azoff was in his early 20s
when he took on REO Speedwagon as
his first client in the late 1960s, while
Pat Corcoran was still in college
when he began managing his friend
Chance the Rapper. Now, however,
there are only so many experienced

FEBRUARY 29, 2020 ¢ WWW.BILLBOARD.COM

management executives to pass on
their knowledge, since college grads
during the post-Napster downturn
and the 2008 recession eschewed the
music business. Even now, as stream-
ing fuels double-digit growth, retain-
ing executive talent remains an issue.
And as the industry rebuilds, today’s
rising class of self-taught managers
will have an outsize role in shaping
the future of their industry.

Label executives are getting frustrat-
ed because they must rely on today’s
less experienced managers to execute
their marketing plans. One label ex-
ecutive calls them “uninformed” and
“untrained” for setting up gratuitous
DJ gigs to bring in cash at the end of
grueling tours, or failing to schedule an

MAZZY STAR CO-FOUNDER/GUITARIST DAVID ROBACK DIED AT 61.
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adequate number of days off, or not
properly clearing samples. “Things
[happen] much quicker than they
ever have,” this source says. “You have
these artists on one album cycle going
to arenas, and they turn 20, and they
slide down the hill and the manager
has no idea what to do.”

On the other hand, “friendagers”

— as Ben Baruch, founder and owner
of 11Eleven Management, calls them
— can also be more determined and
aggressive. “The business has become
do-it-yourself,” says Barry Bergman, a
longtime manager who is president of
the Music Managers Forum.

“There’s more young, exciting
energy coming into the business,”
says Red Light Management execu-
tive vp/chief strategy officer Bruce
Flohr, who works with Heart, O.A.R.
and Switchfoot. “It used to be that

“IT'S APOSITIVE
THING. IT KEEPS
EVERYONE

ON THEIR TOES.”

—BRANDON GINSBERG,
RED LIGHT MANAGEMENT

you had to go to school, graduate,
move to New York or Los Angeles
or Nashville and get a job. Now you
come home from class and your
roommate is making beats and sing-
ing into the laptop and you’re saying,
‘Oh, wow, you’re really good, let me
manage you.’ And, all of a sudden,
you’re a manager.”

That’s how it happened for Negele
“Hospey” Hospedales, 25, who cold-
called then-unknown rapper YBN

24.94B

T2.7%

TOTAL ON-DEMAND
STREAMS
WEEK OVER WEEK
Number of audio and video
on-demand streams for the
week ending Feb. 20.

| mRRKET waTen
14.4M

ALBUM CONSUMPTION
UNITS WEEK OVER WEEK

Album sales plus track-
equivalent albums plus
streaming-equivalent albums
for the week ending Feb. 20.

Cordae from his aunt’s house. “I was
about to approach him to say, “You're
too talented to do this by yourself, ”
recalls Hospedales. “And he started
the call by saying, ‘I think you should
be my manager.” ” Hospedales man-
aged Cordae from his first show in
2018 at Rolling Loud Festival before
stepping back into a role as a strate-
gist. In January, Cordae was up for
two Grammy Awards.

“It’s a positive thing. It keeps every-
one on their toes,” says Brandon Gins-
berg, who started at Red Light Man-
agement as an intern over a decade
ago and today manages Bassnectar
and others. “If anyone gets comfort-
able with one way of doing something,
you know that someone else is going
to come in and disrupt that.”

Friendagers often have social
media expertise that can be less
intuitive for older managers and is
now a crucial part of artist strategy.
They just may have more questions
about the details. “No one’s mad
when I have to call the lawyer and
ask, ‘What the fuck do we have to do
right here?’ ” says Jake Markow, 25,
who manages the rapper $not and
graduated from the University of
Houston last December.

Now a wizened 22-year-old,
Shanks was eventually hired to work
in Atlantic Records’ A&R depart-
ment. He still manages Apollo on
the side and just landed his first
client an opening slot on Halsey’s
upcoming Manic tour.

“He just trusted me,” says Shanks.
“One of the first things I said to him
was, ‘Listen, I think you’re going to be
one of the biggest stars in the world,
with or without me. But if we do it
together, it’ll be a lot more fun.” We’re
the same age, and we have similar
friends. And it has been fun.” @

+4.2% 19.7%

167.6B

TOTAL ON-DEMAND
STREAMS YEAR OVER
YEAR TO DATE
Number of audio and video
streams for 2020 so far over
the same period in 2019.

Swift at WHTZ’s
diHeartRadio Jingle Ball
in New York on Dec. 13.

FOR WHAT IT’S WORTH:
TAYLOR SWIFT’S CATALOG

Based On UMG’s Valuation,
The Singer’s Recordings May Have
Doubled In Value Since July

FTER SCOOTER BRAUN’S
A Ithaca Holdings bought

Big Machine Label Group
(BMLG) for about $300 million
in July, Taylor Swift said she was
upset that she wasn’t offered the
chance to buy the rights to the six
albums she had recorded for the
label. Her reasons were personal
— but she might also have missed
out on what would have been a very
good investment.

Tencent’s December agreement to
buy 10% of Universal Music Group in
a deal that values the latter company
at $34 billion — an unprecedented
multiple of 30 times earnings before
interest, taxes, depreciation and
amortization (EBITDA) — could
change the standard for what record-
ed-music assets are worth across the
industry. If Swift’s recording catalog
were valued by that same multiple,
in fact, it would be worth $930 mil-
lion. That’s not realistic — UMG
is a unigue company with enough
market share in the recorded-music
business to give it a certain degree
of pricing power — but it suggests
that Braun scored quite a deal and
that Swift would have to secure
serious financial backing to buy her
catalog now if he wanted to sell it.
(Ithaca Holdings and Swift’s team
both declined to comment for this
article, and sources say they are not
in active negotiations.)

To estimate a valuation for
Swift’s six-album catalog, Billboard
analyzed sales and streaming data
to estimate the revenue generated
by both BMLG, and her catalog
specifically, over four years. From
2015 to 2018, BMLG averaged
$98 million in annual revenue, and
Swift’s catalog accounted for an
average of $53 million a year of that
figure — over half the company’s

revenue. BMLG’s EBITDA was
about 40% of revenue, according to
media reports when the deal went
through — significantly higher than
most labels. (Billboard could not
determine whether that 40% figure
applied to one year or a several-
year period.)

Swift’s catalog could have gener-
ated $31 million of BMLG’s $39 mil-
lion average annual EBITDA once
marketing expenses and packaging
costs were subtracted. Assuming
that Swift gets the kind of royalty
rate commanded by superstars, she
could be taking in an average of
about $14.5 million annually. If cata-
logs traded on artists’ royalties at the
same multiple that the UMG deal
attained, that would value Swift’s
catalog at $435 million.

In the deal, Braun also received
BMLG'’s publishing division, which
several sources estimate is worth
$1 million in net publisher’s share,
making it worth as much as $20 mil-
lion based on the current multiples at
which publishing assets are trading.

It’s hard to imagine that Swift
would want to buy her catalog
for more than Braun paid for it,
according to people familiar with
the matter. And it’s equally hard to
imagine that Ithaca and its backer,
The Carlyle Group, would want to
sell the catalog without making a
significant profit.

Even so, the fact that Braun
bought BMLG for 8.2 times EBITDA
just months before UMG was
valued at 30 times its EBITDA shows
just how fast valuations for music
assets are rising. Before the UMG
deal, recorded-music catalogs
were typically trading at 15 to 20
times EBITDA, according to an
industry dealmaker.

—ED CHRISTMAN

THE U.S. RECORDED-MUSIC BUSINESS GENERATED $11.1 BILLION IN 2019, A 13% YEAR-OVER-YEAR INCREASE, AND REVENUE FROM STREAMING WAS $8.8 BILLION, ACCORDING TO THE RIAA.
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H INSIGHTS

IS THE MUSIC COPYRIGHT BUSINLESS
WORTH MORE THAN EVLER:

THE GLOBAL VALUE OF THE RECORDING AND PUBLISHING SECTORS SURPASSED $30 BILLION
IN 2018 — A HIGH IN NOMINAL TERMS AND A 9.3% INCREASE OVER 2017

HE USUAL STORY ABOUT
the music industry goes
something like this: The
recording business hit its
peak in 2001, when it was worth
$23.9 billion worldwide, according to
the recorded-music business’ trade
organization IFPI — and then fell,
decimated by piracy and the result-
ing loss of pricing power, to a low
of $14.3 billion in 2014. In the years
since, it has come roaring back, up by
a third to $19.1 billion in 2018. It’s an
incredible comeback — even though
the business is still worth a fifth less
than it was at its peak before account-
ing for inflation.
But that feel-good story doesn’t do
justice to the overall success of the mu-
sic business. The recording industry is

BY WILL PAGE

just part of an overall music copyright
business that also includes publishing
— the rights to underlying composi-
tions. And that business has grown,
too — more gradually, but also more
steadily — as songwriters and publish-
ers collect an increasing amount of roy-
alties when their work is distributed,
streamed or played in bars, restaurants
and on radio stations around the world.
The total global value of the music
copyright business reached $30.1 bil-
lion in 2018, an all-time high in nomi-
nal terms, based on the best available
information, although still shy of its
2001 peak once inflation is taken into
account. Currency fluctuations and the
lack of exact statistics make it impos-
sible to directly compare more than
two consecutive years, but this 2018
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total represents a 9.3% increase over
2017 — and an increase of $2.6 billion
when measured in constant currency.
(2018 is the most recent year for which
accurate statistics are available.)

The importance of streaming to the
music industry’s recovery is usually
discussed in terms of labels. But this
total figure, previously unreported,
captures the full value of global music
copyright — not just recorded music,
but publishing, including performance
rights and mechanical royalties, as
well as synch licensing — to give the
most accurate possible picture of
the business. The figures are based
on IFPI’s Global Music Report 2019
(for recorded music), CISAC’s Global
Collections Report (for public per-
formance royalties) and estimates of
publisher revenue from the industry
publication Music & Copyright.

Although the recording and
publishing businesses are usu-
ally discussed separately, the total
is important because some creators
and companies are involved in both
of them. Universal Music Group and
Warner Music Group, both of which
recently announced plans for initial
public offerings, are often referred
to as labels, but they also own two of
the world’s three biggest publishing
operations by market share.

Unlike most studies, these figures
adjust for revenue that was attributed
to record labels but then paid out to
publishers as mechanical royalties,
which reduces the size of the record-
ing business and increases that of pub-
lishing. (While labels pay publishers
mechanical royalties for album sales,
streaming services pay publishers di-
rectly.) Once those payments are taken
into account, the recorded-music
business grew by $1.8 billion, or 10.7%,
between 2017 and 2018. (All of these
figures are measured in U.S. dollars, in
constant currency.) The performance
and mechanical royalties taken in by
collecting societies worldwide grew
by just over $600 million, or 6.6%.
Finally, publishing revenue from synch

licensing and other sources collected
directly by publishers grew by over
$150 million, or 10%.

When the global music business
began to recover in 2014, all three
sources of revenue grew at broadly
similar rates. Over the last two years,
however, recording revenue has grown
much faster, and its share of the global
value of music copyright has increased
from 60% to 61% — without reducing,
in absolute terms, the amount of rev-
enue that went to other rights holders.

Between 2017 and 2018, different
sources of revenue grew at different
rates. Thanks to streaming, digital
revenue from recordings accounted
for 80% of the $2.5 billion growth.
On the publishing side, performance
royalties accounted for most of the
growth, followed by mechanical
royalties from on-demand streaming
services and sales.

Although it’s easier to measure the
size of the music business as it gets
more digital, these figures come with
some caveats: First, it’s hard to make
consistent comparisons that com-
pensate for varying exchange rates;
second, revenue is often earned in
one year and accounted for in an-
other, so year-by-year statistics can be
inexact; third, advance payments and
legal settlements can create spikes in
revenue that are unconnected with
general trends. It’s also important
to note that one reason music copy-
right may be worth more than ever
is because historical figures aren’t so
reliable: Most revenue numbers for the
recorded-music business in its heyday
represented consumer spending, not
revenue collected by rights holders.

It’s still possible to make some
comparisons, however. IFPT has said
that the recorded-music business was
worth $23.9 billion in 2001, the earliest
year for which consistent data is avail-
able. The industry was 20% short of
that figure in 2018, in nominal terms.
However, about a tenth of that 2001
revenue was presumably paid out to
publishers in the form of mechanical

® DOUG STONE AND TERRY MCBRIDE SIGNED WITH APA NASHVILLE. ® AUSTRALIAN ARTIST TONES AND I SIGNED AN INTERNATIONAL NEIGHBORING RIGHTS DEAL WITH KOBALT.
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THE GLOBAL VALUE OF
MUSIC COPYRIGHT IN 2018

PUBLISHING

0/
/O

3

royalties, leaving the real revenue fig-
ure closer to $21.5 billion. That means
that the industry would now be worth
more — at least in nominal terms — as
long as publishing revenue was less
than $8.5 billion, or about two-thirds
its 2018 value of $11.8 billion. The
best evidence from publishers and
performing rights organizations sug-
gests they collected closer to about half
as much revenue then, so it’s hard to
imagine that the overall music copy-
right business isn’t bigger than ever.

Looking at 2001 also shows how dif-
ferent parts of the music business have
grown, and then recovered, in very
different ways. At that time, the U.S.
recorded-music business was taking
in $8.1 billion, over six times as much
as the country’s two biggest collec-
tion societies, ASCAP and BMI, which
exclusively handle performance royal-
ties. By 2010, ASCAP reported that the
gross revenue it collected — about 30%
of which typically comes from abroad
— had grown by nearly 50%, while la-
bels saw their revenue fall by about the
same percentage. By 2018, however,
ASCAP’s revenue had grown by 90%
over 2001, while the U.S. record labels’
revenue is still at only 82% of the 2001
figure, in nominal terms.

Knowing how much the music
business has grown in real terms
requires factoring in inflation, of
course. A global recorded-music
business worth $23.9 billion in 2001
would be worth north of $31 billion
today, when adjusted for inflation
in the developed markets that are
most important to the industry. And

® SPOTIFY ENTERED AN EVENT DISCOVERY PARTNERSHIP WITH RESIDENT ADVISOR. @

that figure doesn’t include the value
of the publishing business.

For all the caveats, however, these
figures give everyone involved in the
music copyright business a consis-
tent way to describe the total value
of their business. And the fact that it
has now passed the $30 billion mark
will make it easier to get the attention
of policymakers who make deci-
sions about the legal and commercial
framework of copyright.

One huge part of the music indus-
try that these figures do not include:
the touring business. The value of
the global live-music business was
estimated by PricewaterhouseCoopers
at $27 billion worldwide in 2018, most
of which comes from ticket sales and
sponsorship. Since concert promot-
ers don’t own rights to the music they
present, however, that revenue isn’t
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counted here, although these figures
do include the performance royalties
collected from concert venues.
Obviously, calculating the overall
size of the music business doesn’t
say much about how, or how much,
money trickles down to companies —
much less individual creators. No one
tracks how much money is paid out in
royalties by labels, collecting societies
and publishers, although the recovery
of the industry has already resulted
in increased investment that helps
creators. Also, as streaming services
have removed the music industry’s
barriers to entry, more people are mak-
ing and writing music than ever before
— which, in turn, means more mouths
to feed than ever before. At least one
of the reasons some creators might be
making less than they were years ago is
because there are more creators to pay.

B Estimated U.S. Label Revenue

Overall, however, the nominal value
of music copyright is higher than it
has ever been, and the real value has
increased again year over year — for
the fifth time in a row since these fig-
ures were calculated. Growth in dollar
terms is increasing, too: from $1 billion
in 2015 to $1.5 billion in 2016, and from
$2 billion in 2017 to $2.5 billion in 2018.
And the 2019 data that’s beginning to
come in suggests that the industry’s
recovery will continue to accelerate. [

Will Page is a visiting fellow at the London
School of Economics and previously was
chief economist at both Spotify and PRS for
Music. His forthcoming book, Pivot, will be
published by Little, Brown in the United States
in January 2021. Additional reporting by Ed
Christman (Billboard), David Safir (Music of
Economics) and Chris Carey (head of inter-
national marketing, TicketSwap).

WHY MOST PRICES RISE BUT THE SONG REMAINS THE SAME

prices have held remarkably stable.

A subscription to an “all-you-can-eat” music package has
cost 9.99 (in U.S. dollars, euros or British pounds) for nearly
two decades. Streaming service Rhapsody launched in
the United States at $9.99 in 2002, a full nine years before

NFLATION, THE SUSTAINED INCREASE IN THE
general price level of goods and services in an
economy, has been relatively steady in the United
States for years, generally hovering at about 2% a year. But
prices of music copyright goods have not tracked closely
with the prices of essentials like food and gasoline. CD and
download prices have trended downward, while streaming

year after year.

FEBRUARY 29, 2020 e

Spotify, and its $9.99 price point was partly based on the
cost of a Blockbuster video rental card.

Tracking this unchanged $9.99 price point since 2002
reveals that by 2018, inflation had eroded it by $2.28,
essentially making a subscription 23% cheaper to the
consumer. Given rising personal incomes, streaming sub-
scriptions also represent a shrinking share of consumers’
disposable income.

While this unchanged $9.99 price point represents an
increased cost to copyright owners, it also has the impor-
tant benefit of making more consumers willing to pay it

REPUBLIC RECORDS FORMED A STRATEGIC ALLIANCE WITH JYP ENTERTAINMENT FOR K-POP GROUP TWICE.
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South Africa’s Copyright Fight

Amid lobbying from American tech companies, artists are smashing
guitars in an effort to stop fair use exceptions from exploiting their works

" JOHANNESBERG — In 2011, as
4B music streaming was spread-
ing to more countries, a group of South

African musicians and performers
petitioned the government to reform
the country’s copyright laws to offer
more protection.

Led by famed Kwaito producer
Gabi Le Roux and performer Eugene
Mthethwa, the artists were concerned
that weak copyright protection and
rampant piracy were harming music
creators, who were already struggling
to make a living because of largely inef-
fective collecting societies.

A decade later, amid lobbying from
copyright skeptics, that push for re-
form may be backfiring. South Africa’s
creative community is battling to stop
an amended copyright law passed in
the country’s National Assembly in
December 2018. They say the bill —
the first significant update of South
Africa’s copyright laws since the late
1970s — would actually leave creators
worse off than before.

The bill is still sitting on the desk
of South African President Cyril
Ramaphosa, who needs to sign it for
it to become law. In recent months,
artists have staged rallies on the steps
of the Parliament and recorded a “We
Are the World”-style protest anthem
called “Vikela Mina” (Protect Me). In
the song’s video, a musician uses an
electric guitar to smash a concrete wall
representing the copyright bill.

At the heart of the debate is whether

AN INVESTOR GROUP LED BY FORMER VIACOM CFO WADE DAVIS AGREED TO ACQUIRE A MAJORITY STAKE IN UNIVISION.

BY DANIEL FRIEDMAN and ALEXEI BARRIONUEVO

]

South Africa should retain its enu-
merated exceptions to copyright for
uses like education and the broadcast-
ing of public speeches, or move to a
more flexible system that would be
more like U.S. fair use.

Developing countries like South
Africa have generally tended to see
copyright as an import, not an export.
At a parliamentary hearing on the bill,
Universal Music South Africa manag-
ing director Sipho Dlamini disputed
the “myth that international record
labels make money in South Africa and
then send all their money overseas,
instead of reinvesting it into the mar-
ket.” According to Dlamini, from 2014
to 2016, an average of 68% of revenue
generated by international record
labels remained in South Africa.

South Africa is one of many coun-
tries where creators and the media
business are locked in a struggle with
American technology companies and
their supporters over how copyright
law should apply online.

Technology companies want gov-
ernments to adopt policies similar
to the U.S. fair use doctrine, which is
more flexible than the “fair dealing”
laws in Commonwealth countries or
the list of exceptions in nations with
civil law systems. Their argument is
that fair use is essential for digital in-
novation, and thus economic growth.
Countries looking to modernize need
systems for machine learning, data
mining and large-scale indexing —
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and for that, they need
more exceptions to copy-
right than the current
laws afford.

But many believe South
Africa’s fair use plan will
create too much ambigu-
ity. South Africa’s exist-
ing law is modeled on
the fair dealing doctrine,
which is true of most
Commonwealth coun-
tries that based their legal
systems on that of Britain.
The amended law is an
expansive “hybrid” model
that borrows from various
countries’ fair use systems,
says Neil Turkewitz, a for-
mer head of international
affairs at the RTIAA, who
lobbies on copyright issues but hasn’t
done any paid work on South Africa’s
law. “There is no global precedent for
this hybrid system,” says Turkewitz,
adding, “Everything about this intro-
duces greater uncertainty around the
environment for creatives. This creates
more risks and legal ambiguity.”

Supporters of the law disagree. Sean
Flynn, a law professor at American
University who is part of a coalition of
100 copyright academics around the
world, says the amended bill would en-
sure that “creators have the exceptions

“EVERYTHING ABOUT

THIS INTRODUCES

GREATER UNCERTAINTY

FOR CREATIVES'”

—NEIL TURKEWITZ, CONSULTANT

they need to make fair uses of existing
works to create new works.” (Flynn ac-
knowledges that his university has re-
ceived “unrestricted gifts” from many
corporations, including Google, but
says “those contributions are gifts and
not contracts.” He adds that Google’s
support never amounted to over 10%
of the university’s total funding.)

“The provisions of the Copyright
Amendment Bill are not about Big
Tech,” says Flynn. “They are about

bolstering the power of South African
creatives in their dealings with the
monopoly labels and publishers.”

The government says the updated
bill is needed to improve regulation
of collecting societies, which were
failing to recover millions in royalties
from broadcasters and other users. But
lawyers say other parts of the bill could
damage South Africa’s music industry,
such as restricting copyright terms to
25 years, a “contract override provi-
sion” that could make some contract
terms unenforceable and a clause that
gives South Africa’s minister of trade
and industry powers to regulate con-
tract terms and royalty rates.

A Google representative says that
the company provided feedback to the
government on how the South African
law “may impact the way people ac-
cess content online,” adding that it
“support[s] updating copyright rules
for the digital age.”

Le Roux says the wording of the fair
use exception is “too vague,” and music
industry lawyers say it will create
ambiguity that could erode inves-
tor confidence in the South African
music business and harm efforts to
develop new local talent. Music lawyer
Stephen Hollis, who’s against the bill
in its current form, predicts that if the
bill passes the number of legal claims
“would be absolutely staggering.”

The government is betting
that the bill will help put
more money into creators’
pockets. South Africa has long
struggled with the issue of
collecting royalties for music
creators. In 2010, the South
African music industry col-
lected just 357 million rand
($45 million) in royalties. The
situation has not improved
much since then. In 2018, the
South African music rights organiza-
tion, SAMRO, reported 472 million
rand ($31 million) in music licenses
and royalties, up 1.4% from 2017.

The unfortunate irony is that if
South Africa’s new law is signed as is,
it could impede local music produc-
tion at a time when there is a surge of
interest in sub-Saharan music. “If they
fail their own community, they may get
cheaper access,” says Turkewitz, “but
it’s access to foreign materials.” [

CTS EVENTIM ENTERED A GLOBAL TOURING DEAL WITH U.S. PROMOTER MICHAEL COHL.
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N THE EARLY 2000S, DURING THE
heyday of the cable TV business, Rishi
Malhotra was a young vice president at
HBO, charged with figuring out how to
sell on-demand programming. Over several years,
he turned HBO On Demand into a $100 million
business. “One of the things I learned from HBO
was that really premium, unique content helps
build a brand,” he says, “and it’s something people
will pay for.”

In 2008, Malhotra decided to take his skills to
Saavn, a business-to-business company that dis-
tributed Indian music to platforms such as iTunes
and Amazon. By 2010, Saavn had transitioned into a
streaming service, and in 2018, it was renamed Jio-
Saavn after Indian conglomerate Reliance Industries
acquired the company and merged it with JioMu-
sic, the streaming service run by telecom Reliance
Jio. Now, says Malhotra, JioSaavn has between

REPUBLIC RECORDS HIRED DAMION PRESSON AS SENIOR VP ARTIST RELATIONS.
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100 million and 200 million monthly active users.
Malhotra took over as Saavn’s CEO in 2014, just
before mobile data rates plummeted, making India
one of the most competitive streaming markets in
the world. Since 2019, local champions JioSaavn,
Gaana and Wynk Music have competed with
startups like Hungama, as well as global titans
Spotify, Apple Music, Amazon Prime Music and
YouTube Music, for a share of the Indian market
and its population of 1.3 billion. In 2018, India’s
recording business generated $156 million in rev-
enue, according to global music industry organi-
zation IFPI — a 24.5% increase from 2017 — and
streaming accounted for 70% of that total.
Malhotra now leads a team of over 300, divided
among the company’s offices in Mumbai, Bengaluru
and Gurgaon, India; New York; and Mountain View,
Calif. Amid the necessary travel, he makes it a prior-
ity to squeeze in five hours of guitar practice every

Malhotra
photographed at
JioSaavn in New

York on Feb. 18.

DAVID LACHAPELLE

“FOR US, INDIAIS NOTA
SECONDARY MARKET LIKE IT
IS FOR SPOTIFY AND APPLE.
THIS IS OUR MARKET”

—MALHOTRA

week. The father of three says it helps keep him con-
nected with his creative side, which he developed
playing in bar bands in Nashville, where he grew up,
and in St. Louis as a Washington University pre-

med student. “In today’s age, you have to be a smart
creative,” he says. “You have to look at processes,
management and [profit and loss] — but you also
have to have a creative touch in how you lead and the
kind of work culture you create.”

ATLANTIC RECORDS ANNOUNCED PLANS TO RELAUNCH ATCO RECORDS UNDER PETE GANBARG.

WARNER




GROOMING BY CECILIA ROMERO AT ENNIS

RECORDS PROMOTED NORVA DENTON TO SENIOR VP A&R.

Saavn was the first audio streaming service in
India, so you had a lead. When you came to the
company in 2008, what was the biggest problem
you needed to solve?

Indian music was so disorganized, and we have
over a thousand labels, none of which had catego-
rized their catalog for digital hygiene. There was no
metadata, and what was there was inconsistent and
inaccurate. We knew we could build a solution; we
could organize the disorganized.

India’s telecom revolution resulted in a music-
streaming explosion, and now you’re competing
with local companies but also multinationals like
Spotify, Apple, Google and Amazon. How has that
changed your strategy?

We’ve been doing this for a long time, so we have the
data, products and understanding of regionalization
and localization — whether that’s playlists or how we
speak to consumers or what content deals we green-
light. For us, India is not a secondary market like it is
for Apple and Spotify. This is our market.

Only 1% of India’s streaming consumers pay for
subscriptions. In 2018 JioSaavn cut its prices and

it’s now among the cheapest mainstream options.
How has that helped in attracting subscribers?

In 2019 we’ve grown by 300% in paid subscriptions,
and 70% of our revenue is driven by subscription.
Among the diaspora, we have a pretty good con-
centration of users who pay. The more valuable a
service gets, two things happen simultaneously: The
conversion rate goes up, and the number of people
leaving the platform goes down. In India, music was
pirated for so many years that it was almost equiva-
lent to free. But we know that people want to be on
music apps. Well over 100 million users are spending
45 minutes to one hour per day on them — and if you
have their time, you can generate value from that.

Gaana just announced it has 152 million monthly
active users. Is there a reason you haven’t
announced your figures since Reliance Industries
acquired Saavn in 2018?

The press optics in the country are very dangerous
because it costs a lot of money to overmarket. We
got caught in that years ago, when we were in our
private equity days. Then we decided, “Let’s focus
on real users and real engagement.” If we didn’t
have those numbers and didn’t have that depth,
there’s no way all of these labels and artists would
be coming to work with us.

Is Gaana still your most important rival?

Yes — and we monitor the competition daily. We’re
always paranoid. There are certain things that they
do better, and there are a lot of things that we do
better. When you’re building a business, it’s not
just what you’re doing that day, but what’s your
next day’s plan. Every service has to achieve scale
and meaning before it can monetize. We’ve reached
those measures, and now the entire company is
focused on monetization. Even pieces of content
we greenlight, we look at how it can be monetized.
Everyone says, “Get Indians to pay.” I don’t look

at it that way. I look at it as, “Produce value that’s
worth paying for.”

1. llimatic by Nas (left): “One of the most definitive works in hip-
hop. We had the opportunity to develop a record with Nas in 2019.
This limited-edition LP was given to me by JioSaavn designer Doug
Davala.” Right: The December 2007 issue of XXL featuring JAY-Z:
“He has always been an entrepreneurial inspiration,” says Malhotra.
“This was given to me framed. The headline is ‘Return of the Hustle’
— always good advice.” 2. An autographed poster of The Wire:

“l worked on The Wire while at HBO. Michael K. Williams, who
played Omar (pictured), sent me this as a thank you.” 3. “l love
collectibles with character and energy,” says Malhotra. “l found this
little guy in Miami, and he’s always a conversation starter — made
by the company Blamo Toys.”

In 2017, you launched Artist Originals, an initiative
that you’ve called an “in-house streaming label.”
How does that work?

We realized the service could be a one-stop shop
for an artist. We were also sitting on a lot of data,
like artists becoming popular on JioSaavn who
weren’t on the labels’ radar. We don’t sign anyone
who’s already on a label — we only sign independent
artists. JioSaavn shares ownership of the master
recordings and the publishing. Traditional record
labels are still, and will always be, our biggest
partners. At the beginning, there was a little bit of
irritation from labels, but when we met with them,
we said to think of it as A&R.

One of the Artist Originals tracks — “Bom Diggy”

by Zack Knight and Jasmin Walia — became a

huge Bollywood hit. Are you essentially creating

a synch operation?

You’ll see some job descriptions being posted online
for synch. We have film producers calling us, and we
just got an inquiry from one of the big, over-the-top

television players for a movie [because]| they needed
some music recommendations. A lot of the stuff that
comes to us — we’re the first to hear it. Other labels
passed on “Bom Diggy” before it came to us.

Last August, the Indian Music Industry trade or-
ganization said the total number of monthly active
listeners for the country’s streaming services is

250 million. But three services claim to have over
100 million monthly users each. Does that mean
there’s a need for a third-party validation system?
That would be a great thing for the country. There
are all these different platforms available and
proxy data you can pull from different telcos,

but if there were a group that became the validat-
ing source, that couldn’t be influenced, it could

be really powerful. You’d save a lot of money
that’s now wasted on marketing and could be allo-
cated toward innovating on product. But it’s not
just about the number of users — it’s how engaged
they are and how much data they’re using. Those
things don’t lie. @

MUSIC EXECUTIVES JODY GERSON, MICHELE ANTHONY AND JON PLATT JOINED THE ROCK & ROLL HALL OF FAME FOUNDATION BOARD.
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Fresh acts stole the show at the 40th annual
BRIT Awards, where rapper Dave and Scot-
tish singer-songwriter Lewis Capaldi led as

the two biggest winners of the night. While
Dave earned album of the year for his debut
full-length, Psychodrama, Capaldi scored best
new artist and song of the year, thanks to his
Billboard Hot 100-topping ballad, “Someone
You Loved.” Mabel (pictured above) kicked off
the show with a pastel-abundant performance
of her breakout hit, “Don’t Call Me Up,” later
winning top British female solo artist; interna-
tional female solo artist winner Billie Eilish
live-debuted her new James Bond theme, “No
Time to Die,” from the forthcoming film of the
same title; and Stormzy, who won top British
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male solo artist, made it rain onstage — literally
— during a medley of hits from his December
album, Heavy Is the Head. The event marked the
awards show’s first installment since England’s
official break with the European Union, and
some artists used their stage time to talk politics:
Dave labeled current Prime Minister Boris
Johnson “a real racist” during his performance
of Psychodrama single “Black,” while during his
acceptance speech for best international male
solo artist, Tyler, The Creator sarcastically
thanked former Prime Minister Theresa May,
who banned him from the United Kingdom in
2015 due to the nature of his lyrics — last Sep-
tember, he returned to London for his first U.K.
performance since. —JOSH GLICKSMAN

Virgin EMI
president Ted
Cockle (left) and
Niall Horan, who
presented the
award for best new
artist, at Universal
Music Group’s

BRIT Awards
after-party.
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Lizzo performed a
&edley of hits from 2019
album Cuz | Love You,

@ including “Truth Hurts.”
> ~

| know she’s at home pissed off,”

said Tyler, The Creator about May Capaldi, who also performed “Someone

while accepting his award. You Loved” during the show, was the only
multiple winner of the evening.

# g

British soul singer
Celeste won the
inaugural Rising
Star award.

N

o
! L

Ronnie Wood (left)
and Rod Stewart,._ ;
along with"Kenney-—=* "~ __ . -

Jones, closed the, " - A
show with a Fac i ‘* .!

reunion performdnce.

During his 10-minuté
set, Stormzy invited ! s
Burna Boy onstage to P o
perform the latter’s

hit “Anybody.”

On Instagram, Dave captioned a set of photos
from the night, “Grateful.”

MABEL, COCKLE: DAVID M. BENETT/GETTY IMAGES. TYLER, LIZZO: JIM DYSON/REDFERNS/GETTY IMAGES. CAPALDI, CELESTE,

WOOD: DAVID FISHER/SHUTTERSTOCK. STORMZY: SAMIR HUSSEIN/WIREIMAGE. DAVE: ANTHONY HARVEY/SHUTTERSTOCK. FEBRUARY 29, 2020 ¢ WWW.BILLBOARD.COM 27
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Big Machine Label FEELING PRESIDENTIAL Rihanna received the President’s Award
Group founder/CEO at the 51st annual NAACP Image Awards in Pasadena, Calif., on Feb. 22,
Scott Borchetta (right) for her philanthropic work, including her education and emergency
and Tim McGraw, response nonprofit, Clara Lionel Foundation. During her speech, Rihanna
who announced his™ stressed the need for unity: “If there’s anything that I’'ve learned, it’s that
._return to the label in we can only fix this world together. We can’t do it divided.” Reba McEntire (third from left) announced her return to Universal
Nashville on Feb. 21. Music Group Nashville in Music City on Feb. 20 with (from left)
UMGN’s Mike Dungan and Mike Harris, Maverick’s Clarence
Spalding and UMGN'’s Cindy Mabe, Royce Risser and Brian Wright.
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From left: Key Cash Money

Records team members

Vernon Brown, Bryan

“Birdman” Williams, Monte

Lipman, Ronald “Slim” =y b
Williams and Avery Lipman# 2

Universal Music Publishing at the New York premiere *
Group’s Jody Gerson (left) and of documentary New Cash From left: Country Radio Seminar executive director

Alexandra Lioutikoff on Feb. 19 at Order, which chronicles the . RJ Curtis, BMI’s Leslie Roberts, Carrie Underwood, BMI’s
the 2020 Martell in Miami dinner, label’s rise, on Feb. 20. David Levin and SummitMedia’s Beverlee Brannigan attended
where Lioutikoff was honored. CRS in Nashville on Feb. 21.
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MIAMI, FEB. 20 winnerslEPwith = W

seven awards,
including artist
of the year.
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: Afgjandro Fernandez

‘accepted the'Legacy o 7/ v e
award jwhich he During a performance of his song “Get Ready,” Pitbull (left) e - £ S YRNL S Greeicy performed “Aguardiente”

dedicated to his father. brought out John Travolta, who appeared in the artist’s music ; : T e o W days after releasing a remix of the track
= video for “3 to Tango” in 2019. 2 W N e e " featuring Darell and Mariah.
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RIHANNA: RICH FURY/GETTY IMAGES. MCENTIRE: CHRIS HOLLO. UNDERWOOD: KAYLA SCHOEN/CRS. LIPMAN: ILYA S. SAVENOK/GETTY IMAGES. LIOUTIKOFF: MANNY HERNANDEZ/GETTY
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A WALDORF ASTORIA" RESORT

S RO LYWOOD HIDEAWAY.
EEROLLYWOOD HAVEDN.

Recalling a time of eras’ past, discover the place where the brightest stars from Hollywood's Golden Age retreated
for the ultimate escape. A stroll through lush gardens amidst Spanish-style casitas, the smell of citrus in the air.
An afternoon of poolside relaxation, a round of golf on aniconic course.

Discover the original desert hideaway, inspiring Hollywood since 1926.
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How the use of sound bowls turned
Jhené Aiko’s new album into one '

. .:“free-ﬂowmg jam ses io n

[ - :
BY CARL LA 5'

PHOTOGRAPHED BY GIZELLE HERNAN
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Aiko photographed
Feb. 13 at Sunset
Estate in Los Angeles.
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THE SOUND

HENE AIKO IS BURNING
incense inside New York’s
Germano Studios in NoHo,
preparing the space for a lis-
tening session of her upcoming
album, Chilombo, out March 6
on Def Jam. She wants the energy to
be pure; after all, the record is Aiko’s
first deep dive into the idea of sound
healing. During the creative process
for her third album, the experimen-
tal R&B singer was adamant about
incorporating crystal alchemy sound
bowls — which produce an extended
vibrational hum — on each track. Her
hope was to open up different chakras
within the human body.

“For instance, ‘P*$$Y Fairy
(OTW)’ ” — the album’s punchiest and
most provocative track — “is in the
key of D, so I played a bowl in the note
of D, and that governs your sexuality,”
explains Aiko weeks after the listen-
ing session. “It helps balance out your
sexual organs like your navel and your
hips. So even though the song is fun
and sexy, there’s an actual instrument
in there [inspiring that energy].”

It’s not the first time Aiko, 31, has
explored sound bowls: Last Septem-
ber, she uploaded a six-minute medi-
tation called “Trigger Protection
Mantra” to Instagram. Chilombo is,
however, Aiko at her most confident
in the practice.

The Los Angeles-bred singer, born
Jhené Aiko Efuru Chilombo, first
gained mainstream attention with her
2011 mixtape, Sailing Souls, which she
released independently. It boasted
features from Drake, Kendrick Lamar

SOUND

While recording her third album,
Chilombo, Jhené Aiko used sound
bowls, commonly known as singing
bowls. When struck or shaken, they
release a vibrational hum that reso-
nates throughout the body, producing
a calming and tranquil effect. Singing
bowls are a common practice in heal-

ing and meditation, as they promote
chakra balancing as well as stress and
anxiety reduction. Here, Aiko shares
how they influenced her sound.

[This album] is an introduction to
sound bowls for people who don’t
really know about them — this is

me introducing my newfound love.
These bowls are crystal alchemy
sound bowls, so they are made from
gemstones. Gemstones are fused with

and Kanye West. By the end of the
year, Aiko had signed a recording con-
tract with ARTium, producer No I.D.’s
Def Jam-distributed label. Her 2013
single, the piano-led “The Worst” (off
the EP Sail Out), established her as a
compelling new voice as she sang: “I
do not depend on nothing or no one.”

When her 2014 debut full-length,
Souled Out, hit Nos. 1 and 3 on the
Top R&B/Hip-Hop Albums chart and
the Billboard 200, respectively, Aiko
cemented her place as one of R&B’s
rising stars. She set herself apart from
the rest with the hazy, psychedelic
Trip, a surprise drop that arrived in
2017 and landed in the Billboard 200’s
top five — without a publicity push.

Trip’s success helped inform the
“off-cycle” streaming strategy that she
and her team employ today, in which
they intentionally release a new track
just outside of the window when
streaming platforms typically update
playlists, which “is liberating from
a pressurized playlisting strategy,”
says Def Jam GM /executive vp Rich
Isaacson. “It’s important to her that
each track release is its own ecosys-
tem. Jhené and her team feed each
one with unique content strategies
to prolong the life cycle, and over the
course of eight to 10 to 12 months of
steady consumption, she racks up re-
ally impressive numbers.”

Even without maximizing a track’s
immediate exposure on streaming
services, the three singles already
released from Chilombo — which
finds middle ground between her
early, more traditionally styled R&B

“In a sense,

| am like a
volcano, and
this album is
an eruption,”
says Aiko.

with the atmospheric sounds of Trip
— have collectively garnered 363 mil-
lion streams, according to Nielsen
Music/MRC Data. It doesn’t hurt that
the first two singles before “P*$$Y
Fairy (OTW)” fueled speculation
over Aiko’s relationship status with
on-again-off-again partner Big Sean.
Lead single “Triggered” arrived

last May and offered a gripping

BOWLS: EXPLAINED

things like platinum or made out of ru-
bies and diamonds — and all of these
different elements and properties
contribute to their healing factors. |
basically was recording and had a ses-
sion at my house where | just played
different bowls to the music; every
chakra has a note that corresponds to
music. For instance, on “P*$$Y Fairy
(OTW),” there’s actually two bowls

in there: There’s a D bowl and there’s
an A bowl, and they’re both playing
and resonating within your body when
you’re listening to that song.

There are bowls on every single
song on this album. Some of them
you can hear more than others, but
they are throughout the whole album.
Obviously, there’s other instruments,
and this isn’t [solely] a healing album
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— the bowls were just a component
| wanted to add because this is
something that I’'m moving forward
with. You’ll see a lot more of me
owning this.

I’'m still in transition, but I’'m still
me. | still love to write all types of
songs and listen to all types of music,
but Chilombo definitely has a lot
more acoustic instruments because
| wanted it to be music that you can
feel. You can hear what the mic was
picking up in the room. Everyone
was playing actual instruments, [and]
those resonate with you differently
than digital. Chilombo is all of my
projects that | put out prior to this
combined. This is the baby — but it’s
the evolved version.

—AS TOLD TO C.L.

take on how bad habits in previ-
ous relationships tarnished Aiko’s
outlook on love, leaving fans to
assume that she was trashing the rap-
per. It became her highest-charting
Hot R&B Songs solo hit, landing at
No. 3; six months later, she upended
expectations with her Big Sean col-
laboration “None of Your Concern.”
Elsewhere, Aiko enlists Future and
Miguel on the savory “H.O.E. (Hap-
piness Is Everything),” and on the
sobering “10K,” featuring Nas, she
seeks peace and restoration.

Aiko, who will head out on tour
this May, believes the notion of the
phrase “none of your concern,” in
particular, extends well beyond her
love life, saying that self-discovery
played a crucial role in the creation
of Chilombo, for which she trekked
to Hawaii to record. It was there that
she decided to turn her last name into
the album title. “ ‘Chilombo’ is a word
that means ‘wild beast’ — they’re
strong, confident and grateful,” she
says. “Beasts are also beautiful.”

She likens herself to the many
active volcanoes that surrounded
her while she recorded on the Big
Island, saying: “In a sense, I am
like a volcano, and this album is an
eruption. It starts with ‘Triggered,
and there’s a lava flow with all these
songs where it’s a free-flowing jam
session. We didn’t settle — and it
became this beautiful land where
there’s new life.” @

STYLING BY XS STUDIO. HAIR BY JAZMINE HARRIS. MAKEUP BY JUANICE REED.
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Austin Scott
and Kimber
Elayne Sprawl
in Girl From the
North Country.

He’s Not There

Why Bob Dylan stayed hands-off for the production of his Broadway musical
BY REBECCA MILZOFF

‘ EVEN YEARS AGO, BOB DYLAN’S
longtime manager Jeff Rosen sat down
for a cup of tea in London with pro-

A ducer Tristan Baker and Steven Lappin
(then creative director at Sony Music
Television) to discuss a nascent idea: a

Dylan musical. Rosen already had experience with

one — Twyla Tharp’s The Times They Are A-Chan-
gin’, which debuted on Broadway in 2006 and ran
for under a month. Still, a source close to Dylan’s
team says there was openness to try again.

The result is Girl From the North Country, cur-
rently in previews at Broadway’s Belasco Theatre
and opening March 5, following acclaimed runs in
London (the Old Vic and West End theaters) and
New York (the Public Theater). Award-winning
Irish playwright Conor McPherson, who wrote
the book, says he wasn’t immediately convinced
it would be “a slam-dunk.” McPherson had never
worked on a musical before — and wasn’t exactly
a Dylan obsessive. “I was a little bit mystified,”
he recalls. “[Dylan’s] music is so thoughtful and
wide-ranging, it felt like such vast territory. I just
thought, ‘I’'m sure someone will do a good job on
that, but I'm not sure I know how to. ”

However, he submitted a treatment for the musi-
cal, and according to the Dylan team source, the
singer loved the premise: a group of down-on-their-
luck vagabonds who pass through a boarding house
in Depression-era Minnesota. Throughout the show,
the diverse cast performs over 20 of Dylan’s songs —
and while a few are recognizable hits (“Like a Roll-
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ing Stone,” “The Hurricane,” “Forever Young”),
most are alluringly reinvented and lesser-known,
leaning on tracks from the artist’s late-1970s Chris-
tian conversion period. “What Conor had was a
fully imagined idea that didn’t have anything to do
with who Bob is,” says the source. “It was a natural
thing to say yes to.”

But the most surprising element of the produc-
tion may not even be the music itself: Dylan was
totally hands-off in the show’s creation. After
submitting the initial treatment, McPherson found
out Dylan had granted him free and full use of his
catalog — and shortly thereafter, received a care
package of nearly 50 Dylan albums delivered to his
door. “[Dylan] spends a lot of the year on the road,”
says the source. “He just trusts he found the right
person and doesn’t try to make them do something
else.” It was an unusual move for Broadway, where
musicals involving living artists’ catalogs typically
include some level of input from the artist, ranging
from attending rehearsals to coming onboard as
producers. (Sony Music Entertainment, Sony/ATV
and Len Blavatnik’s Access Industries — owner
of Warner Music Group — are among the new
show’s producers.)

Dylan hasn’t been entirely absent, though.
Around Christmas of 2018, he showed up to a
Public Theater production an hour before his own
headlining show uptown at the Beacon Theatre,
telling the cast how moved he was. McPherson
missed his visit. “I haven’t met him,” he says with
a laugh, “and I probably never will.” @

ARTIST APPROVED

MIKE POSNER ON
LABRINTH’S GIFTS

The “I Took a Pill in Ibiza” singer
writes why American audiences

should pay closer attention to his
longtime friend and collaborator

| first met Labs in 2009 when | arrived,
jet-lagged, to a run-down warehouse in
London, which housed his studio. He was
totally obsessed with his current project.
His laptop, keyboard, guitar and bass
were the only things he paid attention to.

When | walked in the room for our ses-
sion, which had been arranged through
managers and record labels, he had no
idea who | was. It didn’t result in anything
good because we had it backward: He was
producing music for my debut album, and
he was better than me. He’d sing a melodic
idea and I'd repeat it into the microphone,
only it sounded worse when | did it. With
the possible exception of Bruno Mars,
Labrinth (above, right) is the most talented
musical soul I’'ve ever encountered.

Labrinth and | both released our debut
albums in 2010. We were both intrinsically
shy kids pretending not to be, and both re-
ally just wanted to stay in that studio. Since
then, | released three more studio albums,
a collaboration album with blackbear, two
poetry projects and walked across Amer-
ica. Labs, on the other hand, became
something of an enigma. Periodically, his
production would pop up on other artists’
albums. In 2014, he blessed the world
with what is maybe his best song to date,
“‘Jealous,” and also made a collaboration
album with Sia and Diplo as LSD last year.

But three months ago, after seven
years, Labrinth finally released a new solo
album, Imagination & The Misfit Kid. The
album twists and turns: Its chord changes
are that of a mastermind, and its songs
almost never repeat the chorus after a
bridge, instead mutating into different
songs. The snare selections are impec-
cable, the guitar tones are aural porn.
Listening to the aloum changed my mood
from tired to rapturous.

The title Imagination & The Misfit Kid
seems to describe Labs’ strange but pure
relationship with wherever his songs mate-
rialize from. Perhaps it’s as much a curse as
it is a blessing — it’s the imagination that
makes Labs a misfit. He certainly does not
fit in. He’s different. But he’s special. &

MUSICAL: MATTHEW MURPHY. POSNER: BRYAN GIARDINELLI. LABRINTH: JEFF KRAVITZ/FILMMAGIC.
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ESS THAN THREE
months after Monsta X
released its debut EP,
__d Trespass,in May 2015, the
— Seoul-based boy band, under
South Korean label Starship
Entertainment, made its first stateside
appearance as part of the KCON Los
Angeles festival that summer. At the
time, the largest-scale K-pop tour had
been a nine-date theater run by hip-
hop trio Epik High — one of six male
K-pop tours to hit the United States
that year. This year alone, so far nine
South Korea-based acts, both male and
female, have completed U.S. treks, with
13 K-pop groups including Monsta X
confirmed to play U.S. shows in the
coming months. Monsta X’s summer

|

ON THE IROAD

K-Pop’s X Factor

Monsta X expands upon the genre’s touring blueprint in the U.S. by looking beyond the major markets
BY JEFF BENJAMIN

tour will be its most ambitious, with 17
North American dates; in comparison,
BTS’ upcoming Map of the Soul trek
includes eight U.S. stadiums and
Blackpink played five U.S. cities on its
2019 In Your Area world tour.

“We never expected to even have
shows at big arenas like the Staples
Center or, this year, at [L.A.-area
venue| The Forum,” says Monsta X
rapper L.M. “But we’ve never felt
like we’ve needed to limit ourselves.”
Jbeau Lewis, the music agent at UTA
who works with the group, notes that
booking regions besides major cities
was vital to planning this outing. “Ex-
panding beyond the limited handful
of core K-pop markets into key cities
like Detroit, Toronto and Washington,

D.C. — where there is not only an Asian
American crowd but also a diverse and
widespread pop audience — is a critical
piece of [our] strategy,” he says. “We
want to reach as many fans, both old
and new, as we can.”

The tour follows Monsta X’s debut
English-language album, All About
Lav, its first full-length released on
Epic Records, which bowed at No. 5
on the Billboard 200. The lead single,
“Who Do U Love?” (featuring French
Montana), made Monsta X the second
K-pop group to appear on Billboard’s
Pop Songs chart. The group has heavily
promoted the new release stateside
with high-profile TV appearances on
Today, The Kelly Clarkson Show and at
the 2019 Teen Choice Awards.

Conan Gray

Georgetown, Texas
21
Republic Records
“My whole life I've
been a massive outsider: I'm half
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Japanese, half white, but neither one
of those groups of people accepted
me,” says Conan Gray, who grew up a
military brat and had lived in California,
Japan and Texas by the time he was 11.
Hearing Adele’s “Daydreamer” made
him realize he could channel those
emotions into songwriting: “l was like,
‘Oh, my God. | can tell people how

| feel and they will actually listen.’”
Gray developed his lo-fi sound with

an acoustic guitar and GarageBand,
joining YouTube in 2013 when he was
14 years old. Initially using the platform
as a vlog, two years later he was post-
ing covers of Adele and Ariana Grande
followed by original songs.

In 2017, Gray uploaded
the track “Idle Town,” written about
his Texas hometown. Within months
the video had millions of views and
caught the eye of admissions at the
University of California, Los Angeles,
which offered him a scholarship. As
Gray started college, though, he found
himself in the middle of a label bidding
war. “l didn’t even know if [the offers]
were real,” says Gray. “| was so naive.”
Republic Records stood out, he says,
due to its roster, which includes Lorde,
Post Malone and Taylor Swift (the lat-
termost is his “favorite songwriter of all
time”). After signing in August 2018, he
left school and released his debut EP,

- From IeftélI onsta X’s

Shownu, I.M, Minhyuk,
Joohoney, Kihyun,

and Hyungwon.

But since its 2019 tour, Monsta X
has battled internal issues, as origi-
nal vocalist Wonho announced his
departure from the group last October
(in part due to a series of accusations
made against him on social media that
Starship vowed to fight legally) and
rapper Joohoney took a leave of ab-
sence in January (to deal with anxiety).
Now, with the 2020 tour coming up,
the group’s focus is primarily on self-
improvement: Member Kihyun says
the band is eating healthier (Minhyuk
is regularly eating breakfast for the
first time in his life) and working out
more frequently to be in the best physi-
cal and mental shape. Adds I.M: “And
Joohoney is going to join our world
tour — don’t worry about that” &

Sunset Season, that November.
Gray spent 2019 on the
road, selling out two headlining tours
in North America and one in Europe,
while simultaneously recording his first
album, Kid Krow, out March 20. Soon
after its release, he'll play 1,500-capac-
ity venues on a new European tour, and
before the end of 2020, he plans to
release more music that continues to
embrace and normalize sadness. “Peo-
ple feed off the fact that I'm perfectly
OK with being sad,” says Gray. “We all
act like we’re so goddamn different,
but in reality, we all have a lot of the
same problems and feel a lot of the
same things.” —TAYLOR WEATHERBY

MONSTA X: DENNIS LEUPOLD. GRAY: IMAGESPACE/MEDIAPUNCH/IPX.



PROMOTION

COUNTRY POWER PLAYERS

Billboard's sixth annual Country Power Players

issue will profile the people who have driven CMA Music Week 6/4-6/7
another solid year for the country music industry,

generating billions in sales, streaming and touring.

This special feature will also include a photo Lee Ann Photoglo .

portfolio featuring the top artists, songwriters, 615.376.7931| laphotoglo@gmail.com

musicians and executives, as well as coverage Cynthia Mellow

of the most talked-about topics in country music. 615.352.0265 | cmellow.billboard@gmail.com
Joe Maimone

Advertise in Billboard’s Country Power Players 212.493.4427 | joe.maimone@billboard.com

issue to congratulate this year’s honorees while Debra Fink

reaching key decision-makers who are driving 323.525.2249 | debra fink@thr.com

the music business.

COVER DATE 5/30 | ISSUE CLOSE 5/20 | MATERIALS DUE 5/21

Editorial content subject to change



THE SOUND

Abellan (left) and

Balvin attended the
Louis Vuitton menswear
show in Paris on Jan. 16.

SITAABELLAN

DESIGNER/STYLIST

Sita Abellan grew up feeling confined by her small hometown of Murcia, Spain, and turned to
Tumblr to feel connected to fashion trends around the world. “| was very attracted to trashy artistic
things,” she says, “and the internet was perfect for that.” In 2013, she moved to Milan to study ad-
vertising and public relations at the Catholic University of the Sacred Heart; soon after, she signed
with local modeling agency Monster Management and started booking campaigns and runway
shows. One day, Rihanna found Abellan while searching for models to appear in her 2015 bandit-
inspired “Bitch Better Have My Money” video, and the role raised Abellan’s status in the fashion
industry. Since then, the now-26-year-old, who moonlights as a techno DJ, has worked with ev-
eryone from Kim Kardashian to Rosalia. (Abellan’s new serpent-inspired Lilith jewelry line has been
worn by both, as well as Billie Eilish.) The designer, whose personal style is a fusion of *90s club kid,
Harajuku girl and goth dominatrix, found her mirror in J Balvin, who is her sole styling client. The
two met at Coachella in 2018. “I've been a big fan of reggaetdn since | was young,” she says. “l told
my friends, ‘| wish | could style for some reggaetén videos’ — then | met [Balvin].” —BIANCA GRACIE

For last year’s Premio Lo Nuestro awards, Abellan played off Balvin’s
penchant for oversize clothing and chose an emerald green suit from

* PREMIOLO Virgil Abloh’s Off-White label (left). “| wanted him to look cool and
NUESTRO 2019 - . . . »
comfortable, but | didn’t expect it to be as oversized as it was,” says
Abellan. “When he first tried it, | thought he looked like the Grinch!”
Before attending Dior Homme’s fall/winter 2020 collection show
PARIS MEN'S in Paris in January, Abellan and Balvin partnered with the label’s

creative director/designer, Kim Jones, who proposed specific items
he wanted Balvin to wear. Says Abellan: “With other brands, like
Louis Vuitton, Casablanca, Off-White” — all shows Balvin attended
— “we just go to the fittings and select the coolest looks.”

FASHION WEEK
FALL/WINTER 2020

Ahead of this issue’s cover shoot, Balvin had one request: tons of
color. The artist has become known for his ever-changing hair, which
for the shoot was colored with rainbow streaks and leopard spots,
and the styling in the photos captures the vibrant energy found in his
chart-topping singles and personality. Says Abellan: “He really trusts
my vision and lets me be free.”

FEBRUARY 2020
BILLBOARD COVER

)
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ABELLAN: CLAUDIO LAVENIA/GETTY IMAGES. BALVIN: ALEXANDER TAMARGO/GETTY IMAGES. GOTTI: NABIL ELDERKIN.
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being called INE,

| started with or
started doing the C
popular-we just start

Would you ever sign anothi
| don’t know. Somebody may
have ownership and | can still
Ridgecrest Apartments [in Me
$100 million. So I'm not going to's
if 1 do, with anybody, it'll be the

less than everything we want beca

A few years ago, you said that theré
success: accessibility to music, plal
What other rules have you adopted si
After being in the game so long, making
different things, now | think a lot more’
affect [change in people’s lives]?” Whethe
them... Legacy-type shit. We’re really tryin
the right moves, not just for me or artists
and young hustlers in general. .

What does the album title Untrapped real _
Probably more than half my life, I've thought fror | a trap mindset, a hood
mind frame in the way | was moving. [Now, I.’_ aving that perspective

and growing up. b N
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Balvin photographed Feb. 6
at MAPS Studio in Miami.

Styling by Sita Abellan

Dior jacket, pants, boots and
earring. Casablanca turtleneck.
Alan Crocetti rings.
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From his eye-popping visuals to his
global streaming strategy, J BALVIN has
always been the captain of his career.
Now, with a new album, label deal and
management team, he’s showing there are no

limits for Spanish-language artists

BY LEILA COBO
PHOTOGRAPHED BY ALEXANDRA GAVILLET




Casablanca jacket, Murakami

by Ben Baller necklace,

ring.

Rafaello and Co.




SET DESIGN BY EMMANUEL PIMENTEL. GROOMING BY SUSANA BETANCOURT USING DIOR BEAUTY. ON-SET STYLING BY STEVEN GILLMAN. PRODUCTION ASSISTANCE BY ED HUMAR.

A UV

days before

the Super Bowy\,

the usually affable J Balvin seems preoc-
cupied. He’s barely speaking, quietly
answering questions from a small crew
of assistants and distracting himself

with a round of Pac-Man. He systemati-
cally pulls the lever on a vintage arcade
machine inside his sparsely decorated
trailer at the Hard Rock Stadium, located
just outside of Miami proper, while wear-
ing a black hoodie emblazoned with the
words “Made in Medellin.” Come Sunday,
when the Colombian reggaeton star will
perform his global hit “Mi Gente” during
an explosive set by Shakira and Jennifer
Lopez that’ll be watched by over 100 mil-
lion people, he’ll wear the same one — a
billboard for his own success.

The door to the trailer opens. “They’re
here,” says Matt Paris, the young Colom-
bian singer Balvin just signed to his new
label, Vibras, which Universal Music
Latino — Balvin’s main home — is in talks
to distribute. Balvin, 34, opens a nearby
Nike box and pulls out a pair of rainbow
Air Jordans that he designed, which will
be widely available this summer — the
first time the sports brand has collabo-
rated with a Latin artist on a shoe design,
he says. “This is a big cultural deal,” he
adds, and suddenly it’s as if the clouds
in his head have parted. He starts to grin
as he affixes his logo — a yellow smiley
face with thunderbolt eyes — to his heel
before popping over to the trailer next
door, where he shows off his footwear
to his pal Bad Bunny, also slated for a
halftime-show cameo. Balvin ambles to
the field, shaking hands and waving at
Lopez’s young dancers, who whisper his
name and giggle when he passes. Just as
Shakira begins to rehearse, the artist born
José Alvaro Osorio Balvin — who has,
until now, never been to an American
football game in his life — turns around
and tightly hugs his longtime co-manag-
er, Fabio Acosta.

To have a place at one of the most-
watched TV events alongside the biggest
names in Latin music is the kind of suc-
cess Balvin has been after for some time.
He says that while growing up in Medel-
lin, “one day I realized that in Colombia,
Shakira is the face of pop, Juanes is rock,

Carlos Vives is vallenato” — a kind of
traditional Colombian folk music — “but
we’re missing the urban genre. From that
moment, I decided to do this. I said, ‘Let’s
take on the world. ”

And he did. In 2017, “Mi Gente” (which
also features French singer-producer
Willy William) became the first Spanish-
language song to top Spotify’s Global 50
chart. It also rose to No. 3 on the Bill-
board Hot 100, thanks to a remix featur-
ing Beyoncé. The following year, Balvin
hit No. 1 with “I Like It,” his bilingual col-
laboration with Cardi B and Bad Bunny.
Then, in 2019, he became the first Latin
act to headline Coachella and was the
second-most-viewed artist on YouTube
in any language (behind Indian singer

few years thanks to artists like Balvin

and Ozuna. In 2019, 23 out of the top 25
songs on Billboard’s year-end Hot Latin
Songs chart were reggaeton or reggaeton-
inspired, and eight of the top 10 Latin
artists that year fell under the urbano
umbrella. Balvin, who ranked at No. 3 on
the list (behind Bad Bunny and Ozuna,
respectively) is one of the de facto lead-
ers of the movement.

But the halftime-show gig, which of-
fers huge streaming, sales and tour boosts
to even the most well-known stars, is
still something of an introduction to
mainstream U.S. audiences for Balvin,
who despite his chart successes is not yet
a household name — and not shy about
wanting to become one. Last fall, after

“One of my great dreams is to be a
billionaire. Not because of the money
— it’s not like you can fly two private
jets at the same time. It’s about
making a statement.”

—BALVIN

Alka Yagnik, whose music soundtracks
many Bollywood films). He currently
ties fellow Latin star Ozuna as the artist
with the most videos in the billion-views
club, with eight videos as both a lead or
featured artist.

In achieving all of this, Balvin has
helped reshape Latin popular music as
urbano — the catch-all term for more
rhythmic-leaning Latin music, predomi-
nantly reggaeton — has become its domi-
nant force. Reggaeton, the mix of dance-
hall, hip-hop and Caribbean rhythms that
came out of Puerto Rico in the mid-1990s,
first hit the Billboard charts around 2004
but has become ubiquitous in the past

amicably parting ways with longtime
manager Rebeca Leon, he joined Scooter
Braun’s SB Projects, where he’s now
managed by both Braun and Acosta.
With Braun’s help, he renegotiated
his Universal Music Latino deal, which,
sources tell Billboard, is worth hundreds
of millions — commensurate with what
a major pop star would get and one of
the most lucrative contracts ever for a
Latin act. As Balvin prepares to release
his ambitious new album, Colores, in
late March, he’ll also benefit from a new
global priority program at Universal Mu-
sic Group (see story, page 47) that’s avail-
able to only a handful of artists across the
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company and offers additional marketing
and promotion resources to elevate their
careers — just ask 2019 breakout star
Eilish, who took part in the program’s
inaugural year.

Yet even as he takes his career to the
next level, Balvin insists on doing it his
way. Though fluent in English, he sings
predominantly in Spanish and posts often
on social media about spreading Latino
pride and culture. He is open about his
struggles with anxiety and depression at
a time when the topic remains somewhat
taboo in Latino communities. And with
Colores — a concept album in which each
song is named after a different color and
will receive an extravagant, fashion-
forward video to match — he’s aiming to
prove that he’s not just a go-to collabora-
tor on hit singles, but an auteur in his
own right.

“One of my great dreams is to be a bil-
lionaire,” he tells me in Spanish. “Not be-
cause of the money — it’s not like you can
fly two private jets at the same time if you
have a billion dollars instead of 100 mil-
lion. It’s about making a statement: Yes,
we can. Carlos Slim is a billionaire in
Mexico. Great. But we’re talking billion-
aires in the entertainment world — like
JAY-Z, who has been an inspiration for
me. Why isn’t there a Latino there?”

OR A GUY WHO MAKES

lofty pronouncements about

achieving billionaire status,

Balvin is surprisingly low-

key in person. When we

meet again a week after the
Super Bowl at a beachside Miami studio
complex, he’s dressed simply in a T-shirt
and jeans, his pink hair buzzed short. He
doesn’t drink, doesn’t like to party and
rarely goes out — you’re more likely to
find him logging hours at the gym than
the club. Balvin lived for a while in New
York, where he relished being able to
run out and get coffee in near anonymity.
Even though he’s now living back in Me-
dellin, he prefers to travel without secu-
rity. (He does, however, have an assistant
and his personal photographer with him
today.) He often appears in photos with
his hands folded in front of him, prayer-
style, like he’s just happy to be there, and
he eagerly shares goofy-looking throw-
back photos of himself — reading comic
books as a tween, with an old girlfriend
— as if to dispel any mystique. “I don’t
really feel famous,” he says. “I'm always
surrounded by my friends, my people. To
them I’'m not Balvin, I'm José.”

BILLBOARD e FEBRUARY 29, 2020

Early on, his career was a family affair.
As a college student in Medellin — he
studied communications and interna-
tional business at Universidad EAFIT —
Balvin played two or three shows a week
at local high schools to build his fan base,
while his father, Alvaro Osorio, a former
economist and marketer, quit his job to
manage Balvin full time. (Today, Osorio
runs his own artist management firm,
Gofar Entertainment.)

Balvin’s hustle eventually caught the
attention of EMI Latin, which signed him
in 2011 and was acquired by Universal
Music Latino the following year. Still,
Balvin didn’t break through outside of
Colombia until he released the Farruko
team-up “6 AM,” off Balvin’s 2013 album,
La Familia. The pulsing track, with a
party-all-night video Balvin describes as
a “Latin The Hangover,” mixed Farruko’s
grit with Balvin’s smoother, more melodic
stylings — and became an instant radio
smash, hitting No. 3 on Billboard’s Hot
Latin Songs chart. By then, Balvin was
managed by Le6n, who was simultane-
ously leading AEG’s Latin division and
using her connections to land Balvin op-
portunities, including an opening slot on
Enrique Iglesias and Pitbull’s joint tour in
2014. Leon also brought Acosta, a young
Colombian executive with a background
in management and promotion, into the
fold.

Balvin, however, was a savvy strategist
in his own right. Five years ago, when he
was feeling frustrated by what he saw as
a lack of support from Universal Mu-
sic Latino, he reached out to the label’s
chairman and CEO, Jesus Lopez. “He
phoned me and said, ‘I want to see you
because I don’t feel comfortable with the
way things are going, ” recalls Lopez.
The CEO was in Mexico but offered to
meet the next day when he was back in
Miami. Instead, Balvin flew that same
night to Mexico with Acosta and met
Loépez in his hotel at midnight. “We spoke
about the problems he saw and what I
saw,” says Lopez. “He said, ‘I want to be a
legend. I want to leave a mark. And that’s
when it started.”

To this day, Balvin prefers the direct
approach. When he launched his 2016
album, Energia, with the single “Ginza,”
he went to Universal armed with num-
bers about the song’s traction in Mexico,
which historically has not been a reg-
gaeton-friendly market, and convinced
the label to push the song there. He has
also been proactive in securing deals in
the fashion world, where he has served as
the first Latino male face of Guess, among

THE TEAM

SB PROJECTS

Scooter Braun

VIBRAS LAB
Fabio Acosta

UNIVERSAL MUSIC LATINO

Jesus Lopez, chairman/CEQ,
Universal Music Latin America and
|berian Peninsula

Angel Kaminsky, executive vp,
Universal Music Latin America
and lberian Peninsula

WME
Richard Lom, agent

Rob Markus, partner

other partnerships. It was Balvin who
approached Nike about collaborating, not
the other way around. “Of course they
weren’t going to call us,” says Balvin with
a laugh. “Because they didn’t understand.
Now they do. I called, I explained, I
showed them numbers and facts.”

“T always say 50% of José’s success is
José,” says Acosta. “He’s involved in every
detail, and he will personally call the head
of the label or the Spotify programmer.”

In 2015, Balvin was in Los Angeles
attending the Special Olympics when he
passed Braun and his star client Justin
Bieber in a hallway. “He approached us
just to say he was a big fan of Justin’s
music and a big fan of my work as a man-
ager,” recalls Braun. “I didn’t know who
he was, but there was something about
his personality and charisma that made
me want to stay in touch. We exchanged
numbers and became friends, with
no agenda or expectations of working
together.” When Bieber decided to do a
Latin remix of his song “Sorry” later that
year, Braun called Balvin.

It planted a seed. After Balvin and
Leodn parted ways last summer (the two
remain close and, by all accounts, speak
often), Balvin wanted to find someone
who could further grow his career on a
global level. “I wasn’t trying to get more
management clients, but the opportunity
to work with him, the respect I have, the
friendship I have for him — we just de-
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Casablanca pants,

Louis Vuitton sneakers,
Murakami by Ben Baller
necklace, Rafaello and Co.
rings, Protect watch.
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cided to work it out,” says Braun. “I had a
great moment where Ed Sheeran, a friend
of mine, said to me, ‘You got J Balvin?
He’s huge!” He’s so massive all over. Many
people don’t even realize how big he is.”

Braun adds that it was “vital” to keep
Acosta onboard, given his experience and
connections in the Latin world. “T don’t
think [my management is] about ‘better;
but about ‘different, ” says Braun. “What
relationships can I bring to the table that
weren’t there before?”

After linking up with Balvin, Braun im-
mediately closed two major deals. First,
he helped renegotiate Balvin’s contract
and secured Balvin’s place in the com-
pany’s global priority program. “It wasn’t
a tough negotiation,” says Braun. “It was
a ‘Let’s continue this business together
and go stronger than ever’ [conversa-
tion]. They did right by José, and we did
right by them.” The second? He secured
Balvin’s halftime-show appearance. For
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75 seconds in early February, the biggest
stage in the world belonged to Balvin.

N 2016, BALVIN WAS IN THE

studio with Pharrell Williams,

working on their song “Safari,”

when the superproducer gave

Balvin some advice: “ “Try to do

an album like Michael Jackson, ”
recalls Balvin. “Ten tracks, all his big-
gest hits and most iconic videos [in one
place].” Neither Energia — the album
that contained “Safari” — nor its follow-
up, 2018’s guest-packed Vibras, were that
lean, but Balvin is finally putting the idea
into practice with Colores: Ten songs that
will each get an accompanying music
video directed by Colin Tilley (Kend-
rick Lamar, Nicki Minaj, DJ Khaled)
and featuring psychedelic imagery from
Japanese artist Takashi Murakami. “I
love to collaborate, but albums are made

Watch Balvin talk about performing with Jennifer Lopez at the Super Bowl at billboard.com/videos.
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to create concepts and worlds,” says
Balvin. “I put all my energy into creating
10 songs and 10 videos.”

Helping him along the way is his
Mexico-born, Texas-bred creative
director, Oscar Botello, better known as
MLKMAN (pronounced “milkman”).
The two met at a Mexico City bar around
2014, and Balvin later recruited him to
work on the pop art-inspired visuals for
Energia. MLKMAN has since worked
with Balvin to develop every aspect of his
visual aesthetic, including the smiley logo
that appears on his merchandise and has
become his signature. Today, it’s common
for artists of all levels to hire creative di-
rectors, but in Latin music, Balvin was an
early innovator when it came to branding
himself. “I feel that before Energia, artists
in our world didn’t really have logos or
emblems,” says MLKMAN. “That role
didn’t really exist before.”

As ambitious and eye-popping as the



Louis Vuitton
suit and shirt.

visuals are though, Balvin notes that the ac-
tual music is not particularly edgy — it’s “easy
to understand,” as he puts it, so it can reach
as many people as possible. (A collaboration
with Nigerian artist Mr Eazi also suggests a
bid for greater international appeal.) When I
point out that on the Colores track “Negra” it
sounds like he’s talking about hitting some-
one during sex, he immediately corrects me
and starts annotating his lyrics on the fly: “No,
no! Not hitting! She wants mischief. She has

a devil hidden inside. That’s sensuality. What
woman doesn’t like a little palmadita when
she’s intimate? That’s reality!”

Underneath all that color and sensuality,
though, is something a little darker. About six
months ago, Balvin started opening up on-
stage and on social media about his struggles
with depression and anxiety. They began in
his early 20s, when he started to experience
debilitating panic attacks while on the road
touring those high school shows. “I didn’t
know what was happening to me,” he says.

“I thought I was going crazy. A panic attack
comes out of nowhere and you feel like you're
in imminent danger — your heart speeds up,
you think your heart is going to burst.”

While the conversation about mental health
in music is louder than ever, with both pop
stars (Justin Bieber, Selena Gomez, Halsey)
and rappers (Kanye West, J. Cole) talking
about their experiences, it’s not so widely dis-
cussed in Latin music, especially in countries
like Colombia. Balvin, who takes medication
and meditates daily, hopes his openness will
help reduce any remaining stigma.

“TI want to erase that line that has been
drawn in the entertainment world that paints
artists as a perfect person with an abso-
lutely fantastic life. It’s not like that,” he says.
“There’s a human being behind the character,
and he has feelings. He suffers, he has friends,
he has enemies, he has problems. My great
vision as an artist is to humanize. It’s saying,
‘T'm like you. ”

Things looked pretty perfect for Balvin at
the Super Bowl — there he was, singing in the
language of his choice, wearing clothes he
helped design, shouting out his “Latino gang,”
bouncing up and down as Lopez shook her
booty against him. But even global megastars
have to deal with nerves, says Balvin. So just
before taking the stage, alone in his trailer,
Balvin turned off the lights, put on his favor-
ite reggaeton songs and some funky glasses,
and danced till showtime — just as 12-year-
old José would.

J Balvin will appear at the 2020 LatinFest+
by Billboard and Telemundo, held in Las

Vegas April 20-23. For registration and
ticket sales, go to latinfestplus.com.

BEST OF
BOTH WORLDS

AS PART OF UNIVERSAL'S NEW GLOBAL
PRIORITY PROGRAM, IS
EXPANDING HIS REACH — WITHOUT
LEAVING HIS LATIN LABEL

VER SINCE HE RELEASED
2017’s “Mi Gente”
— which became
that summer’s most-
listened-to track on
Spotify, even before
Beyoncé jumped on a remix —
J Balvin and his music have become
recognizable around the world.
He ended 2019 as the fifth-most-
streamed male artist on Spotify
and the second-most-viewed on
YouTube overall. In 2020 he’s poised
to expand his reach even farther,
thanks to a renegotiated deal with
Universal that makes him a global
priority for the company — even
as he remains signed to Universal
Music Latino and delivers his fourth
all-Spanish album in March.

Though Universal and Balvin’s
team declined to share the terms of
the deal, Scooter Braun (who man-
ages Balvin in partnership with Fabio
Acosta, a member of the artist’s pre-
vious management team) says it “will
have us all in business for a very long
time.” (Sources tell Billboard that the
deal is worth hundreds of millions,
around what a major pop star would
get.) Universal Music Latin America
and lberian Peninsula chairman/
CEO Jesus Lépez says Balvin is no
longer co-managed by Universal
Music Latin Entertainment’s Global
Talent Services (GTS) division, which
handles management and live
bookings. Instead, Lopez calls him a
“partner” with the label, which will
share income with some of Balvin’s
ventures. And perhaps most signifi-
cantly, Universal has selected Balvin
as one of a small number of artists
in its new marketing and promotion
program designed to develop select

acts as global priorities. The program
was launched last year with Billie Eil-
ish as its first artist.

“Balvin is inside a marketing
and promotion system that is very
groundbreaking, and he’s the first
Latin artist to be there,” says Lépez.
“There are very clear economic
objectives in every country in the
world and very clear targets. It’s very
important to me that a Latin artist be
able to compete economically with
any [other] act.” He adds that his goal
is “to double both [Balvin’s] penetra-
tion and his music sales” and “to
increase not just consumption, but
also revenue.” For example, although
Balvin has over 56 million monthly lis-
teners on Spotify, Lopez says there’s
still a “margin for growth” on other
platforms in different regions, such as
Apple Music in the United Kingdom,
Canada, Australia and Japan.

Though Latin acts typically shift
to mainstream labels within their
companies when they become
global priorities or release albums
in English, Balvin wanted to stay on
Universal Music Latino. “And that
goes to José’s sense of loyalty,”
says Braun. “When he told me that
even though he speaks in perfect
English he will always sing in Span-
ish, | respected that. This ‘Latino
gang’ he talks about, he lives and
breathes it.” And with Balvin a
member of the global priority
program, Universal’s Latin label can
directly coordinate with company
headquarters, even as Balvin re-
mains a “Latin” act in contract.

“It’s a global approach, coming
from a Latin label,” says Lépez.
“We’ve improved the sum of the
two worlds.” =[L.C.
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Ballerini photographed
Feb. 13 at Mister Paradise
in New York.

Styling by Molly Dickson
Vintage Celine dress, Tom Ford
shoes, Nickho Rey earrings.
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ON A RECENT RAINY NIGHT IN
Manhattan, Kelsea Ballerini kicked
back at an East Village bar, wearing a
sweater dress and high ponytail after a
long photo shoot,and ordered a glass
of white wine. Before sitting down to
chat theugh, she posed for one more
photo — wine in hand — in the arch-
way of the same room where she had
just struck poses for the camera.

Hours later, the image ended up on
her Instagram with the caption, “press
day, vino night” — a typical post for
the bubbly but savvy Ballerini, who,
since her 2015 breakout, has focused
on social media as a crucial tool to
telegraph the fact that yes, she’s a
chart-topping country artist, but she’s
also a 26-year-old from a small town
in Tennessee. Emphasizing the latter
has become increasingly challenging
since her last album, 2016’s Grammy
Award-nominated Unapologetically,
and it’s a big reason why her next, due
March 20, is simply titled Kelsea.

“I’ve just started to regain owner-
ship over my life,” says Ballerini, who
signed with Jason Owen’s Sandbox
Entertainment in 2018 after parting
ways with her longtime manager,
Icon Management’s Fletcher Foster.
She credits Owen with pushing
her to take some time off the road
while finishing the project. “I was so
nervous to not run myself into the
ground for four months,” she admits,

“because that’s all T knew.”

During her downtime, she
remained active on social media,
cryptically tweeting lyrics and
posting studio shots on Instagram,
while also sharing glimpses into her
world outside of music: a Grecian
getaway with her husband, country
singer Morgan Evans; early mornings
with her dog, Dibs (named after her
second No. 1 on Billboard’s Country
Airplay chart); happy hour with
fellow Nashville star Maren Morris.
Her approach is working: With
2 million Instagram followers and
nearly 1 million on Twitter, Ballerini
is the most-followed female country
artist among those who have debuted
in the past five years.

Ballerini’s widespread appeal of
course stems first from her music,
which incorporates more pop produc-
tion than many of her country peers
— something especially prevalent
on Kelsea. Though none of her own
songs have landed on pop radio, Bal-
lerini is on the cusp of a crossover:
She featured on The Chainsmok-
ers’ 2018 hit “This Feeling” (which
reached No. 9 on the Pop Songs chart
in February 2019) and opened on
Kelly Clarkson’s Meaning of Life tour
last spring. And lyrically, Kelsea is
Ballerini’s boldest album yet, whether
she’s reveling in the joys of downing
a bottle of wine, talking about sex or
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revealing her struggles with anxiety.

Those may sound like perfectly
acceptable topics for a 26-year-old
to sing about — and in Nashville
today, it’s true that they’re no longer
as taboo for female artists like Bal-
lerini and her contemporaries. Still,
she is ever-conscious of the image
she’s projecting to fans — especially
younger ones — and maintaining an
unfiltered presence on Instagram
helps reassure them that she hasn’t
changed, even if her lyrical content
has. “I always lead with the young-fan
lens,” she says. “I'm so protective of
that because I know that there’s not
many females right now, especially in
country, for little girls to look to. But
I also think being a role model means
[being] someone that is authentic,
talks about their real life and isn’t
just cookie-cutter.”

She learned that approach first-
hand as a fan herself, watching acts
like Miley Cyrus, Jonas Brothers
and, above all, Taylor Swift engage
directly with their followers. “Even
as [Swift has] reinvented herself for
every season and record, she has al-
ways kept her fans right at the front
of every decision she makes,” says
Ballerini. “I think I always was like,
‘Well, Miley’s doing it, Taylor’s doing
it. I want to do it too.” ”

“Kelsea knows who she is, whether
it’s when she’s writing songs, at a

. Balmain blazer,
Nickho Rey earrings.

fashion show or onstage,” says Lucia
Kaminsky, head of digital at Sandbox.
“That translates onto socials.”
Kaminsky’s team — which manages
Ballerini’s social media, streaming
strategy, overall brand design, digital
content and fan club — meets with
Ballerini a few times a month to
ensure that their communication
isn’t “just an approval process.”
But when it comes to social media,
Ballerini mostly takes the reins. “She
really does know how to use all of
[the platforms],” says Kaminsky.
“That’s unique, to be honest — not all
artists are comfortable doing that.”
(She notes that Ballerini particularly
“shines on Twitter at midnight”).
Though Ballerini says she has no
plans to join TikTok (“That’s for the
kiddos,” she says with a laugh), she
knows developing her social media
presence is as important as anything
she does in the studio. She’s already
thinking about starting a line dance
challenge to promote her next new
song. “It’s the way that I hear directly
from the people who give a shit,” says
Ballerini. “It has become my way
of measuring success. For so long, I
was searching for it in a No. 1; T was
searching for it by selling out a club or
theater. That connection with fans —
them being honest with me, me being
honest with them — has become how
I value where I'm at.”

HAIR AND MAKEUP BY KELSEY DEENIHAN AT THE WALL GROUP. INSTAGRAM (5): COURTESY OF @KELSEABALLERINI.
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P Keep It Real — And Consistent

Ballerini wants her fans to see the same person
on Instagram that they would if they spied her out
to dinner with her husband or on Good Morning
America. Instagramming a recent trip to New
York, she juxtaposed a shot of herself in an Yves-
Saint Laurent top and Alexander Wang skirt with
one of herself messily eating a hot dog on a city
street corner. “I'll make sure that I’'m not over-
posting just looking like | have my life together,”
she says, adding that she follows advice she once
received from Swift: “In a nutshell: ‘Don’t stress.
Just be yourself.” ” Kaminsky calls her approach
“intentional, but also very natural to her.”

P Get Personal

Ballerini finds the most value in direct-messaging
fans, whether it’s to clue in loyalists on a new
release or cheer up someone having a bad day,
and she tries to do so a couple of times a week.
“That’s not about anyone else,” she says. “l don’t
need people to see me doing that” — though she
did recently use an Instagram post to offer an
encouraging response to a fan’s handwritten
letter. She’s also known to sign on to Twitter for
spontaneous Q&As. (Her filter-free answers have
won her the name “Spillerini” from fans.)

P Know Your Platform...

Though Ballerini has a say in all of her social
media activity, she’s most confident navigating
Instagram — and is, in fact, the only person who
knows her password, guaranteeing that she’s the
sole poster. She’s also honest about where she’s
less comfortable. “| have help with Twitter and
Facebook because I’'m so bad at saying, ‘| have a
new merch bundle,’” ” she says. “Even though I'm

excited about it, it’s just not what | want to post.”
Content that Ballerini doesn’t share herself gets a
“Team KB” signoff.

D ..And Make It Work
For You

Ballerini often shares clips of herself covering
her favorite artists’ songs on Instagram and
Twitter, but not YouTube, which she uses purely
for official music videos and tour clips. “| want
people to know I’'m a music artist, and the best
way for me to do that isn’t always posting a
photo from a tour,” she says. Posting covers “is
my way of reminding people that’s what | do in
a way that | feel they can absorb without feeling
like self-promotion.”

f‘llm :

:ﬁ To all the ladies that bust their asses
- to have half the opportunities that

° men do, I'm really sorry that in 2020,
~ after YEARS of conversation of equal
: play, there are still some companies

© that make their stations play by

- these rules. It's unfair and it's

- incredibly disappointing

@ 98 KCO @98imKCa - 1d

Replying to @ChrisWillman

We cannot play two females back to back. Not
even Lady Antebellum or Little Big Town
against another female. | applaud their
courage.

P Do Your Homework

Ballerini has been vocal about the gender
disparity on country music radio for the majority
of her career, most recently in a January
Instagram post: “It’'s my job to say it out loud
and post about it,” she wrote, “because of the
girls moving to Nashville (or wherever) that

are ready to outrun and outwork and outplay
everyone.” But to bolster her own confidence,
she’ll always do research before making a

serious statement — in the above case, getting
perspective from CMT vp music strategy Leslie
Fram, other artists and country radio executives.
“That helps me be like, ‘Here’s my role, and here’s
what | can do.””

D ‘To Think Big, You Have
To Think Small

For her most recent album launch, Ballerini invited
to a Nashville party 50 of her biggest fans —
some of whom she knows on a first-name basis.
They didn’t know she would be there to unveil the
news herself, and she snapped a picture with the
fans alongside the album’s artwork to effectively
serve as the project’s announcement. “Telling 50
people in a room was the thing that | wanted to
be blown up,” says Ballerini. “We were able to
collect [footage from] that and then make that the
announcement that we hoped more people would
see and people would talk about more. To think
big, you have to think small.”

P Remind Fans That You're
One Of Them

Ballerini isn’t afraid to gush over other artists

on social media. She has shared an old meet-
and-greet photo with Swift, completely lost her
cool upon spotting Blake Lively during New York
Fashion Week (“SHE’S REAL GUYS,” she tweeted)
and paired a pic with the Jonas Brothers with a
video of her teenage self trying to meet them in
2008. Though Ballerini can’t help calling the latter
“cringey,” both she and Kaminsky know the value
of being relatable. “That’s the kind of thing that
can’t be contrived,” says Kaminsky. “She knows
when something is gold.”
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As the touring industry enters a
post-New Year’s lull, bands like
Tool and Slipknot are pulling in some
of the biggest grosses of their careers

BY ERIC FRANKENBERG

HILE 2020 HAS KICKED OFF IN GRAND

fashion with new albums from megastars like
w Justin Bieber, BTS, Selena Gomez and Lil Wayne,

the January Boxscore report is notably quiet:

Following a final 2019 surge from late-in-the-year

tours by Trans-Siberian Orchestra and U2, the
pickings in live entertainment get slim after New Year’s Day, with a
small handful of A-list tours carrying over from the prior year and a
few new heavy-hitters kicking off at the tail end of the month.

In the post-holiday lull, Billboard Boxscore regulars Elton
John, Céline Dion and George Strait crown the newest Top Tours
ranking. But just behind them is a swarm of hard rock acts. After
sneaking onto the chart in November, Tool claims the No. 4 spot in
January with $9.5 million as it continues its latest North American
tour. According to figures reported to Boxscore, the band moved
84,202 tickets from seven shows during the month.

Tool’s January run included shows in California, Texas and Ne-
vada, peaking with 15,024 tickets sold for a $1.7 million gross at the
T-Mobile Arena in Las Vegas. Six of its seven shows crossed the
million-dollar threshold, with a Jan. 15 performance at the Save
Mart Center in Fresno, Calif., barely missing the mark at $995,766.

Tool has been on the road since May 2019 in support of its fifth
studio album, the Billboard 200 chart-topping Fear Inoculum.
Though it is the band’s first release since 2006’s 10,000 Days, Tool
has maintained a regular presence on the touring circuit, playing
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quick stints of shows in almost every
calendar year in between. Its business
has steadily increased since its last
proper album cycle, scaling from an
average of $478,000 per night in 2006-
07 to $1.341 million in 2019-20.

Rock’s global footprint can be
felt lower in the top 10, as Slipknot
holds January’s No. 6 position with
$3.5 million grossed from four shows
on its European tour. Despite hailing
from Des Moines, Iowa, the heavy
metal band has a long history of
outperforming its domestic tours
with international shows in South
America, Europe and Australia. On
the group’s previous North American
run, the tour’s final four shows com-
bined to earned $885,000, while its
four European dates in 2020 averaged
$871,000 each.

Rounding out the top 10 is Korn
and Breaking Benjamin’s co-head-
lining bill. Both bands have shared a
marquee before, and this joint tour

Maynard James
Keenan of Tool in
Copenhagen in 2019.

is quite literally greater than the

sum of its parts: By combining six
reports from each band’s most recent
solo headlining tour, the total gross
amounts to $2.1 million. But the first
six shows of their ongoing run clears
$2.4 million and 40,000 tickets sold,
proving the power of joining forces to
maximize fan engagement.

On the poppier end of the rock
spectrum, Elton John claims not only
his fourth month at No. 1 on the Top
Tours ranking — he topped the chart
in February, September and November
2019 — but also his first time crown-
ing the Top Boxscores chart with his
Farewell Yellow Brick Road tour. His
three-show run at Sydney’s Qudos
Bank Arena earned $6.1 million and
sold 44,436 tickets. The blockbuster
trek, which he intends to be his final
world tour, began in fall 2018 and has
shows booked through 2021, including
repeat legs in North America, Europe
and Oceania. [



TOP TOURS

TOOL: GONZALES PHOTO/MATHIAS KRISTENSEN/NEWSCOM. MADONNA: KEVIN MAZUR/GETTY IMAGES.

1 ELTONJOHN $19,712,220 152,942 9
2 CELINEDION $17,999,801 100,122 8
3 GEORGESTRAIT $10,036,058 65,153 4
4 TOOL $9,510,713 84,202 7
5 ANDRERIEU $5,527,456 60,749 7
6 SLIPKNOT $3,485,841 52,929 4 Madonna
in New York
7 COLDCHISEL $2,965,580 34,641 2 in 2019.
8 MADONNA $2,930,802 15,493 6
9 BILLYJOEL $2,564,160 18,679 1 TO P BOXSCO R ES
10 KORN &BREAKING BENJAMIN $2,397,847 40,218 6
11 KEITHURBAN $2,340,874 14,540 4 ARTIST(S) GROSS TOTAL
Venue . ) ATTENDEES |PROMOTER(S)
12 KELLY FAMILY $2,199,698 39,627 7 Date(s) TicketPrices 1 \5 of Shows
13 MIRANDALAMBERT $1,934,793 28,529 4
ELTON JOHN $6,139,830 44,436 Frontier
14 DANCINGWITHTHESTARS $1,807,225 27,511 8 1 Qudos Bank Arena, Sydney $207.54/$68.72 3 Touring
E=n Jan. 7, 9, 14
15 JOJOSIWA $1,651,905 36,500 7
16 FATBOYSLIM $1,312,382 24,737 3 GEORGE STRAIT $5,463,566 35,778 Messina
2 Sprint Center, Kansas City, Mo. $247/$147/$97/573 2 Touring Group/
17 ONEVISION OF QUEEN $1,223,379 22,807 9 — Jan. 25-26 AEG Presents
18 IMPRACTICAL JOKERS $1,218,509 16,936 3
19 FIVEFINGERDEATHPUNCH $1,189,742 19,803 2 CELINEDION $5,222,838 24,763 AEGPresents/
Y ' 3 American Airlines Arena, Miami $252/$160/$96/$64 2 Concerts West
20 JURASSICWORLDLIVE $1,115,403 29,424 7 w— Jan.17-18
21 MACDeMARCO $1,015,327 17,807 5
ELTON JOHN $5,217,200 38,200 Frontier
22 STRAYKIDS $976,137 7,081 2 }l Hope Estate Winery, Hunter Valley, Australia ~ $233.35/$68.15 2 Touring
o Jan. 11-12
23 TEDESCHITRUCKSBAND $960,860 13,970 4
24 SEBASTIANMANISCALCO $957,138 8,723 1 5 ELTON JOHN $4.456,150 40,327 Erontier
Hanging Rock, W . Australi 179.80/$70.04 2 Touri
25 REXORANGECOUNTY $867,431 21,464 5 e codend, Australia $179.80/570.0 ouring
26 JACKWHITEHALL $811,211 15,884 1
27 MARCOANTONIOSOLIS $802,054 12,006 1 CALIBASH $3,503,144 29,936 Spanish
G Staples Center, Los Angeles $205/$150/$99/$39 2 Broadcasting
28 MARTINLAWRENCE $792,163 11,498 1 = Jan.11-12 System
29 SEVENTEEN $768,868 7,233 1
MADONNA $2,930,802 15,493 Live Nation
30 BRANDICARLILE $749,309 14,097 6 7 Coliseu dos Recreios, Lisbon, Portugal ~ $444.63/$83.37 6
— Jan.12,14,16,18,21,23
TO P P R O M OT E R S GEORGE STRAIT $2,697,988 14,442 Messina
8 INTRUST Bank Arena, Wichita, Kan. $249.75/$199.75/ 1 Touring Group/
— Jan. 24 $149.75/$99.75/ AEGPresents
$79.75
BILLY JOEL $2,564,160 18,679 MSG Live
1 AEGPRESENTS $77,568,213 921,759 444 9 Madison Square Garden, New York $149.50/$65.50 1
— Jan. 25
2 LIVENATION $32,827,510 413,100 118
3 SPANISHBROADCASTINGSYSTEM $6,533,259 55,889 4 ST $2,330,340 19,149 EON
4 SEMMEL CONCERTS $6.461,722 117,666 70 10 S:;rl;zgton Park, Bathurst, Australia $232.44/$67.88 1 Touring
5 PHILMcINTYREENTERTAINMENTS $3,593,908 61,149 11
6 ANOTHERPLANETENTERTAINMENT $3,045,870 47,511 23 CELINEDION $2,323,672 11,212 AEGPresents/
11 State Farm Arena, Atlanta $247/$161/$107/$67 1 Concerts West
7 OCESA-CIE $2,959,411 71,422 10 s Jan. 11
8 CAESARSENTERTAINMENT $2,895,148 24,600 21
CELINEDION $2,254,145 12,749 AEG Presents/
9 STAGEENTERTAINMENT $2,444,010 36,386 4 12 Amalie Arena, Tampa, Fla. $225/$132/$96/$55 1 Concerts West
— Jan. 15
10 EVENKO $2,425,708 52,998 24
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BEHIND THE BOXSCORE

VEGAS HEATS UP

T-Mobile Arena GM Dan Quinn explains how the venue has

TOP BOXSCORES

ARTIST(S)
Venue
Date(s)

TOTAL
ATTENDEES |PROMOTER(S)
No.of Shows

GROSS
Ticket Prices

CELINEDION $2,161,228 13,458 AEGPresents/ . .
13  spectrumCenter Chartotte, N, $236/5138/589/856 1 Concerts West turned one of the slowest times of the year into a cash cow
e Jan.21
BY TAYLOR MIMS
CELINEDION $2,103,662 13,023 AEGPresents/
14 Bridgestone Arena, Nashville $198/$139/$92/$56 1 Concerts West ANUARY CAN BE A
—— Jan.13
slow touring month for el
CELINEDION $2,021,746 13,645 AEGPresents/ any venue, but.the T-
13  Ararcenter sanantonio $196/$118/$90/$58 1 Concerts West Mobile Arena in Las Vegas
— Jan.30 kicked off its 2020 with a bang, gross-
ing nearly $18 million with seven
CELlNE DION $1,912,510 11,272 AEG Presents/ engagements — $11 mllhon more than
16 VyStar Veterans Memorial Arena, $197/$110/$99/$66 1 Concerts West the No. 2 Billb dB
_ Jacksonville, Fla.; Jan. 8 € No. 2 venue on billboar 0x-
score’s Top Venues chart for arenas
GEORGE STRAIT $1,874,504 14,933 Messina Touring with capacities of 15,0.00-—];)1.115.
V17  Mobite Arena, Las vegas $499/$50 1 Group/AEG The arena brought in its impres-
s Jan.31 Presents sive haul thanks to a weekend of
Latin music — the regional Mexican
COLD CHISEL $1,858,670 22,526 Frontier Touring music event Dia Nacional de la Banda
18 Mt. Duneed Estate, Geelong, Australia  $83 1 and KXOL (Mega 96 3FM) Los Ange-
e Jan. 1l R : . .
les’ Calibash concert — that together ~ weekend [in September], which
CALIBASH 61769 661 13673 Soanich brought in over $3 million on Jan. 24  started off as a boxing weekend.
’ ’ ’ anis o, .
J9  vobiteArena, Las Vegas $577.25/540.43 1 Bfoadcastmg and 25. In addition, the arena wel- Now, boxing serves as an anchor, and
— Jan. 25 System comed a sold-out Tool show, a date there’s an insane amount of Latin
from country legend George Strait’s shows going on that week. Just in our
TooL $1,709,900 15,024 Live Nation residency and a UFC Fight Night three venues [T-Mobile Arena, MGM
20 I‘Molb;le Arena, Las Vegas $150/$55 1 that grossed close to $11 million in Grand Garden Arena and Mandalay
E— n. . . . .
’ a single night. T-Mobile Arena GM Bay Events Center], I think we had
Dan Quinn explains how the MGM- nine shows in three days over that
ELTONJOHN $1,568,700 10,830 Frontier Touring 1 . . o e
21 Brisbane Entertainment Centre. $206.22/$68.28 1 booked facility pulled it off. weekend. The entire c.1ty is pro-
e Brisbane, Australia; Jan. 16 grammed that way, with Latin shows
How did you turn Calibash, a at every major venue.
TooL $1,473,067 12,775 Beaver Latin radio show, into an annual
22 Bridgestone Arena, Nashville $143.50/$58.50 1 Productions destination event for the arena? Since opening in 2016, T-Mobile
m— With the success of the shows in L.A.  has hosted 26 shows from George
at Staples Center, they created the Strait. What has that residency
273 ;gg;ican Arlines Conter Dalla 21:2/];1]13 50/ 12'532 LiveNation Vegas version. What’s nice is that it meant for the venue?
- s ' $79.50/$59.50 has turned into an entire weekend It was a big gift for us when we
play. While it is the third year opened the building. From a
—iiT $1.316,260 10,961 i e e of Calibash for us, it is the booking perspective, [having]
DX sapcCenter, San Jose, Calif, $149.50/$59.50 1 Entertainment second year where we also three to four weekends of
— Jan. 14 did the Banda show. It’s a nice two sold-out shows is a
rock for us to put in the calen- great pillar to build around.
TooL $1,299,920 11,751 LiveNation dar — kind of an annual staple. It is great having a semi-
25 State Farm Arena, Atlanta $157/$72 1 lusi Hed 5
o Quinn exclusive. He doesn’t tour
Does it take a package anymore. He doesn’t play a
HEARTRADIO ALTER EGO SR T HeartRadio mstea.d of a single shoYv togetfans lot of dates in North Ame?lca,‘ period.
26 The Forum, Inglewood, Calif. $201/$141/$96/ 1 traveling to Las Vegas in January? We have become the destination play
w— Jan. 18 $46/526 Vegas is such a good destination for that fan base.
market. With all of our events, it’s
27 JERRY SEINFELD $1,263,004 11,169 JS Touring definitely a one-plus-one-equals- Arena residencies are not common
Ezicfglgea”e' New York 5195/399.50/587.50 4 three in that people are always look-  in the industry. Why did T-Mobile
ing for an excuse to come to Vegas. If ~ attempt one with Strait?
CEITHURBAN 61260 501 6 067 . we can package it together with great  Only two artists have made this
y y y aesars . . .
28 The Colosseum at Caesars Palace,Las $224/$164/$114/ 2 Entertainment, shows like that’ then it becomes an model work: George and Bllly Joel
e Vegas;Jan.17-18 $94/$64 LiveNation easy decision for people to make the at Madison Square Garden. It's an
trek to our fine city. interesting model, and it’s a tough
DIANACIONAL DELA BANDA $1,260,454 12,280 Spanish one because you’re talking 30,000-
29 I‘Mog’;le Arena, Las Vegas $439.91/539.88 1 Emfdca“"‘g What's the demand for Latin shows  plus seats every weekend we do this.
Crr— an. stem . . . .
! in Las Vegas like? We have to have an artist with that
The city does a really good job of kind of draw, and there’s not many of
ToOL $1,244,724 10,827 C3Presents .. .
30 Frank Erwin Center Austin $150/$59.50 1 maximizing marquee weekends, them out there. Ll.J.Ckl.ly, we h.ave one
S T =/ Tl whether it is Cinco de Mayo weekend  of the greatest artists in the history of
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TOP VENUES

15,001 Or More Capacity

1 T-Mobile Arena $17,818,771 82,668
Las Vegas

2 QudosBankArena $6,630,334 55,410
Sydney

3 StateFarmArena $5,802,286 48,350
Atlanta

& Madison Square Garden $5,497,985 85,658
New York

5 Sprint Center $5,463,566 35,778
Kansas City, Mo.

6 American Airlines Arena $5,222,838 24,763 2
Miami

7 HopeEstate Winery $5,217,200 38,200 2
Hunter Valley, Australia

8 Manchester Arena $4,857,450 96,291 13
Manchester, England

9 Hanging Rock $4,456,150 40,327 2
Woodend, Australia

10 Staples Center $4,185,506 42,900 3

Los Angeles

10,001-15,000 Capacity

Miranda "

& Lambert at
the:2019 CMA
Awards jn,

Nashvilla:s

1 Barclaycard Arena $3,438,811 66,270 12
Hamburg, Germany

2 INTRUST Bank Arena $3,060,397 26,190 8
Wichita, Kan.

3 Brisbane Entertainment Centre $2,040,745 22,727 3
Brisbane, Australia

& ToyotaArena $1,636,537 44,533 10
Ontario, Calif.

5 SSE Arena, Wembley $1,397,512 26,890 2
London

6  NYCBLive, Home of Nassau Veterans Memorial Coliseum ~ $1,236,215 33,622 8
Uniondale, N.Y.

7 Rochford Wines $1,106,910 12,115 1
Yarra Valley, Australia

8 VanAndel Arena $1,053,645 24,646 4
Grand Rapids, Mich.

9 SSEHydro $1,017,694 16,388 3
Glasgow

10 PechangaArena San Diego $971,833 33,449 8

San Diego

Elton John in
Melbourne,

Australia, in 2019.

Mick Thomson of Slipknot in
Milan on Feb. 11.

Céline Dion in Miami on Jan. 17.

Billy Joel in Miami Beach, Fla.,
in 2019.

5,001-10,000 Capacity

1 Radio City Music Hall $6,177,771 86,388 18
New York
2 Hordern Pavilion $1,228,664 23,366 6
Sydney
3 Mohegan SunArena $1,194,077 29,404 5
Uncasville, Conn.
& The Anthem $1,179,794 25,765 7
Washington, D.C.
5 Bill Graham Civic Auditorium $1,129,702 18,474 2
San Francisco
6 Microsoft Theater $1,068,217 14,434 3
Los Angeles
7 Agganis Arena $805,856 9,104 2
Boston
8 ThePlenary $646,124 12,938 3
Melbourne, Australia
9 Hovet $603,441 8,797 1
Stockholm
10 Arena Leipzig $598,710 10,607 2
Leipzig, Germany
5,000 Or Less Capacity
1 DeVos Performance Hall $4,147,876 34,237 20
Grand Rapids, Mich.
2 EventimApollo $3,510,243 36,330 15
London
3 Broward Center for the Performing Arts, Au-Rene Theater ~ $3,439,468 46,344 21
Fort Lauderdale, Fla.
& Coliseudos Recreios $2,930,802 15,493 6
Lisbon, Portugal
5 Durham Performing Arts Center $2,393,821 31,634 13
Durham, N.C.
6 TheColosseum at Caesars Palace $2,340,874 14,540 4
Las Vegas
7 FoxTheatre $2,191,541 32,501 10
Atlanta
8 Beacon Theatre $1,787,526 22,061 9
New York
9 Chicago Theatre $1,512,707 25,986 11
Chicago
10 Orpheum Theatre $1,460,307 19,523 8
Minneapolis
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ED SHEERAN atLanTicias 1 289
JONAS BROTHERS repuBLc 1 5
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FUTURE rREEBANDZEPIC 1 167
TRAVIS SCOTT  crcrusunckjranorustieerc 1 198
BLACKBEAR  sexrrrapjaiavointerscorericn 32 37
YOUNGBOY NEVERBROKEAGAIN  emarocismmais 2 82
DAN + SHAY  wrnermusicnashviLtepmn 11 117
KANE BROWN RCANASHVILLE/SMN 2 140
CAMILA CABELLO soepic 1 162
POP SMOKE vcrorvicrorwortowieRepuslic 37 2

BARRY MANILOW sieto 16 3

BLAKE SHELTON w:riereros nasviewy 1 264
EDEN MCMXCV LTD/ASTRALWERKS 40 2

MAREN MORRIS  cowvsanastviesuy 100 153
BRUNO MARS atanticas 1 279
IMAGINE DRAGONS  konaoruermrerscoreicn 1 263
MORGAN WALLEN pelown 34 50
ARIANA GRANDE repuBLC 1 263
JBALVIN  unwversaumusicLativoume 16 109
QUEEN wolwoon 1 95
BAD BUNNY rvas 23 101
YOUNG THUG  voussronerureaooamanticns 8 116
SHAWN MENDES stano 1 263

JUSTIN BIEBER
v
Bieber rules the
Artist 100 for the
first time since April
2016 as his album
Changes opens as
his seventh No. 1 on
the Billboard 200
(see page 58).
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KHRUANGBIN DEADOCEANS || 3 Albums and No. 38 on Top

m 2:2'0: ':'I;:E:[ VEEIESK ARTIST IMPRINT/DISTRIBUTING LABEL ':’EI'JASK vglll(-li\RUTN
44 42 CHRIS BROWN cBERCA 1 243 F 2 B 1 ﬁ,{' GABBY BARRETT  wmervuscusews 1 39
58 5l PANIC! AT THE DISCO ocoyrueieosyravenes 1 179 m 3 5 BwA NLE CHOPPA  niccoppawarneriunmeomasters — 1 52
39 37 LIL NAS X comea 3 49 5 €6 &M RILEY GREEN e = 3 60
]
B3 49 SAM HUNT MCANASHVILLE/UMGN D 222 7 7 B9 INGRID ANDRESS  savicmervervuscrasivienmy 4 28
41 45 JASON ALDEAN  wiconprokensowseve 1 273 I 5 9 B DON TOLIVER cacrusuackatianticas - 1 12 Ba rrett
BS 47 DOJA CAT KemosABERcA 47 11 m 9 10 B3 NATANAEL CANO crencronumioe - 6 7 °
Hits No. 1
LYNYRD SKYNYRD  curmstoew 40 81 B 12 @ ALI GATIE LSNWARNER |~ [ 35
Gabby Barrett (above) rises
G4 THE BEATLES APPLE/CAPITOLUME 3 118 I BEACH BUNNY MOM+POP = 8 1 21 on Emerging Artists, rul-
61 &7 OLD DOMINION RcANASHVILLE/sMN 10 157 1M 13 BB MATT STELL  recorosjaristanashvittesun — 2 32 ing for the first time thanks
2 = to her breakthrough single,
B0 55 ROD WAVE ALAMoica 55 10 23 0 ([ JACK HARLOW  cenerarionnowsarianticas | 100 4 “I Hope.” The track from
59 4B SUMMER WALKER urwinerscopeicn - 3 21 10 15 PINKFONG svArTSsTUDY | 1 73 the 2018 third-place finalist
on American Idol hits a
72 59 LAUREN DAIGLE cvromyizrone 3 103 z 12 16 WE THE KINGDOM  searrowicaprorevs |~ 12 8
new Hot Country Songs
9 75 LUKE BRYAN  cirirounashvitLeiuveny 1 286 /7 13 18 RYAN HURD RCANASHVILLE/SMN | 13 31 high (7-6), with 19.8 million
) gi i i
BB B3 LIL UZI VERT cenerationnowsatLANTIcns 2 122 14 19 BIA IAMOTHERRRCA |~ 14 16 allrp ay audience |mpr.es
sions (up 9%), 8.7 million
HUEY LEWIS & THE NEWS rewruexevs 65 1 15 20 BABY KEEM BABY KEEM/coLuMBiA | 14 11 U.S. streams (up 5%) and
| |
- GREEN DAY REPRISEWARNER 2 19 m - @ SURFACES  surraces/mentrousanoprosects | 16 2 8,000 down 'oads So.d (up
12%), according to Nielsen
76 6B TREVOR DANIEL ALAMO/IGA 67 8 m 20 24 TRAVIS DENNING  vercurynastviteumon — 17 8 Music/MRC Data.
Bt 56 MUSTARD 10 summers/INTERscoPE/ica 39 30 TENNIS wutuaiLy oetriMeENTAYTHIRTY TIGERS |~ 18 ] Plus,. BeaCh- Bunny enters
Emerging Artists at No. 8
56 60 YNW MELLY YNWMELLY/300/A6 39 34 22 S DANILEIGH DEFuaM | 14 4] as the group’s debut studio
ALEJANDROFERNANDEZ  uvwerswmuscumouwe 70 1 JOYNER LUCAS  rwentynmngmuuy | 6 35 LP, Honeymoon, opens
m at No. 21 on Alternative
NICKI MINAJ vounsmonevcasimonevepusc 2 239 - o

NCT 127 sv 6 8 18 22 TOKYO'S REVENGE siscnoizeymoxvosrevence |~ 13 10 Roc.k Albums with 6"000
equivalent album units.
a0 CHRIS STAPLETON  wercurvnvashviieoven 1 226 ! 30 3l NOAH CYRUS rRecorps/coLumpia |~ 19 17 —XANDER ZELLNER
B4 GABBY BARRETT  wwuermuschasiviiemmn (4 5 29 3 JOHN K e - 21 7
74 T8 SHAED PHOTOFINISH 38 29 g 38 o SNOH AALEGRA srmumawackosacr — 11 8
73 1 JON PARDI CAPITOLNASHVILLE/UMGN 14 95 .= @ CORY ASBURY BETHEL | 3 5B
81 METALLICA sackenes 2 235 0 O = CALUM SCOTT coro. [N 95
75 BB XXXTENTACION  croveesrorever 1 131 _— BLACK SWAN FRONTIERS | 28 1
NATHANIEL RATELIFF swovos 21 7 FER €D €) ELN AURORA cussrore | 8 12
B8 B85 GUNNA YOUNG STONERLIFE/300/a6 10 Bl 29 26 | 35 CITY GIRLS quaurycontroumotownjcapioL |~ 1 B4
- ELTON JOHN MERCURY/isLAND 11 3B 2020 27 29 OLIVIA RODRIGO watoisney - 11 8 c H A R T B E AT
B5 82 J. COLE oreamviLLe/roc NaTioN/NTERSCOPE/IGA. 1 193 IZ*ONE  0F THE RECORD/GENIE/STONE MUSICENTERTANMENT | 32 | .
BRETT YOUNG e 15 140 28 28 ANT SAUNDERS TRASHBIN/ARISTA | 11 16 : 3
96 81 THOMAS RHETT VALORY/BMLG 1 263 34 4 JP SAXE arista - 31 13
BT Eb PINK rea 1 187 32 | 44 SUB URBAN NeS/WARNER | 32 11
62 72 MEGAN THEE STALLION  soicermreomoone 34 32 TOMORROW X TOGETHER  scirevermwevpeee © 1 39
CARLY PEARCE BIGMACHINE/BMLG 34 T 25 45 LOVELYTHEBAND rep |1 98
7 76 CARDIB THE KSRGROUP/ATLANTIC/AG | 134 @ 49 MAHALIA ATLANTIC/AG | 38 3
DUA LIPA
100 LUMINEER 1 56
THE U s DUALTONE GONAN GRAY REPUBLIC ]5 3 LEADS AGAI N
a3 H.E.R. mekrca 26 9 @ 34 ATEEZ karea | [ 22 “Don't Start Now” by Dua Lipa
JIMMIE ALLEN  sonevcreexsmoeane 61 12 @ 48 DJ REGARD MINISTRY OF SounD/epic 19 20 (above) crowns the Mainstream
Top 40 radio airplay chart,
NLE CHOPPA  niccrorowwarnerNTeDMASTERS 42 26 @ 50 CALBOY PAPER GANG/POLO GROUNDS/RCA 9 62 marking her second No. 1 after
“N Rules” led for f %
g9 92 DUSTIN LYNCH sroxensowsvesevs 11 65 YELLA BEEZY YELLABEEZYHITCO [ 69 - geé:g,éiz isetheO;ir:tufrevr\rleTes
- ADELE xycoumeia 1 234 SB19  siowsT/sonyMusicPHILIPPINES/LEGACY | 44 ] artist with multiple No. 1s re
leased on Warner Records since
QUAVO QUALITY CONTROL/MOTOWN/cAPITOL 11 47 MYKE TOWERS  cusmsuncyoneworioeanewere — 200 9 the chart launched in 1992. The
only other woman to top the
99 B89 LED ZEPPELIN swavsongatianticrine 5 53 MO3 nsvemPiRe | 46 1 tally with a single on the label:
LADY GAGA INTERSCOPE/IGA 1 145 PUBLIC isLanp - 41 T I\/I.adonna, vvhose “Takg a Bow”
reigned for five weeks in 1995.
FLEETWOOD MAC onsioneD [RABY 47 - @ RED VELVET o [ 23 —GARY TRUST
B2 94 LADY ANTEBELLUM M 6 71 24KGOLDN Recoros/coLumeia | 15 19 Go to the Chart Beat section
- ANUEL AA  reacsastatamuerTesonymusicarn. - 69 9 @ 46 JAYDAYOUNGAN aTLANTIC/IAG | 28 8 of billboard.com for full charts
coverage.
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-4l JUSTIN BIEBER

Title

Changes

SCHOOLBOY/RAYMOND BRAUN/DEF JAM

POS.

PEAK  WKS.ON
CHART

A BOOGIE WIT DA HOODIE Artist2.0 y) 1
HIGHBRIDGE THE LABEL/ATLANTIC/AG
TAME IMPALA The Slow Rush 3 1
MODULAR/INTERSCOPE/IGA
RODDY RICCH  Please Excuse Me For Being Antisocial 1 n
BIRD VISION/ATLANTIC/AG
MONSTA X ALL ABOUT LUV 5 1
EPIC
POST MALONE Hollywood's Bleeding 1 2%
REPUBLIC
BILLIEEILISH 2 WhenWeAllFall Asleep, Where Do We Go? 1 47
DARKROOM/INTERSCOPE/IGA
GG POP SMOKE Meet The Woo, V.2 7 9
VICTOR VICTOR WORLDWIDE/REPUBLIC

EMINEM Music To Be Murdered By 1 5
SHADY/AFTERMATH/INTERSCOPE/IGA
HALSEY Mani
CAPITOL anic 2 5
SOUNDTRACK Frozenll 1 14
WALT DISNEY
DABABY KIRK 1 )
SOUTHCOAST/INTERSCOPE/IGA
HARRY STYLES Fine Line 1 10
ERSKINE/COLUMBIA
TAYLOR SWIFT Lover 1 26
REPUBLIC
LIL WAYNE Funeral 1 3
YOUNG MONEY/REPUBLIC
LUKE COMBS What You See Is What You Get 1 15
RIVER HOUSE/COLUMBIA NASHVILLE/SMN
JACKBOYS JACKBOYS 1 8
CACTUS JACK/EPIC
SUMMER WALKER Overlt 2 20
LVRN/INTERSCOPE/IGA
LiZzzo CuzlLove Yo
NICE LIFE/ATLANTIC/AG uz v u 4 44
YOUNGBOY NEVER BROKE AGAIN AlYoungBoy 2 1 19
NEVER BROKE AGAIN/ATLANTIC/AG
ROD WAVE Ghetto Gospel
ALAMO/IGA p ]O ]6
BILLIE EILISH Dont Smile At Me . 113
DARKROOM/INTERSCOPE/IGA
POST MALONE 3 beerbongs & bentleys 1 95
REPUBLIC
LEWIS CAPALDI  Divinely Uninspired To A Hellish Extent 20 40
VERTIGO/CAPITOL
YOUNG THUG SoMuch Fun 1 27
YOUNG STONER LIFE/300/ATLANTIC/AG
EDEN No Future 26 1
MCMXCV LTD./JASTRALWERKS
JUICE WRLD Goodbye & Good Riddance 4 97
GRADE A/INTERSCOPE/IGA
CAMILA CABELLO Romance g 1
SYCO/EPIC
LUKE COMBS s This One's For You . 149
RIVER HOUSE/COLUMBIA NASHVILLE/SMN
$UICIDEBOYS Stop Staring At The Shadows 35 4
G*59

UEEN s Greatest Hit
b vt reatestiits 11 374
BARRY MANILOW Night Songs I =5) 1
STILETTO
MONEYBAGG YO Time Served 3 6
N-LESS/INTERSCOPE/IGA
JUICE WRLD Death Race For Love 1 50
GRADE A/INTERSCOPE/IGA
DRAKE 5 Scorpion 1 86
YOUNG MONEY/CASHMONEY/REPUBLIC
TRIPPIE REDD Alove Letter To You 4 1 13
TENTHOUSAND PROJECTS
TRAVIS SCOTT s ASTROWORLD 1 81
CACTUS JACK/GRAND HUSTLE/EPIC
DOJA CAT Hot Pink
KEMOSABE/RCA 0 n ]9 ]6
ED SHEERAN No.6 Collaborations Project 1 29
ATLANTIC/AG
TONES AND I The Kids Are Coming (EP) 30 20
BADBATCH/ELEKTRA/EMG
MAC MILLER Circles 3 5
WARNER
POST MALONE : Stone
REPUBLIC y 4 ]87
CHRIS BROWN Indigo
CBE/RCA Ig ] 34
SOUNDTRACK ZOMBIES 2 WA 1
WALT DISNEY
SELENA GOMEZ Rare 1 6
INTERSCOPE/IGA
ELTON JOHN Diamonds 7 19
ROCKET/ISLAND/UME
MUSTARD Perfect Ten 8 34
10 SUMMERS/INTERSCOPE/IGA
LILNAS X 7(EP
COLUMBIA ( ) 2 35
KHALID Free Spirit
RIGHT HAND/RCA ' plrl ] 46
ARIANA GRANDE Thank U, Next 1 54
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BLAKE SHELTON Fully Loaded: God's Country 9 10
WARNER MUSIC NASHVILLE/WMN

MORGAN WALLEN If1K M

BIGLOUD nowtie NSl 73
VARIOUS ARTISTS  Dreamville & J. Cole: Revenge Of The Dreamers Il 1 33
DREAMVILLE/INTERSCOPE/IGA

XXXTENTACION ? 1 101
BADVIBES FOREVER

ED SHEERAN +4 + (Divide

ATLANTIC/AG ( Wi ) ] ]55
YO GOTTI Untrapped 10 g
INEVITABLE/CMG/EPIC

ORIGINAL BROADWAY CAST & Hamilton: An American Musical 3 230
HAMILTON UPTOWN/ATLANTIC/AG

YNW MELLY Melly vs. Melvin 8 13
YNW MELLY/300/AG

LIL TJAY True 2 Myself 5 19
COLUMBIA

EMINEM 7 Curtain Call: The Hits 1 484
SHADY/AFTERMATH/INTERSCOPE/IGA

BRENT FAIYAZ Fuck The World il -
LOSTKIDS

KHALID 3 American Teen

RIGHT HAND/RCA a 4 ]55
SOUNDTRACK Birds Of Prey: The Album i 2
DC/ATLANTIC/AG

A BOOGIE WIT DA HOODIE Hoodie SZN 1 61
HIGHBRIDGE THE LABEL/ATLANTIC/AG

ALEJANDRO FERNANDEZ Hecho En Mexico 65 1
UNIVERSAL MUSIC LATINO/UMLE

SHAWN MENDES Shawn Mendes 1 9]
ISLAND/REPUBLIC

CREEDENCE CLEARWATERREVIVAL @ Chronicle The 20 Greatest Hits 22 459
FANTASY/CONCORD

RUSS SHAKE THE SNOW GLOBE 4 3
DIEMON/RUSS MY WAY/COLUMBIA

DABABY Bahy On Baby 7 51
SOUTHCOAST/INTERSCOPE/IGA

CHRIS STAPLETON 4 Traveller I 237
MERCURY NASHVILLE/UMGN

HUEY LEWIS AND THE NEWS Weather 71 1
NEW HULEX/BMG

NF The Search

NF REAL MUSIC/CAROLINE ] 30
CARLY PEARCE Carly Pearce 73 1
BIG MACHINE/BMLG

BOB MARLEY AND THE WAILERS %5  Legend: The Best Of... 5 Bl4
TUFF GONG/ISLAND/UME

LIL TECCA We Love You Tecca 4 75
GALACTIC/REPUBLIC

KEY GLOCK Yellow Tape 14 g
PAPERROUTE EMPIRE

LIL UZIVERT LuvisRage2 1 130
GENERATION NOW/ATLANTIC/AG

NATHANIEL RATELIFF And It's Still Alright 78 1
STAX/CONCORD

TREVOR DANIEL Homesick (EP

ALAMO/IGA ( ) 64 ]4
KANE BROWN Experiment 1 67
ZONE 4/RCANASHVILLE/SMN

JOURNEY 15 Journey's Greatest Hits
COLUMBIA/LEGACY y ]O 604
LAUREN DAIGLE Look Up Child - G
CENTRICITY/12TONE

MAREN MORRIS GIRL I 50
COLUMBIANASHVILLE/SMN

CARDIB 3 Invasion Of Privacy 1 98
THE KSR GROUP/ATLANTIC/AG

THE BEATLES 1
APPLE/CAPITOL/UME ] 408
THE BEATLES © AbbeyRoad 1 349
APPLE/CAPITOL/UME

KENDRICK LAMAR 3 DAMN. 1 149
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

DAN + SHAY Dan + Shay I a7
WARNER MUSIC NASHVILLE/WMN

FLEETWOOD MAC » Rumours 1 360
WARNER BROS./RHINO

THE WEEKND Starboy 1 169
XO/REPUBLIC

TYLER, THE CREATOR IGOR 1 40
COLUMBIA

JONAS BROTHERS Happiness Begins 1 37
REPUBLIC

THE WEEKND Beauty Behind The Madness I 233
XO/REPUBLIC

SOUNDTRACK 4 Frozen

WALT DISNEY ] ]42
DRAKE & Tak

YOUNG MONEY/CASH MONEY/REPUBLIC axe Care ] 364
SOUNDTRACK s The Greatest Showman 1 115
FOX/20TH CENTURY FOX/ATLANTIC/AG

VARIOUS ARTISTS  Quality Control: Control The Streets, Volume 2 g 27
QUALITY CONTROL/MOTOWN/CAPITOL

BAD BUNNY X100PRE 1 61
RIMAS

TINK Hopeless Romantic 99 1
WINTER'S DIARY/WD/EMPIRE

POLOG Die ALegend 6 37

COLUMBIA

Big
Changes

Justin Bieber scores
his seventh No. 10on
the Billboard 200 as
Changes debuts atop
the tally. The set earned
231,000 equivalent
album units in the
United States in the
week ending Feb. 20,
according to Nielsen
Music/MRC Data. It’s
his first aloum since
2015’s Purpose arrived
at No. 1on the Dec. 5,
2015-dated chart with
649,000 units.

Changes also starts at
No. 1on Top R&B/Hip-
Hop Albums and Top
R&B Albums.

Of Changes’ first-
week sum, 126,000 are
album sales, bolstered
by a concert ticket/
album sale redemption
offer with the star’s
upcoming tour and many
merchandise/album
bundles sold via Bieber’s
official web store.

At 25, Bieber is the
youngest solo artist to
log seven Billboard 200
No. 1s. (He turns 26 on
March 1.) He beats Elvis
Presley, who earned his
seventh No. 1 (of 10 total)
when he was 26 years
and 11 months old (with
Blue Hawaii on Dec. 11,
1961).—KEITH CAULFIELD
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vl 101 3A(L)TlglmgTRACK 2 Moana 9 169 131 B VTAE-CI)gméS RHETT Center Point Road 1 37
Cral 102 Bi.EgﬁLIEEI/ERUSNAmN/COLUMBIA 2014 ForestHills Drive 1 979 134 R E!Dbpﬁnmﬁslnscopsnm Ella Mai B 70
.l 103 J&XCLHRE%P?L!\IIFT 9 1989 1 2771 144 . CBOHJ.MIEX/L.ggCEYL 3 The Essential Billy Joel 15 179
2l 104 M\EEEA'MAII\IEIIE/AG Championships 1 64 184 . EB\@E/‘EERAN 4 X 1 292
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. JE?A/MGEEFEENT/.LIJ-MYE AND THE HEARTBREAKERS 2 Greatest Hits 9 345 135 RIS l!-UIAIITIT?E%l\E%L/MUTOWN/CAPITOL Harder Than Ever 3 90
95 BliYd YDg&&Ig(@/&ﬁ  oREYREPUBLE Views 1 199 _ 157 ;I:J!L\IEEE!;JJ\MYE&LJGE PILOTS 4 Blurryface 1 249
og BIT: Roc!\-hﬂsgfﬂmgrmION Old Dominion 9 17 D 198 . Ps IIQLTAER“INI\TIIEE’SIC\UIEQG? Currents 4 9g
109 %Eﬂ\%ﬁ&gﬁhﬁgé&wim good kid, m.A.A.d city 2 382 MONSTA X 159 nlllgAAN(A:sEH\XLLIgL%guGRAVES Golden Hour 4 79

. LADY GAGA & BRADLEY COOPER 2 AStarlsBom(Sourdtrackl 1 79 ALL ABOUT LUV 142 11| PANIC! AT THE DISCO PrayForThe Wicked | g7

m RGEFI)EEEFWP:RLJE{{\Y Father Of AlL... 4 7 The South Korean act makes its 141 B 5I¥5;IP§R§ER DEATHPUNCH  ADecade Of Destruction 29 103

il 112 !;(Rs\y\mgﬁgggmmwmmmme I'mHim 4 9 BiIIboarf:I 200 debut with its first 154 BI:P) g&&lﬂ(&w;\wMDNEWREPUBUC NothingWasThe Same = | 39

all-English-language album (52,000

108 Wik MJAICAD?/BOR%‘»}QBIV:V’/EM@%MG o BE equivalent album units earned in the vy 163 v'}EEI:BﬁrevREAQRD?: NATION ANTE 1 208
104 EITA gﬁﬁ;ﬁﬁmﬁlﬂy 17 9 13 \|/\1V-eTk en'\ciling‘ F/e'\th.RZCo,sccording to 143 BT TB;?E’SYEEL%E’\ TILLER 2 TRAPSOUL g 910
107 {11 IMAGINE DRAGONS Evolve 5 139 eisen visie ata). || ZACBROWNBAND ~ GreatestHitsSofar. g9 45
102 Ki \I(?)!JII\TG?TﬁN?RYLI %33#&5#500NTROL/MDTOWN/AG/CAplTOL Drip Harder 4 72 il 166 xgg}gE&?XGleXTELI}NBTE/OA[IS(E AGAIN Until Death Call My Name 7 89
. EBLEIEgyE%)GMARS 5 Doo-Wops & Hooligans B /58 kvl 167 QBUBS%%!S!:Y&MEFIPN GINGER 3 12

13 . Ac/pc = BackInBlack 4 3gg 168 Frr o BALLADST 3 gy
110 BIE ;I;I[;IBEY%IH%IORIOUS B.l.G. Greatest Hits 1 210 Ll 169 EE]IYRSID\OMER(Y)CEAN Blonde 1 166
17 . HI!lIVI,DﬁEEYmNI(.)IP%ﬁYSOIGEATLANTIC/AG VictoryLap 9 &g . I/I\IIPEIT%E/ﬁE/I:IElI BOYS 3. Sounds Of Summer. The Very Best0f TheBeachBoys 15 198
103 BFY JA?S\LIJTIE\R?CEPZE“GA Chixtape 5 y) 14 195 . ELRANUTEAOG MARS 3 24K Magic I 162
A 122 %&&%&Y/CASH MONEYREPUBLI More Life i 152 N 172 ;I;IJIJ[!E“\R, THE CREATOR Flower Boy Bl 69

115 BFxl TRAVISSCOTT

GRAND HUSTLE/EPIC

100 BFIA TAYLOR SWIFT s reputation

BIG MACHINE/BMLG ] ]]7

Birds In The Trap Sing McKnight 1 180 vyl 173 SOUNDTRACK

DISNEY+/WALT DISNEY

. DARYL HALL JOHN OATES

High School Musical: The Musical, The Series 3] 5

The VeryBest 0f Daryl Hall John Oates

w

4 73
Sweetener 1 79

RCA/LEGACY

. HOLLYWOOD UNDEAD

BMG

New Empire, One - . LN 175 ARIANA GRANDE

REPUBLIC

120 RELY HLER- HER 23 11 170 RGN s
POP SMOKE

Night Visions 2 382

MICHAEL JACKSON The Essential Michael Jack MIGOS Culturell
125 127 EPIC/LEGACY ‘ eLssentia Ichaet.Jackson 3] 3]2 Meet the WOO, VZ 1?5 17? UUALITYCONTI:OL/MDTOWN/CAPITOL utture ] 104
ZA PLAYBOI CARTI DieLi
123 IZB TSUPDAWG/RCA Ctrl 3 ]4] 153 17& AWGE/INTERS?)OP(E:/IGA 1€ It 3 88
. SAM SMITH 2 InThe Lonely Hour 9 9g; The set gains 11% (growing to 40,000 . POP SMOKE Meet The Woo, V.1Mixtape 173 9
CAPITOL VICTOR VICTOR WORLDWIDE/REPUBLIC

units) in the wake of the rapper’s
Feb. 19 death. On the Billboard

130 GUNS N’ ROSES Appetite For Destruction 1 219 147 BEN LIL WAYNE ThaCarterV 1 71

GEFFEN/UME YOUNG MONEY/REPUBLIC
BRANTLEY GILBERT Fire & Brimstone Hot 100, the album’s “Dior” debuts at LANA DEL REY Norman Fucking Rockwell!
VALORY/BMLG g 8 . ]5? Ia‘ POLYDOR/INTERSCOPE/IGA 3 25
-y B No. 49, while the track soars 49-20 5 e The Ul Colleoti
N 132 [kl asyMoneyBaby 85 4 on Hot R&B/Hip-Hop Songs. 174 REFY QO 50 & OreatestHits: TheUltimate Collection 176 ™ 153
KANE BROWN K B USTIN LYNCH Tullah
]29 I33 ZONE 4/RCANASHVILLE/SMN aneBrown 5 ]68 165 133 BDROKENBOW/BMG/BBMG uttahoma 38 5
FRANK SINATRA Ultimate Sinat EGHAN TRAINOR TREAT MYSELF
. FRANK SINATRA ENTERPRISES/CAPITOL/UME 'mate sinatra 32 98 93 IB‘ E'g[) 25 3
P ti USTIN BIEBER P
]2] I35 NF REAL MUSIC/CAPITOL/CAROLINE ercep on ] ]24 Bar'" . ;{}HOOLBOY/RAYMONDBRAUN/;EFJAM urpose ] ]56
. EMO/BOA[iIZIZE/EEPﬁEDAZZ&MO3 BadazzM03 135 | > Ma"“nw . stgolre([g/g]lfu%‘;\ Dropped OuttaCollege 1gg 1
: NIGHT SONGS I -
NIRVANA 1 N . EMINEM K k
. SUB POP/DGC/GEFFEN/UME evermlnd ] 46] 'IlIh IEQ 13? SHADY/AFTERMATH/INTERSCOPE/IGA amikaze ] 73
1) TRIPPIE REDD LifesATrip 4 59 N sl . YUNG GRAVY & BBNO$ BabyGravyll 1gg |
TENTHOUSAND PROJECTS BABY GRAVY
112 LEL)| MACMILLER Swimming 3 g . RAGE AGAINST THEMACHINE 3. Rage Against The Machine 45 g
WARNER PIC/LEGACY
. THE ROLLING STONES 2 Hot Rocks 1964-1971 I 3/ . WHITNEY HOUSTON [ Will Always Love You: The Best Of Whitney Houston [El 33
ABKCO ARISTA/RCA/LEGACY
1o i KODAK BLACK Dying To Li
141 EDOEEﬁ/ECAGPFT%L%JEHESILVERBULLETBAND Greatest Hits 8 317 186 BE] SODAKBLACK S ying To Live 1 59
% i i - J BALVIN & BAD BUNNY Oasi
. AESQUGMI/TELEEKSTRA/RHINO Their Greatest Hits 1971-1975 1 314 V;V 180 mi-F- UNIVERSAL MUSIC LATINO/UMLE asts 9 32
3 i SOUNDTRACK BadB For Life: The Soundtrack
152 . m!EEI;I/@YELJACKSON Thriller 1 408 o I 14 LEN SOUNDTR ad Boys For Life: The Soundtrack g3 g

{TAA LANA DEL REY

POLYDOR/INTERSCOPE/IGA

Born To Die 2 345 194 JASON ALDEAN

Rearview Town 1 93
MACON/BROKEN BOW/BMG/BBMG

BARRY MANILOW 192

MUSIC

nielsen

SALES DATA
COMPILED BY

RODDY RICCH Feed Tha Streets ji WALE Wow... That'’
-IIB 145 BIRD VISIUN/ATLANCTE/AG ee a S reets 67 6] N’ght songs ,l I?B 195 MAYBACH/WARNER ow ats Crazy 7 ]8
155 METALLICA Metallica 562 ' o LYNYRDSKYNYRD  LastOf The Street Survivors Farewell Tour Lyve! 1
. e Manilow celebrates his sixth consecu- . CRTISLOEW
. OZUNA camn Nibiru S8 g tive decade of top 40-charting albums 167 REId THE CHAINSMOKERS World War Joy Bgg8 1g
. ELVIS PRESLEY The Essential Elvis Presley 34 as Night Songs Il becomes his 27th 163 YNW MELLY IAmYou 99 &g
RCA/SONY STRATEGIC MARKETING GROUP/LEGACY ‘tOp 40 Set (18,000 UnItS, nearly a” from YNW MELLY/300/AG — l
127 RLE) ﬁ}ﬁﬁ;{ﬁﬁﬁm IAm > 1 Was 60 album sales). His first top 40 visit was Msol-oﬁmﬁ,w?NDER The Definitive Collection '~ 35 g4
4 on Jan. 11,1975, with Barry Manilow II. FLEETWOOD MAC Greatest Hit
149 . Q/EOFUII\-/IEA 2 453 WARNER BROS. ’ reatestiits 14 147
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ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

-4l JUSTIN BIEBER

1WK SCHOOLBOY/RAYMOND BRAUN/DEF JAM

Changes

TOP ALBUM SALES™

TAME IMPALA The Slow Rush 1
MODULAR/INTERSCOPE/IGA

MONSTA X ALL ABOUT LUV 1
EPIC

BARRY MANILOW Night Songs Il 1
STILETTO

EDEN No Future 1
MCMXCV LTD./JASTRALWERKS

BILLIEEILISH 2 WhenWeAl Fall Asleep, WhereDoWeGo? 47
DARKROOM/INTERSCOPE/IGA

HUEY LEWIS AND THE NEWS  Weather 1
NEW HULEX/BMG

ALEJANDRO FERNANDEZ  Hecho EnMexico 1
UNIVERSAL MUSIC LATINO/UMLE

EMINEM Music To Be Murdered By 5
SHADY/AFTERMATH/INTERSCOPE/IGA

NATHANIEL RATELIFF And It's Still Alright 1
STAX/CONCORD

SOUNDTRACK Frozenll 14
WALT DISNEY

HALSEY Manic 5
CAPITOL

GREEN DAY Father Of AlL... 9
REPRISE/WARNER

SOUNDTRACK ZOMBIES 2 1
WALT DISNEY

TAYLOR SWIFT Lover 26
REPUBLIC

HARRY STYLES Fine Line 10
ERSKINE/COLUMBIA

LYNYRDSKYNYRD  LastOf The Street Survivors Farewell Tour Lyve! 6
CURTIS LOEW

HOLLYWOOD UNDEAD  New Empire, One 1
BMG

BILLIE EILISH Dont Smile At Me 59
DARKROOM/INTERSCOPE/IGA

BRANTLEY GILBERT Fire & Brimstone 8
VALORY/BMLG

CARLY PEARCE Carly Pearce 1
BIGMACHINE/BMLG

POP SMOKE Meet The Woo, V.2 9
VICTOR VICTOR WORLDWIDE/REPUBLIC

LUKE COMBS What You See s What You Get 15
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

THE BEATLES *2 AbbeyRoad 12g
APPLE/CAPITOL/UME

BEACH BUNNY Honeymoon 1
MOM + POP

VARIOUS ARTISTS NOW 73 4
UNIVERSAL/SONY MUSIC/LEGACY

LIZZO CuzlLove You Lt
NICE LIFE/ATLANTIC/AG

QUEEN s Greatest Hits 319
HOLLYWOOD

SOUNDTRACK Guardians 0f The Galaxy: AwesomeMixVol.1 976
MARVEL/HOLLYWOOD

SOUNDTRACK Birds Of Prey: The Album )
DC/ATLANTIC/AG

BLAKE SHELTON Fully Loaded: God's Country 10
WARNER MUSIC NASHVILLE/WMN

BOOSIE BADAZZ & MO3  BadazzM03 1
H$M/BADAZZ/EMPIRE

SUICIDE SILENCE Become The Hunter 1
NUCLEARBLAST

VARIOUS ARTISTS Grammy 2020 Nominees 5
GRAMMY/WARNER

BOBMARLEY AND THEWAILERS 5 Legend: The Best Of.. 456
TUFF GONG/ISLAND/UME

THE LUMINEERS 0 19
DUALTONE

KHRUANGBIN & LEON BRIDGES  Texas Sun (EP) 9
LISASAWYER63/COLUMBIA/DEAD OCEANS

A BOOGIE WIT DA HOODIE Artist 2.0 1
HIGHBRIDGE THE LABEL/ATLANTIC/AG

TENNIS Swimmer 1
MUTUALLY DETRIMENTAL/THIRTY TIGERS

POST MALONE Hollywood's Bleeding 2
REPUBLIC

LAUREN DAIGLE Look Up Child 76
CENTRICITY/12TONE

CREEDENCE CLEARWATERREVIVAL 20 Chronicle The 20 Greatest Hits 337
FANTASY/CONCORD

METALLICA Metallica 53
BLACKENED/RHINO

FLEETWOOD MAC % Rumours 182
WARNER BROS./RHINO

PINK FLOYD **  The Dark Side Of The Moon 989
PINK FLOYD/LEGACY

ELTON JOHN Diamonds 95
ROCKET/ISLAND/UME

TYLER, THE CREATOR IGOR 2]
COLUMBIA

NIRVANA s MTVUnplugged InNew York 110
DGC/GEFFEN/UME

LANA DEL REY BornTo Die 171
POLYDOR/INTERSCOPE/IGA

JASON ALDEAN 9 13

MACON/BROKEN BOW/BMG/BBMG

Roddy’s
Unique
Chart
Claim

Roddy Ricch draws an
interesting chart statistic
as his Please Excuse Me
for Being Antisocial falls
from No. 1to No. 4 on
the Billboard 200. With
the descent, the title
has now racked up four
nonconsecutive weeks
at No. 1 — all through
single-week visits to the
top (a debut at No. 1 on
the Dec. 21, 2019-dated
chart, followed by reigns
on Jan. 18, 2020, Feb. 8
and Feb. 22).

In turn, Please is the
first aloum to make
four single-week visits
to No. 1since 2011-12,
when Adele’s 21 had
seven one-week visits
among its total of 10
engagements at the top.

Further down the
chart rabbit hole, the
only other set to notch
its first four visits at No. 1
with single-week stanzas
was way back in 1975:
Jefferson Starship’s Red
Octopus. It climbed to
No. 1on Sept. 6, then
returned on Sept. 27,

Nov. 1and Nov. 29.
—KEITH CAULFIELD
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ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

1l TAME IMPALA

MODULAR/INTERSCOPE/IGA

The Slow Rush

ARTIST CceRTIFICATION
IMPRINT/DISTRIBUTING LABEL
#1 GG 24KGOLDN  Dropped OuttaCollege 7
1WK RECORDS/COLUMBIA
BEACH BUNNY Honeymoon
MOM + POP
FLIPP DINERO LOVE FOR GUALA 7
CINEMATIC/WE THE BEST/EPIC
ALEC BENJAMIN Narrated For You 1
ARTIST PARTNERS GROUP/ATLANTIC/AG
BABY KEEM DIE FOR MY BITCH 7
BABY KEEM
SURFACES Where TheLightls g
SURFACES/TENTHOUSAND PROJECTS
JIMMIE ALLEN MercurylLane g
STONEY CREEK/BMG/BBMG
SHAED Melt (Deluxe) 3
PHOTO FINISH
TOKYO'S REVENGE Mdnght (Side B) (EP) 5
BLACNOIZE!/TOKYO'S REVENGE
JP SAXE Hold It Together (EP) 9
ARISTA
SNOH AALEGRA -Ugh, those feelsagain 7
ARTIUM/AWAL-KOBALT
LUH KEL Mixed Emotions 7
CINEMATIC
D SMOKE Black Habits 2
WOODWORKS/EMPIRE
ALI GATIE YOU 8
LISN/WARNER
DANILEIGH The Plan 7
DEF JAM
ALAN WALKER Different World 8
MER MUSIKK/RCA

L Hood Life Krisis, Vol. 1 6
G*STARR/INTERSCOPE/IGA
MARLO 1st & 3rd 1
QUALITY CONTROL
TOooSll Platinum Heart 7
SOUTHCOAST
HARDY HIXTAPE, Vol.1 4
TREE VIBEZ/BIG LOUD
RYAN HURD Platonic (EP) 3
RCANASHVILLE/SMN
RED VELVET The ReVe Festival: Finale (EP) 6
SM
KAASH PAIGE Parked Car Convos 7
BORNSTAR/DEF JAM
BLACK SWAN Shake The World 1
FRONTIERS
DALEX Climaxxx 5

BILLIEEILISH 2

When We AllFall Asleep, WhereDoWe Go? 47
DARKROOM/INTERSCOPE/IGA
HARRY STYLES FineLine 1o
ERSKINE/COLUMBIA
QUEEN s GreatestHits g3
HOLLYWOOD
THE BEATLES 2 AbbeyRoad 3gg
APPLE/CAPITOL/UME
NATHANIEL RATELIFF AndIt's Still Alright 4
STAX/CONCORD
LANA DEL REY Born ToDie 158
POLYDOR/INTERSCOPE/IGA
BILLIE EILISH Dont Smile At Me 40
DARKROOM/INTERSCOPE/IGA
SOUNDTRACK Guardians Of The Galaxy: AwesomeMixVol.1 -~ 9 9
MARVEL/HOLLYWOOD
KHRUANGBIN & LEON BRIDGES ~ TexasSun(EP) 9
LISASAWYER63/COLUMBIA/DEAD OCEANS
FLEETWOOD MAC 2 Rumours 157
WARNER BROS./RHINO
PINKFLOYD ** The Dark Side Of The Moon 151
PINKFLOYD/LEGACY
NIRVANA s MTVUnplugged InNew York 99
DGC/GEFFEN/UME
BOBMARLEY AND THEWAILERS 25 Legend: The Best Of.. 244
TUFF GONG/ISLAND/UME
MICHAEL JACKSON 3 Thriller 168
EPIC/LEGACY
TYLER, THE CREATOR IGOR 10
COLUMBIA
TENNIS Swimmer 1
MUTUALLY DETRIMENTAL/THIRTY TIGERS
AMY WINEHOUSE 2 Back To Black 238
REPUBLIC
PRINCE AND THE REVOLUTION 2 Purple Rain (Soundtrack] 1 55
NPG/WARNER BROS./RHINO
THE WONDER YEARS  Burst & Decay (Volumell) 4
HOPELESS
NIRVANA 1 Nevermind 1
SUBPOP/DGC/GEFFEN/UME
THEBEATLES 1 Sgt.Pepper's Lonely Hearts Club Band 130
APPLE/CAPITOL/UME
BEACH BUNNY Honeymoon 1
MOM + POP
CREEDENCE CLEARWATERREVIVAL 20 Chronicle The 20 Greatest Hits 65
FANTASY/CONCORD
GREEN DAY Father OfAll.. 9

REPRISE/WARNER

Weather
Rolls In

Huey Lewis & The
News debut on the
Billboard 200 for the
first time in nearly a
decade as Weather
arrives at No. 71. It’s
the highest-charting
nonhits package from
the band since 1994’s
For Chords & Several
Years Ago topped out at
No. 55 (June 4, 1994).

Weather is the band’s
first album since Lewis
announced in 2018 he
has Méniere’s disease.
The disorder has
affected his hearing and
rendered him unable to
perform live. Weather’s
release has drawn
much media coverage,
including features on
CBS’ Sunday Morning
(Jan. 26) and NPR’s
All Things Considered
(Feb. 15).

Weather starts with a
little over 11,000 equiva-
lent album units earned
in the week ending
Feb. 20, according to
Nielsen Music/MRC
Data. Nearly all of that
sum was in album sales
— the act’s best sales
week since the chart
dated July 1, 2006, when
Greatest Hits sold 13,000
in its fourth week on the
list. —K.C.

DATA FOR WEEK OF 02.29.2020

TOP ALBUM SALES: THE WEEK'S TOP-SELLING ALBUMS ACROSS ALL GENRES, RANKED BY SALES DATA AS COMPILED BY NIELSEN MUSIC. HEATSEEKERS ALBUMS: THE WEEK'S MOST POPULAR ALBUMS BY NEW OR DEVELOPING ACTS, DEFINED AS THOSE WHO HAVE NEVER APPEARED ON THE TOP 100 OF THE BILLBOARD 200 OR THE TOP 10 OF R&B/HIP-HOP ALBUMS,
COUNTRY ALBUMS, LATIN ALBUMS, CHRISTIAN ALBUMS OR GOSPEL ALBUMS. IF ATITLE REACHES ANY OF THOSE LEVELS, IT AND THE ACTS SUBSEQUENT ALBUMS ARE THEN INELIGIBLE TO APPEAR ON HEATSEEKERS ALBUMS. COMPILED BY NIELSEN MUSIC, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT

ALBUMS, AND STREAMING EQUIVALENT ALBUMS). VINYL ALBUMS: THE WEEK'S TOP-SELLING VINYL ALBUMS, RANKED BY SALES DATA AS COMPILED BY NIELSEN MUSIC. SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.

nielsen

MUSIC

AIRPLAY/STREAMING &
SALES DATA COMPILED BY



COURTESY OF OFF THE RECORD ENTERTAINMENT

FACEBOOK; AND VIEWS TO AN ARTIST'S WIKIPEDIA PAGE, AS MEASURED BY NEXT BIG SOUND. STREAMING SONGS: THE WEEK'S TOP STREAMED RADIO SONGS AND ON-DEMAND SONGS AND VIDEOS ON LEADING ONLINE MUSIC SERVICES AS COMPILED BY NIELSEN MUSIC

SOCIAL 50: THE WEEK'S MOST ACTIVE ARTISTS ON SOCIAL NETWORKING SITES BASED ON WEEKLY ADDITIONS OF FANS ACROSS FACEBOOK, TWITTER, YOUTUBE AND INSTAGRAM; REACTIONS AND CONVERSATIONS ACROSS TWITTER, YOUTUBE, INSTAGRAM AND
SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. ALL CHARTS © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.

R

SOCIAL DATA
COMPILED BY

MUSIC

niclsen

STREAMING DATA
COMPILED BY

SOCIAL 50™

LasT TS ARTIST

WEEK WEEK IMPRINT/LABEL

STREAMING SONGS™

st ™5 TITLE Artist wks.oN

WEEK  WEEX  IMPRINT/PROMOTION LABEL CHART

4l BTS 176 ;4 THE BOX Roddy Ricch
IEYATTEY BIGHIT ENTERTAINMENT BIRD VISION/ATLANTIC
LIFE IS GOOD Future Feat. Drake

NCT 127
s 80

FREEBANDZ/EPIC

6
INTENTIONS Justin Bieber Feat. Quavo 9
7

JUSTIN BIEBER 440
SCHOOLBOY/RAYMOND BRAUN/DEF JAM

BILLIEEILISH 3 |Z*ONE
ARIANA GRANDE 368 B I ooms
EPIC o n

SEVENTEEN 140

izrone - Social 50

OFF THE RECORD/GENIE/STONE MUSIC ENTERTAINMENT
Q;I;EAEZ 38 |Z*ONE (above) blasts
TILNAS X into the Social 50 chart’s
COLUMBIA 47 top 10 for the first time
gﬁwﬁ? 10 (flying 49-8) after the
/SONY MUSIC PHILIPPINES/LEGACY Feb 17 release Of the
YBGAINIT'\E%IC((JEEI/EAK 122 12-member girl group’s
;!R-Rﬁlk/ISONY MUSIC ARGENTINA ]48 gi(b)glajﬂl_zle:'ithsalbu}:n’
. Ihe Sout

SCHOOLBOY/RAYMOND BRAUN/DEF JAM

YUMMY Justin Bieber

SCHOOLBOY/RAYMOND BRAUN/DEF JAM

NUMBERS  ABoogieWitdaHoodie Feat, Raddy Ricch, Gunna & London On Da Track 1

HIGHBRIDGE THE LABEL/ATLANTIC

MONSTA X 116 NO TIME TO DIE Billie Eilish 4

DARKROOM/INTERSCOPE

DANCE MONKEY Tones And | 18

BAD BATCH/ELEKTRA/EMG

HIGH FASHION Roddy Ricch Feat. Mustard 7

BIRD VISION/ATLANTIC

ROXANNE Arizona Zervas 16
ARIZONA ZERVAS/COLUMBIA

BLINDING LIGHTS The Weeknd g
XO/REPUBLIC

FOREVER JustinBieber Feat. Post Malone & Clever 1

SCHOOLBOY/RAYMOND BRAUN/DEF JAM

DON'T START NOW Dualipa

WARNER 9

FALLING Trevor Daniel 13
ALAMO/INTERSCOPE

i - Al i . e
s W =1 fpbeaty Higagh, A [ - sn W na |
S \' \\-\.'. r .‘_,f b s l"_ _ 5 ..v. _

1 NCT BALLIN’ Mustard & Roddy Ricch
»- y Iﬁ SM 86 Korean/Japanese act E 10 SUMMERS/INTERSCOPE y 23
FIERSA BESARI ing i f1a | CIRCLES Post Mal
e Thenes 48 gams' in .nearly all chart .‘:_1_:_-\_, kbt ostMalone  9g
7 @ THE WEEKND 7 metrics in the week I EVERYTHING |WANTED _ BillieEilish |
B XO/REPUBLIC ending Feb. 20, led by DARKROOM/INTERSCOPE
TOMORROW X TOGETHER : BOP DaBab CHARTS LEGEND
e BIGHIT ENTERTAINMENT/REPUBLIC 49 554,000 Twitter reac- 10 SOUTHCOAST/INTERSCOPE avaby 20
EX0 135 tions (up 333%), as well i GODZILLA Eminem Feat. Juice WRLD g Bullets indicate titles with
bl as 22,000 new Twitter = SATTERTATRNTERSeare greatest weekly gains.
EMINEM SOMEONE YOU LOVED Lewis Capaldi
SHADY/AFTERMATH/INTERSCOPE/IGA 330 followers and 4,000 new W VERTIGO/CAPITOL ewlsLapaitl £33 ALBUM CHARTS
THE KSR GROUP/ATLANTIC/AG according to Next Big WARNER MUSIC NASHVILLE/WAR America (RIAA) certification
JENNIFER LOPEZ 10 WOAH Lil Bab i '
o NUYORICAN/EPIC 376 Sound. e QUALITY CONTROL/MOTOWN/CAPITOL oaby g ;[I);I[t]gly ZESZTQ;ZTE?;}% 000
Jo1 9 The act, which % SUM 2 PROVE Lil Baby albums (Gold) |
LAPONE . QUALITY CONTROL/MOTOWN/CAPITOL '
debuted in late 2018 ° RIAA certification f
GOT7 131 . . ©.1 VL] MEMORIES Maroon5 g certiticationfor
JYP after belng formed via e 222/INTERSCOPE physical shipments & digital
J)| THEBOYZ 18 the Mnet TV reality 21 1274 HIGHESTINTHEROOM  TravisScott g downloads of 1 milllon units
CRE.KER/KAKAOM . CACTUS JACK/EPIC (Platinum). Numeral noted
competition Produce 48, T, : with Platinum symbol indi-
DUALIPA 104 . £ BLUEBERRY FAYGO Lil Mosey 9 ymooLine
WARNER previously reached MOGUL VISION/INTERSCOPE cates album's multi-platinum
@ SIA 9 No. 18 on the Social 50 @ ME AND MY GUITAR  ABoogie Witda Hoodie level,
MONKEY PUZZLE/ATLANTIC/AG dated Nov. 16. 2019 HIGHBRIDGE THE LABEL/ATLANTIC RIAA certification for
a . y .
27 PENTAGON 26 il 27 SUICIDAL YNW Melly 1 physical shipments & digital
CUBE/LOEN ENTERTAINMENT Concurrently, R YNW MELLY/300 downloads of 10 million
MAMAMOO 20 BLOOM?*IZ bows at o= HOT GIRL BUMMER blackbear 17 units (Diamond). Numeral

biloard | SOCIAL/STREAMING

o

RBW/LOEN ENTERTAINMENT -.—.'.'.-'I

TROYE SIVAN o No. 1.5 on World A.Ibums,
il earning 1,000 equiva-

KEHLANI its i &1
TSUNAMIMOB/ATLANTIC/AG 31 lent album units in the !

TZY . United States in the
JYP week ending Feb. 20,
BECKY G 80 according to Nielsen g

KEMOSABE/RCA/SONY MUSIC LATIN

GFRIEND Music/MRC Data.

SOURCE MUSIC/KAKAOM ]0 —KEVIN RUTH ERFORD
YOUNGBOY NEVER BROKE AGAIN 34

NEVER BROKE AGAIN/ATLANTIC/AG

BEARTRAP/ALAMO/INTERSCOPE .
! / noted with Diamond symbol

GOSTUPID  PoloGFeat.NLE Choppa & Stunna 4 Vegas 1 indicates album's multi-plat-
SOLURBIA inum Level.

MY OH MY CamilaCabello Feat. DaBahy 8

SYCO/EPIC

DIOR Pop Smoke 1
VICTOR VICTOR WORLDWIDE/REPUBLIC

BANDIT Juice WRLD & YoungBoy Never Broke Again 20
LRADE A/INTERSCOPE ‘ Latin albums certification for
ADORE YOU Harry Styles 9 physical shipments & digital
ERSKINE/COLUMBIA downloads of 60,000 units
GNF (GIVENOFXK) Migos, Young Thug & Travis Scott 1 (Platino). Numeral noted with
QUALITY CONTROL/MOTOWN/CAPITOL Platino symbol indicates

YOU SHOULD BE SAD Halsey 6 album’s multiplatinum level.
CAPITOL

@ Latinalbums certification
for physical shipments &
digital downloads of 30,000
units (Oro).

(L]
[ %]

STRAY KIDS 73 23

JYP

KAROL G

16 28 SUNFLOWER PostMalone& Swaelee g DIGITAL SONG
UNIVERSAL MUSIC LATINO/UMLE REPUBLIC SALES CHARTS
LEWIS CAPALDI 4 29 BAD GUY Billie Eilish 4B RIAA certification for
VERTIGO/CAPITOL DARKROOM/INTERSCOPE 500,000 paid downloads
A.C. 6 MIGHTNOTGIVEUP  ABoogie Wit daHoodie Feat. Young Thug 1 and on-demand streams
BEAT INTERACTIVE HIGHBRIDGE THE LABEL/ATLANTIC

. F o

where 100 streams equal

OLD TOWNROAD  Lil Nas X Feat. Billy Ray Cyrus 49 1download (Gold).
COLUMBIA

NIALL HORAN 110 26

NEON HAZE/CAPITOL

ANITTA
WARNER LATINA 65

(7%
w

RIAA certification for
1 million paid downloads
and on-demand streams

TODIE FOR SamSmith 4

CAPITOL

GUCCI MANE 49 OUT WEST JACKBOYS Feat. Young Thug 7
GUWOP/ATLANTIC/AG CACTUS JACK/EPIC where 100 streams equal
. 1 download (Platinum).
SHAKIRA THE BONES Maren Morris . .
SONY MUSIC LATIN/RCA 388 COLUMBIANASHVILLE ' i 4 Numeral noted with Platinum
’ ’ ’ symbol indicates song's

TAYLOR SWIFT THUG LOVE A Boogie Wit da Hoodie .
REPUBLIC 396 HIGHBRIDGE THE LABEL/ATLANTIC g 1 multiplatinum level.
NATTI NATASHA .

0 PINA/SONY MUSIC LATINS 3 30 ‘EL?I;I-STONER LIFE/ATLANTIC/YSgUung ThugFeat. Gunna 27 AWARDS
SELENA GOMEZ 409 e TOES DaBaby Feat. Lil Baby & MoneybaggYo g PS (PaceSetter for largest %
INTERSCOPE/IGA SOUTHCOAST/INTERSCOPE album sales gain)

0 DOJA CAT 1 SAY SO Doja Cat 9 GG (Greatest Gainer for
KEMOSABE/RCA KEMOSABE/RCA largest volume gain)

@ MARSHMELLO 134 £ HEART ONICE Rod Wave 1 SAL (Sales Gainer)
JOYTIME COLLECTIVE ALAMO/INTERSCOPE AIR (Airplay Gainer)

o POST MALONE 99 40 TUSA Karol G & Nicki Minaj 5 S$TM (Streaming Gainer)
REPUBLIC YOUNG MONEY/CASH MONEY/UNIVERSAL MUSIC LATINO/REPUBLIC/UMLE
LIL BABY 3 STAIN _ABoogie Wit da Hoodie Feat. DaBaby Publishing song index avail-
QUALITY CONTROL/MOTOWN/CAPITOL HIGHBRIDGE THE LABELJATLANTIC able on Billboard.com.

@ BAD BUNNY 33 41 NO GUIDANCE  ChrisBrown Feat. Drake g Visit Billboard.com for com-
RIMAS e CBE/RCA

plete rules and explanations.

DATA FOR WEEK OF 02.29.2020 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA 61



k/¥ RODDY RICCH

BILLIE EILISH FINNEAS

FINNEAS POO BEAR

TONES AND | TMS

30ROC Osborne GREG KURSTIN

JUSTIN BIEBER Hunts FRANK DUKES

POO BEAR Down KONSTANTIN KERSTING
LOUIS BELL No. 1 IAN KIRKPATRICK

LIL BABY Josh Osborne (above) DANN HUFF

A BOOGIE WIT DA HOODIE tops Country Songwrit- 0z

78 JOSH OSBORNE

ers for the first time,
powered by three writ-
ing credits on the Hot
Country Songs chart, all
in the top 10. Sam Hunt’s
“Kinfolks” places at

No. 3 — and hits No. 1

E48 30ROC

K% DANN HUFF

LUKE COMBS on Country Airplay (see DAN SMYERS
JIMMY ROBBINS page 65) — followed SCOTT MOFFATT
by Old Dominion’s “One
ROSS COPPERMAN Man Band” at No. 4 and JOEY MOI
LAURA VELTZ
Blake S.’he“lton and Gwen GREG KURSTIN
MAREN MORRIS Stefani’s “Nobody but
You” at No. 10. ZACH CROWELL
JON NITE Plus, Justin Bieber
RAY FULCHER and Poo Bear (real name SHANE MCANALLY
Jason Boyd) ascend to SCOTT HENDRICKS
NATALIE HEMBY No. 1 on R&B Songwrit-
JORDAN DAVIS ers thanks to 11 co-writ- ROSS COPPERMAN
P ten entries on Hot R&B MICHAEL KNOX

2% JUSTIN BIEBER

Songs from Bieber’s new
LP, Changes. Among
them, Bieber’s “Inten-
tions” (featuring Quavo)
rules Hot R&B Songs

for a second week, with
former four-week leader

k/% POO BEAR

- i>8 POO BEAR “Yurnmy” at No. 3. THE AUDIBLES

'E THE WEEKND THANDERZELLRER RICKY REED

-§ DJ MECCA THE WEEKND

£ JIMMY G TYSON TRAX

'E LIZZ0 SASHA SIROTA
o RICKY REED HARV

— ILLANGELO CARDO ON THE BEAT

19 DAHEALA MAX MARTIN
2020 SASHA SIROTA OSCAR HOLTER

The top songwriters and producers on the Billboard Hot 100 and selective genre songs charts that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated Feb. 29, 2020. Rankings
are based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided
equally among all credited parties.
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7 The State Of Radio

Who says radio’s dead? Although broadcast ad revenue is creeping downward,
audiences are aging and streaming has surpassed the medium as a vehicle for music
discovery. In its inaugural Deep Dive report, Billboard assesses the radio industry
today and provides a glimpse of its future by comparing streaming and radio users,
automobile audio usage, the growth rates of programming formats — and by looking
at why labels and artists still need airtime even in a streaming world.
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Hit Songs Are Staying These Three Double-Digit Growth
On The Radio Airplay Singles Broke On Projected For Digital
Charts Longer Despite Radio Instead Of Radio Ad Revenue
Peaking Faster On Streaming: Here’s Through 2023, But
Streaming Platforms How It Happened It's No Panacea

Dive Iinto this series and more with Billboard Pro!

250 weekly Billboard charts

Billboard Insights: must-read insight reports tapping
into industry intel and research

Claim Your Billboard Pro Access!

Billboard Bulletin: the pulse of the industry, delivered I youared BI||.|OOOII’O| DIgItCI| ol
daily — the best in analysis and industry coverage of All Access subscriber youre already

Billboard's charts and more. a Pro. Simply claim your access at:
Analysis of our charts, by Billboard's top executives www.bilIboard.com/claim-accou nt

Digital Edition mobile magazine experience

Priority access to our elite events including Power
List Party, Latin Music Week, Live Music Summit

Purchase Billboard Pro today and receive 25% off by going to
www.billboard.com/offer and using promo code: 2020PRO

billboardc

*Applicable to new “Pro” and “Pro with Print” Billboard memberships purchased prior to 4/30/20. Promotional discount applies
to memberships with annual billing chosen at the time of purchase. All promotional pricing and billing is applied to the first 12
months of a newly purchased membership. Pricing/payments revert to the then-standard pricing after the first 12 months.

50-year archive of Billboard Charts




RADIO SONGS™

AT THS  TITLE Artist wks.oN

MAINSTREAM TOP 40™ RHYTHMIC™

LisT TR TITLE Artist wks.on LasT  THIS  TITLE Artist wks.on

WEEK WEEK IMPRINT/PROMOTION LABEL CHART WEEK WEEK IMPRINT/PROMOTION LABEL CHART WEEK  WEEK IMPRINT/PROMOTION LABEL CHART

CIRCLES Post Malone ;4B DON'T START NOW Dua Lipa -4l THE BOX Roddy Ricch
REPUBLIC WARNER BIRD VISION/ATLANTIC

MEMORIES Maroon 5 21 1 CIRCLES Post Malone 26 BOP DaBahy 13

222/INTERSCOPE REPUBLIC SOUTHCOAST/INTERSCOPE

DON'T START NOW DuaLipa 14 ROXANNE Arizona Zervas /4 ROXANNE Arizona Zervas /4

WARNER ARIZONA ZERVAS/COLUMBIA ARIZONA ZERVAS/COLUMBIA

SOMEONE YOU LOVED Lewis Capaldi 33 3 '~ MEMORIES Maroon 5 23 HEARTLESS The Weeknd 13

VERTIGO/CAPITOL 222/INTERSCOPE XO/REPUBLIC

HEARTLESS The Weeknd 13 HOT GIRL BUMMER blackbear 17 LIFE IS GOOD Future Feat. Drake 6

XO/REPUBLIC BEARTRAP/ALAMO/INTERSCOPE FREEBANDZ/EPIC

ROXANNE Arizona Zervas 12 HEARTLESS The Weeknd 13 BEST ON EARTH Russ & BIA 14

ARIZONA ZERVAS/COLUMBIA XO/REPUBLIC DIEMON/RUSS MY WAY/COLUMBIA

LOSE YOU TOLOVEME SelenaGomez 17 DANCE MONKEY Tones And | 18 YUMMY Justin Bieber 8

INTERSCOPE BAD BATCH/ELEKTRA/EMG SCHOOLBOY/RAYMOND BRAUN/DEF JAM

10,000 HOURS Dan + Shay & Justin Bieber 19 5 LOSE YOUTOLOVEME SelenaGomez 18 BALLIN’ Mustard & Roddy Ricch 26

WARNER MUSIC NASHVILLE/WMN/WARNER INTERSCOPE 10 SUMMERS/INTERSCOPE

HOT GIRL BUMMER blackbear 13 EVERYTHING | WANTED Billie Eilish 3 HOT GIRL BUMMER blackbear g

BEARTRAP/ALAMO/INTERSCOPE DARKROOM/INTERSCOPE BEARTRAP/ALAMO/INTERSCOPE

THE BOX Roddy Ricch 6 ADORE YOU Harry Styles 19 Juicy DojaCat&Tyga 99

BIRD VISION/ATLANTIC ERSKINE/COLUMBIA KEMOSABE/RCA

DANCE MONKEY Tones And | 15 ¥ SOMEONE YOULOVED LewisCapaldi e SLIDE H.E.R.Feat.YG 16

BAD BATCH/ELEKTRA/EMG VERTIGO/CAPITOL MBK/RCA

THE BONES Maren Morris 16 BLINDING LIGHTS The Weeknd 10 WOAH Lil Baby 12

COLUMBIANASHVILLE/COLUMBIA

GOOD AS HELL Lizzo 9

NICE LIFE/ATLANTIC

EVERYTHING | WANTED Billie Eilish  1q

DARKROOM/INTERSCOPE

ADORE YOU Harry Styles 10

ERSKINE/COLUMBIA

ONLY HUMAN

REPUBLIC

BOP DaBahy 10

SOUTHCOAST/INTERSCOPE

TRAMPOLINE SHAED g4

PHOTO FINISH/CAROLINE

IDON'T CARE  Ed Sheeran & Justin Bieber 39
SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM

SUCKER Jonas Brothers 4B

REPUBLIC

BLINDING LIGHTS TheWeeknd g

XO/REPUBLIC

KINFOLKS Sam Hunt 15
MCANASHVILLE

NO GUIDANCE Chris Brown Feat. Drake 35

CBE/RCA

BALLIN’ Mustard & Roddy Ricch 18

10 SUMMERS/INTERSCOPE

LIFEIS GOOD

FREEBANDZ/EPIC

XO/REPUBLIC

.. GOODASHELL Lizzo 94

NICE LIFE/ATLANTIC

MY OH MY CamilaCabello Feat. DaBahy

SYCO/EPIC

WHAT AMANGOTTADO JonasBrothers

REPUBLIC

9
6
YOU SHOULD BE SAD Halsey 6
3
4

QUALITY CONTROL/MOTOWN/CAPITOL

RITMO (BADBOYSFORLIFE)  TheBlackEyedPeas X JBalvin 12

BEP/WE THE BEST/EPIC

LOYAL PARTYNEXTDOOR Feat. Drake 9

0VO SOUND/WARNER

HIGHEST IN THE ROOM Travis Scott 9

CACTUS JACK/EPIC

BLINDING LIGHTS The Weeknd g

XO/REPUBLIC
FALLING Trevor Daniel 6

ALAMO/INTERSCOPE

LOCO CONTIGO DdJ Snake, J.Balvin & Tyga

DJ SNAKE/GEFFEN/INTERSCOPE 23

COME THRU Summer Walker & Usher
LVRN/INTERSCOPE

MY OH MY CamilaCabello Feat. DaBabhy

SYCO/EPIC

WHAT YOU DID Mahalia Feat. Ella Mai

6
7
R ANTIC 6
INTENTIONS Justin Bieber Feat.Quavo 9
3
S
4

10

Jonas Brothers 29
CAPITOL

. [{eJ INTENTIONS Justin Bieber Feat. Quavo

SCHOOLBOY/RAYMOND BRAUN/DEF JAM

RARE Selena Gomez
INTERSCOPE

RITMO (BADBOYSFORLIFE)  TheBlackEyedPeas X JBalvin 12
BEP/WE THE BEST/EPIC

KNOW YOURWORTH  Khalid x Disclosure 3

RIGHT HAND/RCA

10,000 HOURS Dan + Shay & Justin Bieber 20

WARNER MUSIC NASHVILLE/WARNER

SOUTHOFTHEBORDER Ed SheeranFeat. Camila Cabello & CardiB 1
ATLANTIC

FALLING Trevor Daniel 7

ALAMO/INTERSCOPE

CUZILOVEYOU Lizzo 4

NICE LIFE/ATLANTIC

THE MAN Taylor Swift 4
REPUBLIC

ADULT CONTEMPORARY™ ADULT TOP 40™

LAST  THIS  TITLE Artist wks.on LAsT  THIS  TITLE Artist wks.on
WEEK WEEK IMPRINT/PROMOTION LABEL CHART WEEK  WEEK IMPRINT/PROMOTION LABEL CHART

SCHOOLBOY/RAYMOND BRAUN/DEF JAM
SAY SO Doja Cat

KEMOSABE/RCA

HEART ON ICE Rod Wave

ALAMO/INTERSCOPE

GODZILLA Eminem Feat. Juice WRLD
SHADY/AFTERMATH/INTERSCOPE

0000000000 -000060:-0-000- - 00

Future Feat. Drake 5

AT THS  TITLE Artist wks.on
WEEK WEEK IMPRINT/PROMOTION LABEL CHART

| billboard | POP/RHEHYTHMIC/ADULT

GO TO BILLBOARD.COM

-1l NO TIME TO DIE Billie Eilish -1l SOMEONE YOU LOVED Lewis Capaldi ge -1l MEMORIES Maroon 5
DARKROOM/INTERSCOPE/IGA A\ VERTIGO/CAPITOL 222/INTERSCOPE

DANCE MONKEY Tones And | 18 2 SUCKER Jonas Brothers CIRCLES Post Malone 23

BAD BATCH/ELEKTRA/EMG REPUBLIC REPUBLIC

BLINDING LIGHTS The Weeknd 9 ) IDON'TCARE  Ed Sheeran & Justin Bieber LOSE YOU TOLOVEME SelenaGomez 18

XO/REPUBLIC 2 SCHOOLBOY/RAYMOND BRAUN/ATLANTIC/DEF JAM INTERSCOPE

EVERYTHING | WANTED Billie Eilish MEMORIES Maroon 5 SOMEONE YOU LOVED Lewis Capaldi

DARKROOM/INTERSCOPE/IGA ]5 GG 222/INTERSCOPE 22 3 VERTIGO/CAPITOL 46

LIFE IS GOOD Future Feat. Drake SENORITA  Shawn Mendes & Camila Cabello 10,000 HOURS Dan + Shay & Justin Bieber

FREEBANDZ/EPIC 8 SYCO/ISLAND/EPIC/REPUBLIC 5 WARNER MUSIC NASHVILLE/WARNER 20

CIRCLES PostMalone 95 G WALK ME HOME Pink G GOOD AS HELL Lizzo g

REPUBLIC RCA NICE LIFE/ATLANTIC

THE BOX Roddy Ricch 9 10,000 HOURS Dan + Shay & Justin Bieber 7 THE BONES Maren Morris 39

BIRD VISION/ATLANTIC/AG WARNER MUSIC NASHVILLE/WARNER COLUMBIA NASHVILLE/COLUMBIA

INTENTIONS JustinBieber Feat. Quavo 2 9 HIGHER LOVE Kygo X Whitney Houston DON’'T START NOW DualLipa 15

SCHOOLBOY/RAYMOND BRAUN/DEF JAM RCA WARNER

DON'T START NOW Dualipa g 10 SPEECHLESS Dan + Shay ADORE YOU Harry Styles 19

WARNER WARNER MUSIC NASHVILLE/WARNER ERSKINE/COLUMBIA

MEMORIES Maroon 5 29 CIRCLES Post Malone ONLY HUMAN Jonas Brothers )

222/INTERSCOPE/IGA REPUBLIC REPUBLIC

NOBODYBUTYOU  Blake Shelton Duet With Gwen Stefani 9 n LOVER Taylor Swift WHAT AMANGOTTADO  JonasBrothers g

WARNER MUSIC NASHVILLE/WMN REPUBLIC REPUBLIC

FOREVER JustinBieber Feat. Post Malone & Clever ONLY HUMAN JonasBrothers IF WE NEVER MET JohnK 94

SCHOOLBOY/RAYMOND BRAUN/DEF JAM REPUBLIC EPIC

SOMEONE YOU LOVED Lewis Capaldi THE BONES M Morri DANCE MONKEY T And|

VERTIGO/CAPITOL ewis apa ! 4] COLUMBIANASHVILLE/COLUMBIA aren forris BAD BATCH/ELEKTRA/EMG onesAn ]7

HOT GIRL BUMMER blackbear 13 14 IMPERFECTIONS Celine Dion SOUTHOF THEBORDER  Ed Sheeran Feat. Camila Cabello & CardiB 12

BEARTRAP/ALAMO/INTERSCOPE/IGA COLUMBIA ATLANTIC

TODIE FOR SamSmith 4 TRAMPOLINE SHAED THE MAN Taylor Swift 4

CAPITOL PHOTO FINISH/CAROLINE REPUBLIC

I HOPE Gabby Barrett 10 UNDERDOG AliciaKeys UNDERDOG AliciaKeys 7

WARNER MUSIC NASHVILLE/WMN RCA RCA

BAD GUY Billie Eilish 47 LOSEYOUTOLOVEME SelenaGomez YOU SHOULD BE SAD Halsey ¢

DARKROOM/INTERSCOPE/IGA INTERSCOPE CAPITOL

WHAT AMANGOTTADO JonasBrothers 5 ADORE YOU Harry Styles BEFORE YOU GO Lewis Capaldi 10

REPUBLIC ERSKINE/COLUMBIA VERTIGO/CAPITOL

OLDTOWNROAD LilNasXFeat.BillyRayCyrus 5 GOD ONLY KNOWS for KING & COUNTRY EVERYTHING | WANTED BillieEilish g

COLUMBIA CURB-WORD/CURB DARKROOM/INTERSCOPE

ROXANNE Arizona Zervas 16 GOOD AS HELL Lizzo BLINDING LIGHTS The Weeknd 6

ARIZONA ZERVAS/COLUMBIA NICE LIFE/ATLANTIC XO/REPUBLIC

10,000 HOURS Dan + Shay & Justin Bieber 20 DON’'T START NOW DualLipa OUTNUMBERED Dermot Kennedy 9

WARNER MUSIC NASHVILLE/WMN WARNER RIGGINS/INTERSCOPE

GOOD AS HELL Lizzo 9g WHAT AMANGOTTADO JonasBrothers MAKE YOU MINE Public 15

NICE LIFE/ATLANTIC/AG REPUBLIC ISLAND/REPUBLIC

YOU SHOULD BE SAD Halsey 6 TODIEFOR Sam Smith 1JUST WANNA SHINE  Fitz And The Tantrums 1

CAPITOL CAPITOL DANGERBIRD/ELEKTRA/EMG

ADORE YOU Harry Styles 9 AS YOU ARE Daughtry INTENTIONS  Justin Bieber Feat.Quavo 9

ERSKINE/COLUMBIA 19/RCA SCHOOLBOY/RAYMOND BRAUN/DEF JAM

THE BONES Maren Morris 21 97 KICKIT Natasha Bedingfield ROXANNE Arizona Zervas 1

COLUMBIANASHVILLE/SMN

FOR COMPLETE CHART DATA

WE ARE HERE

ARIZONA ZERVAS/COLUMBIA

DATA FOR WEEK OF 02.29.2020

POP/RHYTHMIC/ADULT: THE WEEK'S MOST POPULAR CURRENT SONGS AT MAINSTREAM TOP 40, RHYTHMIC, ADULT CONTEMPORARY AND ADULT TOP 40 FORMATS, RESPECTIVELY, RANKED BY RADIO AIRPLAY DETECTIONS, AS MEASURED BY NIELSEN MUSIC. SONGS ARE DEFINED AS CURRENT IF THEY ARE RELATIVELY RECENTLY-RELEASED TITLES, OR SONGS
RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. ALL CHARTS © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.

RADIO SONGS: THE WEEK'S MOST POPULAR SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY NIELSEN MUSIC. STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. DIGITAL SONG SALES: THE WEEK'S TOP-DOWNLOADED SONGS, RANKED BY SALES DATA AS COMPILED BY NIELSEN MUSIC.
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CONNOR DWYER

MUSIC AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY NIELSEN MUSIC. SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD
AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP COUNTRY ALBUMS: TOP COUNTRY ALBUMS RANKS THE MOST POPULAR COUNTRY ALBUMS OF THE WEEK, AS COMPILED BY NIELSEN MUSIC, BASED
ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). COUNTRY AIRPLAY: THE WEEK'S MOST POPULAR COUNTRY
SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY NIELSEN MUSIC. STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. SEE CHARTS LEGEND ON

HOT COUNTRY SONGS: THE WEEK'S MOST POPULAR CURRENT COUNTRY SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY NIELSEN MUSIC, SALES DATA AS COMPILED BY NIELSEN
BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.
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niclsen

SALES, AIRPLAY &
STREAMING DATA
COMPILED BY

TOP COUNTRY ALBUMS™

HOT COUNTRY SONGS™

LAsT  THIE  TITLE cerTIFICATION Artist PEAK WKS.ON
WEEK WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL  POS.  CHART

;4 10,000 HOURS @ Dan + Shay & Justin Bieber

pOR€]  D.SMYERS (D.SMYERS,S.MOONEY,J.J.DILLON,J.REYNOLDS,J.D.BIEBER,J.BOYD) WARNER MUSIC NASHVILLE/WAR
THE BONES Maren Morris

G.KURSTIN (M.MORRIS,J.ROBBINS,L.J.VELTZ) COLUMBIANASHVILLE

KINFOLKS Sam Hunt

Z.CROWELL (S.L.HUNT,Z.CROWELL,J.FLOWERS,J.0SBORNE) MCANASHVILLE

ONE MAN BAND Old Dominion

S.MCANALLY (M.RAMSEY,T.ROSEN,B.F.TURSI,J.0SBORNE) RCANASHVILLE

HOMESICK Kane Brown

D.HUFF (K.BROWN,B.BERRYHILL,M.J.MCGINN,T.PHILLIPS) ZONE 4/RCANASHVILLE

I1HOPE Gabby Barrett

LAsT  THE  ARTIST cERTIFICATION Title wks.on
WEEK  WEEK  IMPRINT/DISTRIBUTING LABEL CHART

LUKE COMBS  What You See s What You Get 15

RIVER HOUSE/COLUMBIANASHVILLE/SMN

B3

LUKE COMBS 3 This One’s For You 142

RIVERHOUSE/COLUMBIANASHVILLE/SMN

BLAKE SHELTON Fully Loaded: God's Country 1
WARNER MUSIC NASHVILLE/WMN

GG MORGAN WALLEN @ [f|Know Me 90

BIGLOUD

CHRIS STAPLETON 4 Traveller 251
MERCURY/UMGN

CARLY PEARCE

BIG MACHINE/BMLG

20 e

Family
First For

E - T o |

Carly Pearce

fop 1 IS T o< TN IR NC T e > TN IS 2 T N NC T RSO T Y NG
~
w

bitboard | COUNTRY

1
: 2
FA
A% . R.COPPERMAN (Z.KALE,J.MNITE,G.BARRETT) WARNER MUSIC NASHVILLE/WAR 6 KANE BROWN Experiment
ZONE 4/RCANASHVILLE/SMN
EVEN THOUGH I’'M LEAVING Luke Combs H
6 F§ S.MOFFATT (L.COMBS,W.B.DURRETTE,R M.L.FULCHER) RIVER HOUSE/COLUMBIA NASHVILLE 37 u nt g %ﬁ@fﬂﬂﬂ%ﬂs GIRL 50
: MAKE ME WANT TO Jimmie Allen
v . A.BOWERS,ETORRES (J.ALLEN,P.SIKES,J.DENMARK) STONEY CREEK 38 Sam Hunt (above) i vﬂawg;ugcﬂemuwwm Dan + Shay 87
HEARTACHE MEDICATION Jon Pardi scores his sixth Countr o
8 9 J.PARDI,B.BUTLER R.GORE (J.PARDI,BARY DEAN,N.HEMBY) CAPITOL NASHVILLE 37 Airolay No. 1 d first 4 g ghﬂsggmgmc’" Old Dominion 17
: irplay No. 1, and firs
" [ [i) NOBODY BUT YOU Blake Shelton Duet With Gwen Stefani 10 ) P y . 10 JASON ALDEAN 9 13
: S HENDRICKS (T.L.JAMES R.COPPERMAN,S MCANALLY,J.0SBORNE) WARNER MUSIC NASHVILLE/WMN since “Body Like a MACON/BROKEN BOW/BMG/BBMG
()| ||| WHAT SHE WANTS TONIGHT LukeBryan 11 1g Back Road” in 2017, as BRANTLEY GILBERT  Fire & Brimstone |7
J.STEVENS,J.STEVENS (L.BRYAN,R.COPPERMAN, H.LINDSEY,J.M.NITE) CAPITOL NASHVILLE “Kinfolks” ascends 2-1 VALORY/BMLG
. . INTO -
: I HOPE YOU’'RE HAPPY NOW  Carly Pearce & Lee Brice ’ KANE BROWN Kane Brown
o . SAI. ISTM BUSBEE (C.PEARCE,L.COMBS,R.MONTANA, J.SINGLETON) y CURBY/BIG MACI:INE up 5% to 36.6 million 11 ZONE 4/RCANASHVILLE/SMN 168
£ i : ; ; ELVIS PRESLEY The Essential Elvis Presle
! . !]HWUFIF%I;IRg,ﬁABmEEEGQESEN)NEVER DIED RlleyGrgﬁLrGI 12 29 ?Ud'ence |mpre§8|ons ¢ RCA/SONY STRATEGIC MARKETING GROUP/LEGACY Y49
14 WE BACK JasonAldean 11 94 in the week ending 12 THOMAS RHETT Center PointRoad 39
M.KNOX (B.D.WARREN B.WARREN,T HUBBARD,J.M.SCHMIDT) MACON/BROKEN BOW Feb. 23 according to VALORY/BMLG
. MORE HEARTS THAN MINE Ingrid Andress : : KACEY MUSGRAVES Golden Hour
I~ . SELLIS,.ANDRESS (IANDRESS,S.ELLIS,D.SOUTHERLAND) ATLANTIC/WARNERMU?ICNASHVILLE/WEA 1233 Nielsen Music/MRC MCANASHVILLE/UMGN e
: ' ’ ZAC BROWNBAND GreatestHitsSoFar...
) . ?MlglﬁMsoloth I\xv?LlL,ENCWISEMAN) Morgan WB%lth?urr} 16 27 Data.' Hunt‘s new leader ROAR/SOUTHERN GROUND/ATLANTIC/AG 237
YT previews his sopho- 15 DUSTIN LYNCH Tullahoma g
SLOW DANCE IN A PARKING LOT Jordan Davis .
FEB . P.DIGIOVANNI (J.DAVIS,L.LFOWLER) veannsivie 10 3l more LP, Southside, due EROKEN BOW/BMO/EEMS -
' HOMEMADE JakeOwen 15 93 April3. 21 RN oSS RearviewTown g7
2 9 J.MOI,D.COHEN (B.GOLDSMITH,J.MULLINS,D.PARKER,B.PINSON) BIGLOUD . -
CATCH Bretty Dan + Shay and Justin 75 BLAKE SHELTON  Reloaded: 20 #1 Hits 99
rett Youn . o« N WARNER MUSIC NASHVILLE/WMN
2[]2[] . D.HUFF (B.YOUNG,R.COPPERMAN,A.GORLEY) BML% ]9 34 Bleber S 10,000 Hours / ; -
FLORIDA GEORGIA LINE Can't Say [ Ain't Country 53
~1))| HOMECOMING QUEEN? KelseaBallerini 14 94 rules Hot Country Songs BMLG
JROBBINS (K.BALLERINL,J.ROBBINS,N.GALYON) BLACKRIVER ‘ ooth K solel ' JON PARDI Heartache Medication
ora WeeK, solely
DIVE BAR Garth Brooks & Blake Shelton L CAPITOL NASHVILLE/UMGN
21 6.BROOKS (M.ROSSELL,B.KENNEDY,T.G.BROOKS) PEARL 19 34 C|a|m|ng the fourth- 73 GEORGE STRAIT .7 50 Number Ones 199
. \|:] DOES To ME Luke Combs Featuring Eric Church longest reign since - MCANASHVILLE/UMGN
S.MOFFATT (L.COMBS,R.M.L.FULCHER,T.M.REEVE) RIVER HOUSE/COLUMBIA NASHVILLE the Survey became an 25 TIM McGRAw Number One HitS 208
\ . ; CURB
DB HEFEF JRBLEIEIEATTNA T.}—Ii-OPI’I:AISxRHETT THOMAS RHETT,J BUNET-'I;/E] zosr;pE?T%NRRhB%gDEE aturing Jon l\D//?LEg\I( 23 8 i ; i i
HUFFJ. , ( o z R BTEDDER) all-encompassing genre JON PARDI California Sunrise 199
AFTER A FEW Travis Dennin ina i CAPITOL NASHVILLE/UMGN
J.5.STOVER (T.DENNING,K.ARCHER J\WEAVER) MERCURgY 2419 ranking in 1958. Bebe
Rexha and Florida Geor-
BETTER TOGETHER Luke Combs
S.MOFFATT (L.COMBS,D.ISBELL,R.MONTANA) RIVER HOUSE/COLUMBIA NASHVILLE 1415 gia Line’s “Meant to Be” cou Y AIRPLA
BLESSINGS Florida Georgia Line : i
J.MOI,FLORIDA GEORIGA LINE (T.HUBBARD B KELLEY.T.DOUGLAS J.FRASURE,J.M.SCHMIDT,E.K.SMITH) 9 am 2Bn 15 dom'naied' for a record #E; ;‘Eﬁ ;[,,EJ,;E,PROMOT,ON LAGEL Artist véﬁ,%"
LONELY IF YOU ARE Chase Rice 50 weeks In 2017-18.
28 Wil DESTEFANO,C.RICE (C.RICE,L.RIMES H.PHELPS) DACK JANIELS/BROKEN BOW 25 25 Plus, Brett Young adds #1 |~I/|(c!\’N‘A|:+?/|IfLIE(S Sam Hunt

MONSTERS Eric Church 28 14

J.JOYCE (E.CHURCH,J.HYDE) EMINASHVILLE

IN BETWEEN ScottyMcCreery 97 15 top 10 as “Catch” climbs

THE BONES Maren Morris 27

COLUMBIANASHVILLE

MAKE ME WANT TO Jimmie Allen 57

his sixth Country Airplay ]

- . FROGERS (S.MCCREERY,F.ROGERS, J.L ALEXANDER J.SINGLETON) TRIPLETIGERS 11-10 (21.3 million, up . STONEY CREEK
BLUEBIRD Miranda Lambert ' ’ 2 MESICK Kane Brown
: . J‘JOYleE(M.LAMBERT,L.DICK,N‘HEMBY) VA?\INE(Ij?/aRCA NASEV?LLE 30 12 10%). —JIM ASKER : . !.[!lglo/RCASNA(S:}-IVILLE ane Brow 29
£ . DIE FROM A BROKEN HEART Maddie&Tae 37 g 6 o HOMEMADE Jake Owen  gg
; J.ROBBINS DWELLS (M.MARLOW.T.DYE,J.SINGLETON,D.RUTTAN) MERCURY BIGLOUD
2 HER WORLD OR MINE MichaelRay g7 17 . WE BACK JasonAldean o4
S.HENDRICKS (J.PAULIN,T.DENNING,B.BEAVERS) WARNER MUSIC NASHVILLE/WEA MACON/BROKEN BOW
o DROWNING Chris Youn : . WHAT SHE WANTS TONIGHT  Luke Bryan
: ° C.CROWDER C.YOUNG (C.A.YOUNG,C.CROWDER, J.HOGE) RCA NASHVILL% 18 22 ‘ CAPITOL NASHVILLE 18
38 . ONE BEER HARDY Featuring Lauren Alaina & Devin Dawson g, g 0 . 3&%%,3,{&[‘5“ INAPARKINGLOT  JordanDavis {24
= J.MOLDWELLS (MW.HARDY,H.LINDSEY,J.MITCHELL) TREE VIBEZ/BIG LOUD :
)| | DRINKING ALONE CarrieUnderwood 35 15 3 QR DIVEBAR  Garth Brooks &Blake Shelton — 3g
o+ D.GARCIA,C.UNDERWOOD (C.UNDERWOOD, D.A GARCIA BRETT JAMES) CAPITOL NASHVILLE :
B8 LOVE YOULIKE |USED TO RussellDickerson g5 1 ) BLY cATcH BrettYoung 39
D.HUFF,C.BROWN,R.DICKRESON (R.DICKERSON,C.BROWN,P.WELLING) TRIPLE TIGERS ; MORE HEARTS THAN MINE |n rld Andress
37 . BIG, BIG PLANS ChrisLane 33 g i . ATLANTIC/WARNER MUSIC NASHVILLE/WEA g 35
J.MOI (J.DURRETT,C.LANE,EK.SMITH BIGLOUD : ,
: : ¢t . | WISH GRANDPAS NEVER DIED  RileyGreen  9g
h . ONE NIGHT STANDARDS AshleyMcBryde g5 g BMLG
4( J.JOYGE (A MCBRYDE,S.MGANALLY,N.HAYFORD) ATLANTIC/WARNER MUSIC NASHVILLE/WAR . | HOPE Gabby Barrett op
39 . WHAT COULD’'VE BEEN GoneWest 39 19 : WARNER MUSIC NASHVILLE/WAR
J KENNEY (C.CAILLAT,J.K YOUNG,J. REEVES,D.J REEVES,J KENNEY) TRIPLETIGERS 2 ‘ DOESTOME Luke Combs Feat. EricChurch ¢
36 ONE BIG COUNTRY SONG LOCASH 35 1g RIVER HOUSE/COLUMBIA NASHVILLE
770 PRODUCTIONS (J.FRASURE,A.GORLEY,MW.HARDY) WHEELHOUSE _ . CHASIN’ YOU Morgan Wallen g
; . COVER ME UP Morgan Wallen 35 g ' BIG LOUD
JMOLD.COHEN (.0 1SBELL BIGLOUD o IHOPE YOU'RE HAPPYNOW  CarlyPearce & LeeBrice o)
4 . HARD TO FORGET SamHunt 41 9 e SO MG
7CROWELL,L.LAIRD (S.L.HUNT,A GORLEY,L.LAIRD,S MCANALLY,J.0SBORNE A GRISHAM MJSHURTZRHULL)  MCANASHVILLE . BEERCAN'TFIX  ThomasRhettFeat. JonPardi g
VALORY
LR MY TRUCK Breland
it . KAL V,T.TAYLOR (D.BRELAND,T.TAYLOR K.AUSTIN,D.BARTON T.ZEIGLER) BAD REALM/ATLANTIC 43 2 . AFTERAFEW Travis Denning 50
MERCURY
: FAMILY TREE Caylee Hammack
- . M.REAVES,C.HAMMACK (CHAMMACK TVERGES,G.SAMPSON) y creroLnastvie 40 22 o HOMECOMING QUEEN? KelseaBallerini 95
BLACKRIVER
L ST THEWAY e ParmaleexBlancoBrows 45 1 || NOBODYBUTYOU _ BileSTelonDuetiinGuensteai g
THIS BAR Morgan Wallen
45 ° J.MOI (MW.HARDY,J. MORGAN, J.SCOTT,E.K.SMITH,R VOJTESAK M WALLEN) g Bolovp 29 7 27 . _IryPETEIGIR!VEEN Scotty McCreery 4B
ANYTHING SHE SAYS Mitchell Tenpenny Featuring Seaforth :
48 . J.M.SCHMIDT (M.TENPENNY,J.M.SCHMIDT,TW.JORDAN,A ALBERT) P RIS¥ER HOUSE/COLU%IBIANASHVILLE 415 23 . mI?A§H§II_EERS Eric Church 95
: WHY WE DRINK Justin Moore i iaLi
° J.5.STOVER S.BORCHETTA (J.MOORE,C.BEATHARD,D.L.MURPHY,J.S.STOVER) vaony RGN 3 24 . BBMIL'GESSINGS Florida GeorgiaLine 99
47 . GOT WHAT I GOT JasonAldean g4 7 ' . HER WORLD OR MINE MichaelRay 3
M.KNOX (MTYLER,A.PALMERT.ARCHER) MACON/BROKEN BOW WARNER MUSIC NASHVILLE/WEA
. FAMOUS AdamDoleac ,g 3 . {l HERE AND NOW _ KennyChesney
A.SKIB (A.DOLEAC,B.HAMRICK A SKIB) ARISTANASHVILLE BLUE CHAIR/WARNER MUSIC NASHVILLE/WEA

DATA FOR WEEK OF 02.29.2020 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA 65
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HOT ROCK SONGS™

TITLE cerTIFICATION
PRODUCER (SONGWRITER)

Ems AIR L HOPES A

BREATHE DEEPER

K.R.PARKER (K.R.PARKER)

BORDERLINE

K.R.PARKER (K.R.PARKER)

Artist

IMPRINT/PROMOTION LABEL

Panic! At The Disco

JSINCLAIR J JEBERG(B.URIE.J.SINCLAIR J.0YOUNGS L PRITCHARD, S HOLLANDER WL OBBAN-BEAN, . JEBERGTMPARKS . JUBER)

DCD2/FUELEDBYRAMEN/EMG

Tame Impala
MODULAR/INTERSCOPE

Tame Impala
MODULAR/INTERSCOPE

PEAK  WKS. ON

POS.

—_

2
3

CHART

92
1

2]

HEY LOOK MA, | MADE IT

J.SINCLAIR,D.H.FRANCIS (B.URIE,D.H.FRANCIS, M.ANGELAKOS,S.HOLLANDER, J.SINCLAIR M.KIBBY)

SAL LOSTIN YESTERDAY Tame Impala 5 7
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

BANG!

Panic! At The Disco
DCD2/FUELED BY RAMEN/EMG

AJR

1

73

STM R.METZGER (A.METZGER,J.METZGER,R.METZGER) AJR/BMG/S-CURVE 6

ONE MORE YEAR Tame Impala 7 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE
POSTHUMOUS FORGIVENESS Tame Impala 8 5
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

INSTANT DESTINY Tame Impala 9 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

IS IT TRUE Tame Impala 10 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

IT MIGHT BE TIME Tame Impala 8 13
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE
TOMORROW’S DUST Tame Impala 12 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

ON TRACK Tame Impala 13 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE
POPULAR MONSTER Falling In Reverse 7 14
T.SMYTH (R.RADKE,T.SMYTH,C.QUISTAD) EPITAPH

ONE MORE HOUR Tame Impala 15 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

MIGHT BE RIGHT White Reaper 6 2]
J.JOYCE (A.ESPOSITO,N.WILKERSON,S.WILKERSON,R.HATER,H.THOMPSON) ELEKTRA/EMG
GLIMMER Tame Impala 17 1
K.R.PARKER (K.R.PARKER) MODULAR/INTERSCOPE

RUNNING UP THAT HILL Meg Myers I o
LEGGY (K.BUSH) 300

OH YEAH! Green Day 3 5
BUTCH WALKER,GREEN DAY (B.J.ARMSTRONG,MIKE DIRNT,TRE COOL) REPRISE/WARNER
NOVOCAINE The Unlikely Candidates 10 17
G.S.WATTENBERG,POM POM (K.MORRIS,G.S.WATTENBERG,K.POMERANZ,J.FINKELSTEIN,J.R.MILLER) RED
ORPHANS Coldplay 3 18
R.SIMPSON,D.GREEN,B.RAHKO,MAX MARTIN (G.R.BERRYMAN,J.M.BUCKLAND,W.CHAMPION,C.A.J.MARTIN,M.MARTIN) ~ PARLOPHONE/ATLANTIC

DANCE OF THE CLAIRVOYANTS Pearl Jam 3 5
J.EVANS,PEARL JAM (E.VEDDER,M.CAMERON,S.GOSSARD,J. AMENT,M.MCCREADY) MONKEYWRENCH/REPUBLIC

LIFEIN THE CITY The Lumineers I 2/
S.FELICE (W.SCHULTZ,J.C.FRAITES) DUALTONE
OUTNUMBERED Dermot Kennedy 8 130
KOZ (D.KENNEDY,S.KOZMENIUK,SCOTT HARRIS) RIGGINS/INTERSCOPE

AT THE DOOR The Strokes 75 1
R.RUBIN (J.CASABLANCAS,N.VALENSI,A.HAMMOND JR.,N.FRAITURE,F.MOREIRA,P.VASSALLO) RCA

INSIDE OUT Five Finger Death Punch 10 12
FIVE FINGER DEATH PUNCH,K.G.CHURKO (IVAN MOODY,J.HOOK,Z.BATHORY,K.G.CHURKO) BETTERNOISE

THE BEST AWOLNATION 17 15
A.R.BRUNO (A.R.BRUNO) BETTERNOISE

UNDER THE GRAVEYARD Ozzy Oshourne 4 15
ANDREW WATT (J.OSBOURNE,A.WOTMAN,C.SMITH,A.TAMPOSI) EPIC

THE DRUG IN ME IS REIMAGINED Falling In Reverse 29 1
NOT LISTED (NOTLISTED) EPITAPH

USED TO LIKE Neon Trees N 13
M.GREEN,NICO STADI (T.GLENN,M.GREEN,N.HARTIKAINEN) THRILL FOREVER/ADA

HISTORY OF VIOLENCE Theory Of A Deadman 15 10
M.TEREFE (T.CONNOLLY,D.BRENNER,D.BACK,J.DANDENEAU,C.CONNOLLY) ROADRUNNER/EMG
HURRICANE | Prevail 22 ]8
T.SMYTH (B.A.BURKHEISER,S.MENOIAN,E.VANLERVERGHE,T.SMITH,J.A.PREGLER,B.J.PERRY) FEARLESS/CONCORD

ANDIT’S STILL ALRIGHT Nathaniel Rateliff e
P.MEESE,J.BARONE ,N.RATELIFF (N.RATELIFF) STAX/CONCORD

1 JUST WANNA SHINE Fitz And The Tantrums 2o A
J.SINCLAIR (FITZ,N.A.LONG,N.SCAGGS,J.M.KING,J.RUZUMNA,J.KARNES,J.M.WICKS) DANGERBIRD/ELEKTRA/EMG

BLACK MADONNA Cage The Elephant 2= A
JHILL (M.SHULTZ,B.SHULTZ,J.CHAMPION,D.TICHENOR,N.BOCKRATH,M.MINSTER) RCA
CANICALL YOU TONIGHT? Dayglow N 16
S.STRUBLE (S.STRUBLE) DAYGLOW

TEXAS SUN Khruanghin & Leon Bridges 20 5
KHRUANGBIN,S.CHRISTENSEN (L.MANDERS,M.SPEER,D.JOHNSONT.BRIDGES,AM.JENKINS)  LISASAWYERG3/COLUMBIA/DEAD OCEANS/SECRETLY GROUP

WARS Of Monsters And Men e 1
OF MONSTERS AND MEN,R.COSTEY (N.B.HILMARSDOTTIR,R.THORHALLSSON)  SKRIMSL EHF LAEKJARAS 1/REPUBLIC

KILLING ME SLOWLY Bad Wolves 14 19
TOMMY VEXT,WZRDBLD,J.MCQUEEN (T.CUMMINGS,J.BOECKLIN,D.FULK,J.STROCK,M.THOMAS)  ELEVEN SEVEN/RED/BETTER NOISE

ME & YOU TOGETHER SONG The 1975 5 5
G.DANIEL,M.HEALY,J.GILMORE (A.HANN,G.DANIEL,M.HEALY,R.S.MACDONALD) DIRTY HIT/POLYDOR/INTERSCOPE

DIE TO LIVE Volbeat Featuring Neil Fallon 41 &
J.HANSEN,R.CAGGIANO,M.S.POULSEN (M.S.POULSEN) VERTIGO/REPUBLIC

YUVE YUVE YU The Hu Featuring From Ashes To New EER o
D.BAYARMAGNAI(D.BAYARMAGNAI,G.TSENDBAATAR N.GALSANJAMTSE.BATJARGAL T.NARANBAATAR B FRIESEN,D.CASE) ELEVENSEVEN/RED/BETTERNOISE

SIMMER Hayley Williams 7 5
T.YORK (H.WILLIAMS, T.YORK,J.HOWARD) ATLANTIC/EMG
HONEYBEE The Head And The Heart 41 8
ASALIBIAN,T.JOHNSON,THE HEAD AND THE HEART (A.SALIBIAN TWILLIAMS,M.GERVAIS,J.RUSSELL,C.ZASCHE,C.R THIELEN,AWUTHRICH) REPRISE/WARNER

VAN HORN Saint Motel 45 )
A.J.JACKSON,M.NEEDHAM (A.J.JACKSON) ELEKTRA/EMG

WHY ARE YOU HERE Machine Gun Kelly 4 10
MACHINE GUN KELLY,SLIMXX,BAZEXX (R.C.BAKER,B.ALLEN,S.BASIL N.A.LONG,G.GRACE,J.P.JAPPATELLY) EST19XX/BADBOY/INTERSCOPE

DELETER Grouplove Bl -
D.A.SITEK (H.HOOPER,C.ZUCCONI,A.WESSEN,D.GLEASON,B.HOMOLA,D.A.SITEK,D.LEDINSKY) CANVASBACK/ATLANTIC
SUPERBLOOD WOLFMOON Pearl Jam 48 1
J.EVANS,PEARL JAM (E.VEDDER) MONKEYWRENCH/REPUBLIC
LONELINESS FORLOVE lovelytheband BN 3
C.MEDICE (M.COLLINS,C.MEDICE,J.GREENWALD,S.PRICE K.FISHER,J.DANIELS) RED/THE ORCHARD

FAR AWAY Breaking Benjamin Featuring Scooter Ward 12 4

B.BURNLEY (B.BURNLEY)

66 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

HOLLYWOOD

Tame
Impala’s
Vinyl
Victory

The Slow Rush becomes
the first Top Rock
Albums No. 1for Tame
Impala, led by Kevin
Parker (above), as well
as the band’s top-chart-
ing entry on the
Billboard 200 (No. 3),
arriving with 110,000
equivalent album units
(of which 80,000 are

in album sales). The

set also starts atop

Vinyl Aloums, with 32%
(26,000) of its first-week
sales total resulting from
vinyl sales, marking the
seventh-biggest week
for a vinyl aloum since
Nielsen/MRC began
tracking data in 1991.

All 12 tracks on the
album appear on Hot
Rock Songs, led by
“Breathe Deeper”

(No. 2), which also
becomes Tame Impala’s
first Rock Streaming
Songs No. 1 (5 million
U.S. streams).

Plus, Elton John re-
turns to the Mainstream
Rock airplay chart
as featured on Ozzy
Osbourne’s “Ordinary
Man,” new at No. 38.
John ends a record 27-
year, five-month break
between entries, dating
to his featured turn on
Eric Clapton’s “Runaway
Train” (No. 10, 1992).

—KEVIN RUTHERFORD

TOP ROCK ALBUMS™

LAST  THIS
WEEK  WEEK

1 Al TAME IMPALA

MODULAR/INTERSCOPE/IGA

ARTIST cerTIFICATION

IMPRINT/DISTRIBUTING LABEL

Title wks.on
CHART

The Slow Rush 1

QUEEN s

HOLLYWOOD

Greatest Hits 14

ELTON JOHN
ROCKET/ISLAND/UME

g

Diamonds 119

FANTASY/CONCORD

CREEDENCE CLEARWATERREVIVAL 20

Chronicle The 20 GreatestHits 161

STAX/CONCORD

NATHANIEL RATELIFF

And It's Still Alright 4

JOURNEY 5

COLUMBIA/LEGACY

Journey's Greatest Hits g1

THE BEATLES

APPLE/CAPITOL/UME

1 161

THE BEATLES *»?

APPLE/CAPITOL/UME

AbbeyRoad 159

o oo =~ o ;s e N

WARNER BROS./RHINO

FLEETWOOD MAC =

Rumours 155

MCA/GEFFEN/UME

TOMPETTY AND THE HEARTBREAKERS 2

Greatest Hits 129

GREEN DAY

REPRISE/WARNER

@0 - 000

Father Of AlL... 2

1 IMAGINE DRAGONS 2 Evolve 139
KIDINAKORNER/INTERSCOPE/IGA
12 AC/DC %= Back In Black 148

COLUMBIA/LEGACY

BMG

HOLLYWOOD UNDEAD

New Empire, One

GUNS N’ ROSES ¢

GEFFEN/UME

Appetite For Destruction 48

NIRVANA 1

SUBPOP/DGC/GEFFEN/UME

Nevermind 127

ABKCO

THE ROLLING STONES *2

HotRocks 19641971 gy

HIDEQUT/CAPITOL/UME

BOB SEGER & THE SILVER BULLET BAND 1°

Greatest Hits 116

EAGLES

ASYLUM/ELEKTRA/RHINO

Their Greatest Hits 1971-1975 133

LANA DEL REY

POLYDOR/INTERSCOPE/IGA

000606

Born To Die 277

METALLICA

BLACKENED/RHINO

[
(=]

Metallica 160

ELVIS PRESLEY

2)

The Essential Elvis Presley 34

RCA/SONY STRATEGIC MARKETING GROUP/LEGACY

BILLY JOEL 3

COLUMBIA/LEGACY

P
[ ]

The Essential Billy Joel 107

©

FUELED BY RAMEN/EMG

£

TWENTY ONE PILOTS 4

GG TAME IMPALA @

MODULAR/INTERSCOPE/IGA

Blurryface

249
Currents 75

ROCK STREAMING SONGS™

ms TITLE

Artist

WEEK  IMPRINT/PROMOTION LABEL

1

-l BREATHE DEEPER Tame Impala
1WK MODULAR/INTERSCOPE

DON'T STOP BELIEVIN’

ASYLUM/ELEKTRA/RHINO

MODULAR/INTERSCOPE

LOST IN YESTERDAY

o Journe
2 COLUMBIA/LEGACY y ]9]
BELIEVER Imagine Dragons
2 3 KIDINAKORNER/INTERSCOPE g g ]59
4 BORDERLINE Tame Impala 1
MODULAR/INTERSCOPE
[ HIGH HOPES Panic! At The Disco 89
DCD2/FUELED BY RAMEN/EMG
THUNDER Imagine Dragons
B KIDINAKORNER/INTERSCOPE g g ]47
7 BOHEMIAN RHAPSODY Queen 185
HOLLYWOOD
8 HOTEL CALIFORNIA Eagles 106
9

Tame Impala 9

ONE MORE YEAR
MODULAR/INTERSCOPE

Tame Impala 1

MODULAR/INTERSCOPE

THELESS | KNOW THEBETTER TamelImpala 29

MCA/GEFFEN/UME

SWEET HOME ALABAMA

Lynyrd Skynyrd 93

MODULAR/INTERSCOPE

POSTHUMOUS FORGIVENESS  TameImpala

MODULAR/INTERSCOPE

INSTANT DESTINY

Tame Impala 1

I'M YOURS

ATLANTIC/EMG

Jason Mraz 118

FEEL IT STILL

ATLANTIC

00 1 - 00 0-0-

Portugal. The Man 140

o

HOLLYWOOD

ANOTHER ONE BITES THEDUST  Queen 66

RADIOACTIVE

KIDINAKORNER/INTERSCOPE

Imagine Dragons

(= NS

GEFFEN/UME

SWEET CHILD O’ MINE

Guns N'Roses 4B

FANTASY/CONCORD

HAVE YOU EVER SEEN THE RAIN

Creedence Clearwater Revival 2]

ROCKET MAN

ISLAND/UME

Elton John 17

00

EXILE/LEGACY

BROWN EYED GIRL

Van Morrison 33

BANG!
AJR/BMG/S-CURVE

AJR 1

NATURAL

KIDINAKORNER/INTERSCOPE

16

Imagine Dragons 892

ISIT TRUE
MODULAR/INTERSCOPE

DATA FOR

Tame Impala 1

WEEK OF 02.29.2020

NEIL KRUG

HOT ROCK SONGS: THE WEEK'S MOST POPULAR CURRENT ROCK SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY NIELSEN MUSIC, SALES DATA AS COMPILED BY NIELSEN MUSIC AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY NIELSEN MUSIC. SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD
AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP ROCK ALBUMS: THE WEEK'S MOST POPULAR ROCK ALBUMS OF THE WEEK, AS COMPILED BY NIELSEN MUSIC, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). ROCK STREAMING SONGS: THE WEEK'S TOP STREAMED ROCK RADIO SONGS AND

ON-DEMAND SONGS AND VIDEOS ON LEADING ONLINE MUSIC SERVICES AS COMPILED BY NIELSEN MUSIC. SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.
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SALES, AIRPLAY &
STREAMING DATA
COMPILED BY



KENNETH CAPPELLO

HOT R&B/HIP-HOP SONGS™

LasT  THIE  ARTIST cERTIFICATION Title wks.oN
WEEK  WEEK  IMPRINT/DISTRIBUTING LABEL CHART

-4l JUSTIN BIEBER

SCHOOLBOY/RAYMOND BRAUN/DEF JAM
A BOOGIE WIT DA HOODIE Artist2.0

HIGHBRIDGE THE LABEL/ATLANTIC/AG

RODDYRICCH  Please Excuse Me For Being Antisocial 17

LA5T  THIS  TITLE ceRTIFICATION Artist PEAK WKS.ON
WEEK WEEK  PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL  POS.  CHART

' ;2 THE BOX Roddy Ricch

A€ 30ROC (R.W.MOORE, JR.,S.GLOADE) BIRD VISION/ATLANTIC ] H

LIFEIS GOOD 6

0Z,D.HILL (N.D.WILBURN,A.GRAHAM,D.HILL,0.YILDRIM,AMBEZZA)

Changes

Future Featuring Drake
FREEBANDZ/EPIC

N

JETSONMADE,STARBOY (J.LKIRK.T.MORGAN,A.M.MENDO) SOUTHCOAST/INTERSCOPE 21 Rap Albums as Artist 2.0 10

NEVER BROKE AGAIN/ATLANTIC/AG

ROXANNE Arizona Zervas 1 16 ; BIRDVISION/ATLANTIC/AS
94SKRT,JAEGREEN (A.ZERVAS,J.JENNINGS,J.GREENSPAN,L.LARUE) ARIZONA ZERVAS/COLUMBIA 3 3 i . 9 POST MALONE Hollywood's Bleeding %
. . REPUBLIC
0 INTENTIONS Justin Bieber Featuring Quavo
POOBEAR,THE AUDIBLES (J.D.BIEBER J.BOYD,Q.K. MARSHALL,D.JORDAN, J.GIANNOS) SCHOOLBOY/RAYMOND BRAUN/DEF JAM A Boo ie 0 GG POP SMOKE Meet The Woo, V.2 y)
VICTOR VICTOR WORLDWIDE/REPUBLIC
BLINDING LIGHTS The Weeknd g X
MAXMARTIN,0.HOLTER THE WEEKND (A TESFAYE, A BALSHE,J. QUENNEVILLE MAX MARTIN.O.HOLTER)  XO/REPUBLIC a3 EMINEM Music To Be Murdered By 5
— SHADY/AFTERMATH/INTERSCOPE/IGA
10 YUMMY Justin Bieber Iakes 2.0
KIDCULTURE,POOBEAR, .SIROTA (J.D.BIEBER,J BOYD,A.BOYD,DHACKETT,S.SIROTA) SCHOOLBOY/RAYMOND BRAUN/DEF JAM G DABABY KIRK 21
SOUTHCOAST/INTERSCOPE/IGA
HEARTLESS The Weeknd I N 1
9 METRO BOOMIN,THE WEEKND,ILLANGELO,DRE MOON (A TESFAYE,L TWAYNE,ILANGELO,A.E.PROCTOR)  XO/REPUBLIC 1 13 o o. &4 Hulﬁsm@(,gﬁsuc Funeral 3
" .. J HOT GIRL BUMMER blackbear . .
o B & AMGOLDSTEIN,BLACKBEAR (A.M.GOLDSTEIN,M.T.MUSTO) BEARTRAP/ALAMO/INTERSCOPE 8 25 A Boogle Wit Da 7 E&{:‘T&IJ(A?&!CS JACKBOYS 8
BALLIN’ MUSTARD,GYLTTRYP Mustard & Roddy Ricch Hoodie (above) lands
6 9 (D..MCFARLANE,S R KHAN ZAMAN KHAN,R W.MOORE, JR.,D.JONES, E.J.ASGHEDOM,J AWEST) 1OSUMMERS/INyTERSCUPE 4 31 his third No. 1 T 8 ng%ECEPmQLKER Overlt 20
is third No. 1 on Top
7 I[N BOP DaBaby 4 YOUNGBOY NEVERBROKE AGAIN  AlYoungBoy2 1g
11

|} GOOD AS HELL Lizzo = 4 96 opens at the summit 9 ROD WAVE Ghetto Gospel g
RICKY REED (E.B.FREDERIC,M.JEFFERSON) NICE LIFE/ATLANTIC ] ] ALAMO/IGA
NUMBERS ABoogie Wit daHoodie Feat. Roddy Ricch, Gunna & London On Da Track ) 1 with 111,000 equivalent @ POST MALONE 3 beerbongs & bentleys 95
LONDON ON DA TRACK (A BOOGIE WIT DA HOODIE,L.T.HOLMES,R.W.MOORE, JR.,S.GKITCHENS)  HIGHBRIDGE THE LABEL/ATLANTIC album units earned REPUBLIC
FOREVER Justin Bieber Featuring Post Malone & Clever ; ; YOUNG THUG SoMuch Fun
PDUBEAR‘HARV(J.D‘BIEBER‘J.BDYD,B.HARVEY‘J.T.HUIE‘A.DARWISH‘A‘R.PDST,L.B.BELL,B.WALSH)g SCHOOLBOY/RAYMOND BRAUN/DEF JAM 13 1 in the week end'mg 1 YOUNG STONER LIFE/300/ATLANTIC/AG 27
HIGH FASHION Roddy Ricch FeaturingMustard 19 1q Feb. 20, according to 14 JUICEWRLD ' Goodbye & Good Riddance g9
MUSTARD,GYLTTRYP (R W.MOORE, JR.,D..MCFARLANE,S.R.KHAN ZAMAN KHAN) BIRD VISION/ATLANTIC Nielsen Music/MRC GRADE A/INTERSCOPE/IGA
FALLING Trevor Daniel . SUICIDEBOY$  Stop Staring At The Shadows
KC SUPREME,CHARLIE HANDSOME,TAZ TAYLOR (T.NEILLTAZ TAYLOR CHARLIE HANDSOME, K. CANDILORA I} AL\A/MU/\NTERSCIOPE 13 14 Data. The six-figure start 659 ]
14 B[ WOAH LitBaby 7 15 represents A Boogie’s 15 mggﬁégﬁggyo TimeServed g
QUAY GLOBAL (D.JONES C.ROSSER) QUALITY CONTROL/MOTOWN/CAPITGL career-hiah weekly unit
17 [ET4| HIGHEST IN THE ROOM TravisScott 1 9p 9 Y 18 JUICE WRLD®  DeathRaceForLove gl
0Z,NIK D,M.G.DEAN (TRAVIS SCOTT,0.YILDRIM,N.FRASCONA,M.G.DEAN) CACTUS JACK/EPIC total. Before Artist 2.0, S
. . . : : DRAKE i
16 GODZILLA Eminem Featuring Juice WRLD 3 5 the Bronx native previ- 20 YOUNG MONEY/csASH MONEY/REPUBLIC corpiongg
D.A. DOMAN (M.MATHERS IllL.E.RESTO,D.L.DOMAN,J.A HIGGINS, A VILLASANA) SHADY/AFTERMATH/INTERSCOPE .
: : ously reigned for one TRIPPIEREDD  AloveletterToYou4 13
G N F (GIVE NO FXK) 0JoureL JLETRANGER Migos, Young Thug & Travis Scott 19 1 TENTHOUSAND PROJECTS

week in 2017 with The

MURDABEATZ(TRAVISSCOTT,Q.K MARSHALL K K BALL K. CEPHUS,S.L.LINDSTROM D.MCPHERSON,J.J MCINTYRE J LWILLIAMS)  QUALITY CONTROL/MOTOWN/CAPITOL

bilboard | R&B/HIP-HOP

TRAVIS SCOTT 3 ASTROWORLD g

16
@ 20 [ ] DIoRr PopSmoke 99 9 Bigger Artist and for four @ CACTUS JACK/GRAND HUSTLE/EPIC
e e 808MELOBEATS (A.LOBLACK,B.JACKSON) VICTOR VICTOR WORLDWIDE/REPUBLIC . . .
: weeks with Hoodie SZN 272 DOJA CAT HotPink 14
)| SUM 2 PROVE Lil Baby 9 6 ) KEMOSABE/RCA
TWYSTED GENIUS (D.JONES D.PORTIS) QUALITY CONTROL/MOTOWN/CAPITGL in 2019. @ POST MALONE & Stoney 157
FEB. @ SAY SO DojaCat 99 7 Artist 2.0’s arrival REPUBLIC

TYSON TRAX (A.Z.DLAMINI,L.GOTTWALD,L.ASRAT,D.SPRECHER) KEMOSABE/RCA cHRIS BROWN Indlgo
29 JuUIcY Doja Cat & Tyga sparks moves on the 23 ChEROA 34
2 [] 2 [] ]8 TYSONTRAX,YETI(A.Z.DLAMINI,L.GOTTWALD,D.SPRECHER,L.ASRAT,M.R.NGUYEN-STEVENSON) KEMOSABE/RCA ]8 ]9 Blllboa rd Hot 1001 Where 25 MUSTARD Perfect TEFI 34

10 SUMMERS/INTERSCOPE/IGA

BLUEBERRY FAYGO Lil Mosey 2% 9

the album’s previousl|
CALLAN (L.ECHOLS,C.WONG,BABYFACE,LAREID,D.SIMMONS,J.GILL) MOGUL VISION/INTERSCOPE p y

released cut “King of My

SLIDE CARDOON THE BEAT (HER.RLATOUR, H.E.R. Featuring YG - BE
TTHOMAS E.DIASK.D.R JACKSON,S ARRINGTON.C.C.CARTER S.C.CARTER W.HANKERSON,J.DUPRIR PARKER)  MBK/RCA City” rebounds 99-91

SUICIDAL YNW Melly o : P c i
X 26 Z3N (J.M.DEMONS, J.GUERRIERI-MARIL) YNW MELLY/300 16 13 In addition, six more :“’E& ';E:i QEJ'!‘%L;ERREE[EQL‘T:BEL Title vgllflSAI?TN

2.0 track t, |
23 Py BESTON EARTH Russ&BIA =99 13 0 tracks debut, led by F'SB ABOOGIE WIT DAHOODIE  Artist2.0

BOI-IDA,J.A.SWEET (RUSS,BIAM.ASAMUELS,C.LOVE,J.H.SMITH.LEDWARDS L.JEFFERSON,J.D.BLAZE DPRINCE)  DIEMON/RUSS MY WAY/COLUMBIA
( ) / ! a No. 23 entrance for HIGHBRIDGE THE LABEL/ATLANTIC/AG

ZLE

HOT R&B/HIP-HOP SONGS: THE WEEK'S MOST POPULAR CURRENT R&B/HIP-HOP SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY NIELSEN MUSIC, SALES DATA AS COMPILED BY

NIELSEN MUSIC AND STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY NIELSEN MUSIC. SONGS ARE DEFINED AS CURRENT IF THEY ARE NEWLY RELEASED TITLES, OR SONGS RECEIVING

WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP R&B/HIP-HOP ALBUMS: THE WEEK'S MOST POPULAR R&B/HIP-HOP ALBUMS, AS COMPILED BY NIELSEN MUSIC, BASED ON MULTI-
ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK. SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND

METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). TOP RAP ALBUMS: THE WEEK'S MOST POPULAR RAP ALBUMS, AS
NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.

COMPILED BY NIELSEN MUSIC, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING EQUIVALENT ALBUMS). STATIONS ARE

MUSIC

niclsen

SALES, AIRPLAY &
STREAMING DATA

COMPILED BY

ME AND MY GUITAR

A Boogie Wit da Hoodie . ; e
ANDREW WATT,L.BELL (A BOOGIE WIT DA HOODIE, AWOTMAN,L.B.BELL) HIGHBRngGETHE LABEL/ATLANTIC 1 “Numbers,” featuring SEER/PSL%/I/EEHWC/AELEHSE Excuse Me For Being Antisocial 11
GO STUPID Polo G Featuring NLE Choppa & Stunna 4 Vegas Roddy Ricch, Gunna and , i
MIKE WILL MADE-IT,TAY KEITH (T.BARTLETT,M.L.WILLIAMS,B.L.CHAgBERS,K.CALDWELpL,B.L.PDTTS) COLUgMBIA 1 London on D’a Track EERJBSL:!: MALONE Hollywood's Bleeding 24
HEART ON ICE SPeAKERBANGERZ, Rod Wave s '
MALIK,DICAPRIO BEATZ (R.GREEN,D.BANKS, L.D.BLEDSOE,MW.BYNOE-FISHER,J.SMITH SERVANCE) ~ ALAMO/INTERSCOPE 15 The song's strong start \ﬁc?ﬂlR,V%MROWIO(RFDWIDE/REPUBLIC Meet The Woo, V.2 2
BANDIT Juice WRLD & YoungBoy Never Broke Again 20 traces to 20.6 million EMINEM Music To Be MurderedBy g
N.MIRA (N.MIRA,J.A.HIGGINS K.GAULDEN) GRADE A/INTERSCOPE US. st th SHADY/AFTERMATH/INTERSCOPE/IGA
; ; ; ; 0. Streams In the
MIGHT NOTGIVEUP  ABoogie Wit da Hoodie Featuring Young Thug 1 . DABABY KIRK 91
N.MIRA (A BOOGIE WIT DA HOODIE,N.MIRA,J.L WILLIAMS R D.DAVIS,L DOUGLAS ALWASHINGTON)  HIGHBRIDGE THE LABEL/ATLANTIC week, fueling a No. 5 SOUTHCOAST/INTERSCOPE/IGA
OUT WEST JACKBOQOYS Featuring Young Thug 8 debut on the all-genre LIL WAYNE Funeral g
BUDDAHBLESS,JABZ (TRAVIS SCOTT,T.B.DOUGLAS, SR.,J.BAKER,J.L. WILLIAMS) CACTUS JACK/EPIC St . S hart YOUNG MONEY/REPUBLIC
. R . reamin ongs chart.
THUG LOVE LoNDONONDATRACK, A Boogie Wit da Hoodie 1 9 9 JACKBOYS JACKBOYS 8
M.SPATOLA (A BOOGIE WIT DAHOODIE,L T.HOLMES,S.FTHOMAS,M.SPATOLA) HIGHBRIDGE THE LABEL/ATLANTIC —TREVOR ANDERSON CACTUS JACK/EPIC
TOES KENNYBEATS,QUEENSIXITES DaBaby Featuring Lil Baby & Moneybagg Yo YOUNGBOY NEVER BROKE AGAIN Al YoungBoy 2 19
(J.L.KIRK,D.JONES,D.D.WHITE,JR.‘K.C.BLUMEIII,J.KARNES,J.S¥CHARFF,J.RUZUI9NA) y SOUTHCOAS%INTE%SQCOPE 13 NEVER BROKE AGAIN/ATLANTIC/AG
AFTER HOURS The Weeknd ] ROD WAVE GhettoGospel 15
ILLANGELO,THE WEEKND,DAHEALA (J.QUENNEVILLE,MWINANS A TESFAYE ILANGELO) XO/REPUBLIC
. . POST MALONE 3 beerbongs & bentleys
KNOW YOUR WORTH Khalid x Disclosure 2 REPUBLIC g y 95
DISCLOSURE (K.D.ROBINSON,G.L AWRENCE, J.J.NAPIER) RIGHT HAND/RCA YOUNG THUE SoMuchT
. . . . 0 Muc un
STAIN sauarseatscocrizzivroorseaiz A Boogie Wit da Hoodie Featuring DaBaby 1 YOUNG STONER LIFE/300/ATLANTIC/AG 21
(ABOOGIE WIT DAHOODIE,J RIVERAIIL GO GRIZZLY,D.CLEMONS M.JONES,C.JONES. JLKIRK)  HIGHBRIDGE THE LABEL/ATLANTIC SUICE WRLD Goodbve & Good Ridd
00 e 00 ljdaance
YIKES Nicki Minaj y) GRADE A/INTERSCOPE/IGA y 92
POOH BEATZ (D.CLEMONS,B.BARRETT,0.T.MARAJ,DERRICK MILANO) YOUNG MONEY/CASH MONEY/REPUBLIC .
- $UICIDEBOY$  Stop Staring At The Shadows 4
MAKE NO SENSE YoungBoy Never Broke Again 18 659
BUDDAHBLESS (K.GAULDEN,T.B.DOUGLAS, SR.) NEVER BROKE AGAIN/ATLANTIC MONEYBAGG YO Time Served 6
WHATS POPPIN Jack Harlow y) N-LESS/INTERSCOPE/IGA
NOTLISTED (NOT LISTED) GENERATION NOW/ATLANTIC JUICE WRLD Death Race For Love 44
COME AROUND ME Justin Bieber 1 SRADE N RSPt
.l POOBEAR THE AUDIBLES (J.D.BIEBER,J.BOYD,D.JORDAN,J.GIANNOS) SCHOOLBOY/RAYMOND BRAUN/DEF JAM DRAKE s Scorpion 86
B.LT.C.H. Meaan Thee Stallion YOUNG MONEY/CASH MONEY/REPUBLIC
2 43 HELLUVA(M,PETE,M.R.MCCURTIS,W.E.CDLLINS,G.CLINTDN,JR.,G,L.CUOPER,T,A,SHAKUR,D.RAS?—IEED) 1501 CERTIFIED/300 4 TRIPPIE REDD ALove Letter To You 4 13
oy YT ; TENTHOUSAND PROJECTS
47 AN KING OF MY CITY A Boogie Wit da Hoodie 3
Ll B0HIDA.S-DOTBANDON THE BEAT(ABOOGIE WIT DA HOODIE M. SAMUELS,SFTHOMAS J ZOUMBOULIAS D.COSTE) _ HIGHBRIDGE THE LABEL/ATLANTIC TRAVIS SCOTT ASTROWORLD 8]
CACTUS JACK/GRAND HUSTLE/EPIC
el 45 SUGAR JrBARIMANWA R HEMNANI (M.CHAMPION, BrockHampton 7 -
C.MCDONALD,D.SIMPSON,|.SIMPSON,R BEATTY,J.MANWARRING,R HEMNANI,C.CHIEJINE) QUESTION EVERYTHING/RCA MAC MILLER Circles 5
WARNER
COME THRU Summer Walker & Usher
@ 46 LONDONON DA TRACK,AROBINSON KR BAILEY (SWALKER URAYMOND VI DUPRIML SEAL JR. LTHOLMES AROBINSONK R BAILEYNAA CHARLES) LVRNINTERSCOPE I POST MALONE 3 Stoney 167
REPUBLIC
CINDERELLA STORY uASHEErcLAG S 8088E A Boogie Wit da Hoodie
(ABUOGIEWITDAHO[)DIE‘J‘A‘SWEEIC.LANG‘WWE\SS,A‘RUE\NSON,J‘SEWELL-ULEP\C,LBIANCANIELLO‘K‘R\STOWJNUGENT.SWATTERS,E.TAYLOR? HIGHBRIDGE THELABELATLANTIC 1 PUASIUJMSM;IF:SA/IE\?TEDRSCUPE/IGA Perfect Ten 34
HABITUAL Justin Bieber
A" POOBEARTAINY,J.GUDWIN (J.D.BIEBER,J.BOYD,M.E MASIS FERNANDEZJ GUDWIN)  SCHOOLBOY/RAYMOND BRAUN/DEF JAM 1 (IJ-OILIJMBNIAAS X 7 (EP) 35
P*$S$Y FAIRY (OTW Jhene Aiko i .
33 A LEJKEYS (J.A.E.CHILOMB(O,J.Q.VIET)LE,M.POWELL) ARTCLUB/ARTIUM/DEF JAM ) g‘gg\%ﬂgﬁgsCOPE;%L"‘HIIE&‘J'Co{e' Revenge O The Dreamers I 28
"] ALL AROUND ME Justin Bieber 1 XXXTENTACION ? g4
L=\ POOBEAR,S.SIROTA (J.D.BIEBER J.BOYD,S.SIROTA) SCHOOLBOY/RAYMOND BRAUN/DEF JAM BAD VIBES FOREVER
DATA FOR WEEK OF 02.29.2020 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA 67



TOP LATIN ALBUMS™

LasT ™5  ARTIST cerTIFICATION Title wks.oN

WEEK WEEK IMPRINT/DISTRIBUTING LABEL CHART

i -4 B ALEJANDRO FERNANDEZ  HechoEnMexico

LAST  THIS  TITLE ceRTIFICATION Artist  PEAK  WKS.ON
WEEK WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL POS. CHART

o 1 RITMO (BAD BOYS FOR LIFE) The Black Eyed Peas X J Balvin 1 19 UHERSAL FUEICLATINOAUITILE
WILLIAMJ HARRIS(W ADAMS APINEDAK HARRIS J A OSORIOBALVIN F BONTEMPI M GAFFEYPW GLENISTER AGORDONGSPAGNER)  BEPWETHEBESTIEPIC
TSRS 2 [P BADBUNNY A X100PRE g
2 2 TUSA Karol G & Nicki Minaj 1 15
OVY ONTHEDRUMS (KAROL G OTMARAJ D.ECHAVARRIAQVIEDOK M CRUZMOREND)  YOUNGMONEY/CASHMONEY/UNIVERSAL MUSICLATINO/REPUBLIC/UMLE 3 3 memoER L.I[;?L%E;RSE Easy Money Baby 4
3 IGNORANTES Bad Bunny & Sech /
DIMELO FLOW,E.E.SOTELDOD GUERRERO,K.J.ASSAD (B.A.MARTINEZ OCASIO,C..MORALES WILLIAMS)  RIMAS 7 4 GG OZUNA Nibiru
AURA/SONY MUSIC LATIN
VETE Bad Bunny /
4 4 LOSNEOS HAZEN (C.0.BATISTAESCALERA,.ORTIZ J.C.CRUZ F MONTALVO ALICEA X.A SEMPER VARGAS E W SEMPER VARGAS, BA MARTINEZ OCASIO) RIMAS 1 14 ] 4 [ J BALVIN & BAD BUNNY # Oasis 34
OGO CONTIOD D) Snake J Balvin& T ejan ro UNIVERSAL MUSIC LATINO/UMLE
nake, J. batvin a N
5 5 DJSNAKE (W.S.E.GRIGAHCINE,J.A.0SORIO BALVIN,J.R QUILES RIVERAMR.NGUYEN-STEVENSON)  DJ SNAKE/GEFFEN/lNTERsyC%]PE 4 36 B 8 NATANAEL CANO Corridos Tumbados 16
KEIl AnueLAA R u I es RANCHO HUMILDE/CINQ
CHRIS JEDAYGABY MUSIC(E GAZMEY SANTIAGD, nue , .
o 6 CEORTIZRIVERA J CEDENO ECHEVARRIA J.G RIVERAVAZQUEZNK SEGARRAL C.EORTIZRIVERA JEORTIZRIVERA)  REALHASTALAMUERTE/SONYMUSICLATIN 3 2 o 7 AVENTURA  TodaviaMe Amas; Lo Mejor de Aventura 190
° THE ORCHARD/SONY MUSIC LATIN
CALLAITA Bad Bunny & Tain A
7 7 TAINY,F.SALDANA TUNES (B.A.MARTINEZ OCASIO,F.G.ORTIZ TORRES) y R|MA¥ 2 38 a I n q 8 D{‘R‘E‘F}SYAL%L%EJ%%/J& Famouz 39
8 AMOR TUMBADO Natanael Cano 8 7 . , OZUNA A Odisea
o E.RODRIGUEZ,D.FELIX (N.CANO) RANCHO HUMILDE Alejandro Fernandez B8 9 VP ENTERTAINENTIDIMELOV/SONY MUSIGLATIN 130
LA CANCION J Balvin & Bad Bunn (above) nabs his seventh istori icorni
6 9 NICAEL (J.A.OSORIO BALVIN B.A.MARTINEZ OCASIO,J NICAEL ARROYO,ARAMIREZ SUAREZ)  UNIVERSAL MUSICLAT\NO/UMLyE 1 34 . 10 QNﬁSCANGEL Historias de Un Capricornio 9
, Top Latin Albums No. 1
10 BRI NO ME CONOCE wweomssvoeacuzeenioso  Jhay Cortez, J Balvin & Bad Bunny 4 40 . . n LUNAY Epico 17
UMNIEVESCORTEZ J AOSORIOBALVIN B AMARTINEZ OCASIO M B MASISFERNANDEZ M DE LACRUZREYNOSONYERA) UNVERSALMUSICLATINO/UMLE with Hecho en México. STARISLAND
L G1 £y 1§ QUE TIRE PALANTE DaddyYankee 7 g His 16th studio set de- NATANAEL CANO  Corazon Tumbado (EP) |
DADDY YANKEE (R.L.AYALA RODRIGUEZ) EL CARTEL/UMLE o he ch th RANCHO HUMILDE
uts atop the chart wit
@ "1 SIGUES CONEL ArcangelxSech " 19 g P o PRINCE ROYCE AlterEgo 9
DIMELO FLOW,KEYTIN,JVY BOY (A.A.SANTOS,C.L. MORALES WILLIAMS 0 MALDONADO RIVERA, J.CVARGAS, J.JMENDEZ)  RIMAS 12,000 equivalent album SONY MUSIC LATIN
MUEVELO pLay L2000/ VANGEE S SUHMERSSALINAS JR. OSALINAS, Nicky Jam & Daddy Yankee i H : OZUNA 2 Aura
15 WE] D.A‘MACIAS.N‘R\VERACAM\NERO‘R.LAYALARODRIGUEZ.R‘R‘APUNTE‘C‘DHA\/EZ,J‘D.MED\NAVELEZ‘LKAMOZE.S.REM\GIBBS‘C‘KENNER‘K.NIX,F%I WETHEBEST/EPIC/LA\NDUS%\A/SONYMUS\CLAT\N 12 7 units earned in the week 20 PS VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN 8
kW 14 ME GUSTA SHAKIRAEBARRERA AC (SHAKIRA, Shakira & Anuel AA 6 6 ending Feb. 20, accord- 12 BECKY G A Mala Santa 18
E.GAZMEY SANTIAGO,J.A.GONZALEZ MARRERO,D.ECHAVARRIA OVIEDO C.E.ORTIZ RIVERA EBARRERALLEWIS)  SONYMUSICLATIN : Niel Music/ KEMOSABE/RCA/SONY MUSIC LATIN
Ing to Nielsen Music SECH B S
QUE PENA MALUMAEBARRERA,SKY,DEEMAD Maluma x J Balvin 13 Uenos | 44
@ 15 (J.L.LONDONO ARIAS, A RAMIREZ SUAREZE.BARRERA W.LARFAQUI,J.A.OSORIO BALVIN) WK/SONY MUSIC LATIN 13 2 MRC Data. Of that sum, s
14 |l %R(I(ﬁg;l?ys FERNANDEZ,J.M.NIEVES CORTEZ,E.GAZMEY SANTIAGO,J.C ozTu?li\%'sﬁJg)ueh&sﬁrﬁaugrfn%ezslégpi ) 26 10,000 are album sales, E gﬁﬁgkj&% A pangatee s
i o - o mostly owed to a con- LUIS FONSI A Vid
MORADO J Balvin H 2 UNIVERSAL MUSIC LATINO/UMLE ‘48 55
17 SKY (J.A.OSORIO BALVIN,A.RAMIREZ SUAREZ) UNIVERSAL MUSIC LATING/UMLE 13 6 cert ticket/album sale A 5
. . . KAROL G cean
Jul (18 '11:] LA MEJOR VERSION DE M NattiNatasha & Romeo Santos redemption offer with 23 UNIVERSAL HUSIC LATINO/UMLE 42
: ROMEO SANTOS,R.PINA (J.A.INZUNZA FABELA,A.SANTOS,R PINANIEVES, N.A.GUTIERREZ)  PINA/SONY MUSICLATIN . .
: his upcoming tour. ANUELAA A  RealHastalaMuerte gy
19 F ] FANTASIAS Rauw Alejandro X Farruko 12 19 . REAL HASTALA MUERTE/GLAD EMPIRE
DJURBAROMI(R AOCASIORUZ CEREVES-ROSADOU MCEDENOL JROMEROF JMARTINEZ E PEREZSOTOR L.JOHNSONBEDWARDS) ~ BUSINESSIDUARS/SONY MUSICLATIN Meanwhile, on A -
: . 21 NICKY JAM Intimo 15
@ 20 MEDUSA wunsmonnerearmasecreramoetackuzeenoss — Jhay Cortez, Anuel AA & J Balvin 12 2 Hot Latin Songs, LAINDUSTRIA/SONY MUSICLATIN
U MNEVES CORTEZ.J AOSORIOBALVINE GAZMEY SANTIAGO.E ROUBERTS ROLDAN.JDE LACRUZMDELACRUZREYNOSONYER NBE/UNIVERSAL MUSICLATING/UMLE
vl (21 BLANCO J Balvin 18 14 . ) SONY MUSIC LATIN
SKY (A.RAMIREZ SUAREZ,J.A.0SORIO BALVIN,R.D.CANO RIOS) UNIVERSAL MUSIC LATINO/UMLE Ignorantes” bows 75 SELENA Ones 293
23 7] FANTASIA CHRiSJEDAYGABY MUSIC(C.EORTIZRIVERALCEORTIZRIVERA, Ozuna 2 10 at No. 3, powered GARITOL LATINOMEE
JGRIVERAVAZQUEZ,AVARGAS BERRIOS,J CEDENO ECHEVARRIA JE.ORTIZRIVERAN K SEGARRAJCOZUNAROSADD)  AURA/SONY MUSICLATIN o ] o 17 JBALVIN &4 Vibras 9]
: : : streaming activit
Yl 23 QUE CALOR opumoiazaeeno Major Lazer & J Balvin Featuring EL Alfa I 23 4 o g. Y i L L
[TIVPENTZTTHOMPSONEHERRERABATISTA,JASORIOBALVIN,JHCASTANHODEGODOY PNHERD AMURLODASIVAS BAZANTAA FERNANDEL WLARFOUIARAMRELS)  MADDECENT (9 million registered 97 ENRIQUE IGLESIAS Greatest Hits (2019) 20

UNIVERSAL MUSIC LATINO/UMLE

GIRL E.L.0S0RIO (MTORRES MONGE,0.CEPEDAMATOS, Myke Towers i
Il (24 JMREYES DIAZ O RIVERA E.L.OSORIO,J.CAMERON,V.CAMERON,C..JACKSON, JR) WHITEWO)IIQLD/GLADEMPIRE N 4 clicks).
"] YOYANO VUELVO CONTIGO Lenin Ramirez Featuring GrupoFirme 99 13 Maluma x J Balvin’s

L RAMIREZ (B.F.PACHECO ACOSTA) DEL “Qué Pena” moves 2-1
DISFRUTO LO MALO Natanael Cano N 9 g < i

@ 26 E.RODRIGUEZ,D.FELIX (A.FIERRO ROMAN) rancronomioe (RN 10 on Latin Airplay (up 4% '%IF['E}{ b:?l[lh LI;hET/PROMOTION L ABEL Artist %i%"
DEFINITIVAMENTE Daddy Yankee & Sech in audience to 15.4 mil- T

@ 27 NEKXUM(F‘SALDANA,D.ECHAVARRIAOVIEDU,R,LAYALARODRIGUEZ‘R‘L.FIGUERUARIVERA‘C.I.MORALESWIL)II_IAMSD ELCARTEL/UMLE 21 3 1 ﬁv}( ‘?Kl/‘g&ﬁ,ﬁsﬂﬁm MalumaxJBalvin g

lion in the week ending

AVENTURA | : Lunay, Ozuna & Anuel AA ) icki Minai
26 g C.EURTIZRIVERA,J‘CEDEN0,Niﬁsil;;\J;g:TE?éf;r%ﬂi%ﬁé\éj%rggﬁm\I;gé[/]\l[JlEZ‘G,L,CINTRON,A‘D.C\NTRON,L.C.E%RTIZRI\/ERA,J‘E,ORTIZ) srason [ 17 Feb. 23). It’s the 15th 1 2 ;Egg,ﬁmmw MDNEY/UNIVERSALKMﬂSrI[? }ﬁﬁghﬁhémma] 14
@ ~1.| soLoTU Calibre50 99 g No. 1for Maluma and the 5 [ER RITMO(BADBOYSFORLIFE)  TheBlackEyedPeeskuBalin 17
JTIRADO CASTANEDA (R.E.MUNOZ CANTU,0.TARAZON) ANDALUZ/DISA/UMLE . BEP/WE THE BEST/EPIC
CORONAO NOW LilLP ELALf 20th for Balvin. The latter UE TIRE PA LANTE Daddy Yank
ILPFump X a . a ankee
@ 30 STM CHAEL PRODUCIENDO,EL ALFA (E.HERRERA BATISTA,G.GARCIA,C.E.BETANCES ALEJO) . EL JEFE IS only the second act to ks 4 gCARTEL y 18
||| SUBELO (FURTHER UP) Static & BenEL&Pitbull &Chesca = g1 g achieve at least 20 lead- 5§ 5§ MUEVELO Nicky Jam & Daddy Yankee 7
TTOWNS,Y.J.PELEG (L.ROUSSEAU,S.REMI GIBBS.C.KENNER | KAMOZE K.NIX,A.RODRIGUEZ,A.C.PEREZ FRAMIREZ) SABAN/CAROLINE the tally. trail WE THE BEST/EPIC/LA INDUSTRIA/SONY MUSIC LATIN
ers on the tally, trallin
28| ELLA Natanael Cano Featuring JuniorH 99 , i g & B VETE BadBunny 19
E.RODRIGUEZ,D.FELIX (N.CANO,A.HERRERA PEREZ) RANCHO HUMILDE Enrlque Ig|e3|as’ 30. RIMAS
ME QUEDARE CONTIGO Pitbull & Ne-Yo Featuring Lenier & El Micha — LAMEJORVERSIONDEMI  NaiNataha & RomeoSantos
@ 33 \AMCH\NO‘J%'IMYJOKER,J‘GOMEZMART\NEZ,YGYO‘ELBRUJ[J(A.C.PEREZ,J.C.GARCIA‘J.GUMEZMARTINEZ‘M‘F.S\ERRAMIRANDA.A‘L%N\ERMESA,E.GALARRAGA.”) MR 305 33 5 PAMELA BUSTIOS 15 7 GG PINA/SONY MUSIC LATIN 21
NO ELEGI CONOCERTE Banda Sinaloense MS de Sergio Lizarraga 7 [:F] FANTASIA Ozuna g
VEN 34 Rt LIZARRAGA (I.CHAVEZ ESPINOZA) g LI?OS 24 18 AURA/SONY MUSICLATIN
13| ESCONDIDOS La Adictiva Banda San Jose de Mesillas 19 15 @ 9 ﬂ?A%USIJTSBUMLE Calibre 50 4
AVALDES (H.PALENCIA CISNEROS, A.J.RANGEL OCHOA) ANVAL ' .
) L) Esavezsovvo BandaCarnaval 97 14 Q SUBELO|FURTHERUP)  Static&BenEI&PitulldChesca g
JTIRADO CASTANEDA (E.MUNOZ) ANDALUZ/DISA/UMLE -
HOLA Dol o ME GUSTA Shakira& Anuel AA g
alex SONY MUSIC LATIN
@ 37 DIMELO FLOW,MAGNIFICO (JOSH MONTANA,P.D.DALECCIO JR J VASQUEZ VALDES,G.E. RODRIGUEZ MORALES HD.LAMBOY)  RICH 37 9 . . -
: @ ME QUEDARE CONTIGO Pithull & Ne-YoFeat Lenier&ELMicha 7
38 MIA DESDE SIEMPRE LaArrolladoraBanda el Limon de Rene Camacho 5 MR.305
F.CAMACHO TIRADO (H.PALENCIA CISNEROS, A.J.RANGEL OCHOA) DISA/UMLE BLANCO J Balvin
sl 29 BELLAQUITA 01MELOFLOWKEYTINHONEL DIVERRKEMUSIC SLOWMIKE Dalex & Lenny Tavarez . BE 12 UNIVERSAL MUSICLATINO/UMLE 13
{AVASQUEZVALDES PDDALECCIOJR JJREYES,J. MENDEZ,J M GONZALEZTAVAREZK MCRUZMORENO ME CORTES RIHERRERASOTOMAMARTIREZPEREA)  RICH @ MORADO JBalvin 5
40 WA SOYEL DIABLO Natanael Cano & Bad Bunny ~ 15 17 UNIVERSAL MUSICLATINO/UMLE
E.RODRIGUEZ,D.FELIX (M.D.SANCHEZ LOPEZ,B.A.MARTINEZ OCASIO) RIMAS/RANCHO HUMILDE o ESA VEZ SOY YO Banda Carnaval 17
@ | EN BOCA DE TODOS T3rElemento 33 g ANDALUZ/DISA/UMLE
M.PINEDA JR. (G.CABRERA INZUNSA J.ETORRES NIEBLAS) DEL @ TE QUEMASTE  Manuel Turizo & Anuel AA '
@ 42 EL GUERO Grupo Firme Featuring Marca MP 39 6 LAINDUSTRIA/SONY MUSIC LATIN
I.BUTIERREZE.GUTIERREZR.CALDERON (P.J.VARGAS) MusIcVIP @ MIADESDE SIEMPRE  LaArrolladoraBandael Limon de Rene Camacho 12
.| TEOLVIDE Alejandro Fernandez 43 1 DISA/UMLE .
ABAQUEIRO (F.ELIZALDE R.ALVAREZ GOMEZ) UNIVERSAL MUSIC LATINO/UMLE 9 FANTASIAS RauwAlejandro X Farruko 3
TIBURONES Ricky Martin BUSINESS/DUARS/SONY MUSIC LATIN
44 JREYES COPELLO (0.E.HERNANDEZ VILLEGAS,P.PRECIADO) SONYyMUSIC v [ 1 @ KEII Anuel AA g
PALABRA DE HOMBRE ELFantasma REAL HASTA LA MUERTE/SONY MUSIC LATIN
45 B.PTORRESCANO (S.HURTADO MEDINA) AFINARTE 45 1 @ AENa(L:ONDIDOS La Adictiva 16
EASY Jhay Cortez X Ozuna . -
46 NOT LISTED (JMNIEVES CORTEZ,J.C.OZUNAROSADON..J.GALLEGILLOS, A RAMIREZ SUAREZ N YERA) UyNIVERSALMUSICLATINO/UMLE 33 4 14 H?OESLEsl CONOCERTE  BandaSinaloense MS de SergioLizarraga 20
MORIR SOLO Prince Royce
@ 47 D.LORA,G.R.ROJAS,L.SANTOS, MICKEY THEN (G.R.ROJAS Y.MTHEN JAQUEZ,D.LORA) SONY MUSIC LX\TIN 35 9 @ gggUEs CONEL Arcangelx Sech 2
EL DRIP Natanael Cano i i
@ 48 E.RODRIGUEZ,D.FELIX (N.CANO) RANCHOHUMILDE [t T @ JOL?PE&?A'#,FS Ricky Martin 3
47 WA:M INFELIZ cirissepavuiciicasyMusic, Arcangel & Bad Bunny e s 9] MAS TE RECUERDO  LosNortenoBanda 1

J.CEDENO ECHAVARRIA N.K.SEGARRA (A.A.SANTOS,B.A.MARTINEZ OCASIO,C.E.ORTIZRIVERA L.C.E.ORTIZRIVERA) RIMAS LOS NORTENO BANDA

WHINE UP 5sAGAWHITEBLACK (NRIVERA CAMINERO, Nicky Jam & Anuel AA I 1

J.D.MEDINAVELEZ R.R.APONTE,SAGAWHITEBLACK E.GAZMEY SANTIAGO,R.DASILVA) LAINDUSTRIA/SONY MUSIC LATIN

PERRIANDO Reykon g
WARNER LATINA

45

(4]
(=3
(2}
[
3
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J HOT CHRISTIAN SONGS™ TOP CHRISTIAN ALBUMS™
LAST  THE  TITLE CERTIFICATION Artist  PEAK Wks.ON La5T  THIE  ARTIST CERTIFICATION Title wks.oN

. m WEEK WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL ~ P0S.  CHART WEEK  WEEK  IMPRINT/DISTRIBUTING LABEL CHART
s . 'l YOU SAY A Lauren Daigle . -2l LAUREN DAIGLE @ Look Up Child
S FEY LY  J.INGRAM,P.MABURY (L.DAIGLE,J.INGRAM,P.MABURY) CENTRICITY LOAVACY CENTRICITY/12TONE
g m 2 HOLY WATER We The Kingdom 9 e 2 KANYE WEST JESUSISKING (Soundtrack) 17

WE THE KINGDOM (E.CASH,S.M.CASH,F.CASH,M.CASH,A.BERGTHOLD) SPARROW/CAPITOL CMG | G.0.0.D./DEF JAM

T THE GOD WHO STAYS Matthew West 3 30 3 FOR KING & COUNTRY Burn The Ships 72

z A.J.PRUIS (MWEST,J.L.SMITH,A.J.PRUIS) STORYHOUSE COLLECTIVE/PLG CURB-WORD
3 4 | RESCUE LaurenDaigle 9 g MATTHEW WEST Brand New
E z J.INGRAM,P.MABURY (L.DAIGLE,J.INGRAM,P.MABURY) CENTRICITY STORY HOUSE COLLECTIVE/PLG
o BURN THE SHIPS for KING & COUNTRY 9 LAUREN DAIGLE How CanltBe
E; O 3 5 TEDDT.,M.HALES,S.MOSLEY,FOR KING & COUNTRY (J.SMALLBONE,L.SMALLBONE,S.MOSLEY,M.HALES) CURB-WORD 3 42 west s 5 CENTRICITY/CAPITOL CMG
§§ 5 .. NoBoODY Casting Crowns Featuring Matthew West 3 41 ¢ GG MERCYME  |CanOnlyImagine: The Very Best Of MercyMe
gf M.AMILLER (M.HALL,M.WEST,B.HERMS) BEACH STREET/REUNION/PLG B ra n d FAIR TRADE/PLG
8% 8 ALMOST HOME MercyMe 7 g 5 .. NF Therapy Session 90
E’E B.GLOVER (B.MILLARD,M.SCHEUCHZER,N.COCHRAN,R.SHAFFER,B.GRAUL ,B.GLOVER) FAIR TRADE New’ No 1 CAPITOLCMG
EE 5 ;. RESCUE STORY ZachWilliams 5 35 o . CASTINGCROWNS  Voice Of Truth: Ultimate Hits Collection 16
§§ \ J.L.SMITH (ZWILLIAMS,J.L.SMITH,E.HULSE,A.RIPP) ESSENTIAL/PLG BEACH STREET/REUNION/PLG
=2 . BELIEVER RhettWalker g 35 Matthew West (above) g | . BETHELMUSIC Victory:RecordedLive 55
é § g B.FOWLER (R.WALKER,B.FOWLER,M.WONG) ESSENTIAL/PLG nets h|s ninth Ch ristian BETHEL
£8 . EDGE OF MY SEAT tobyMac Featuring Cochren&Co. 19 92 . ) 10 © |1. CASTING CROWNS Only Jesus  gg
§§§ B.FOWLER TOBYMAC (T.MCKEEHAN,B.FOWLER) FOREFRONT/CAPITOL CMG A|rp|ay No. 1as “The BEACH STREET/REUNION/PLG
g8z FAITH Jordan Feliz God Who Stays” rises HILLSONG UNITED People
% é 2. II C.WEDGEWORTH (J.FELIZ,P.DUNCAN,C.WEDGEWORTH) CENTRICITY ] U 26 o y ” I1 HILLSONG/SPARROW/CAPITOL CMG 43
228 - ) o .
=2s - lknow BigDaddy Weave 19 7 2-1, up 1% to 1.9 million 12 | [l SKILLET 2 Awake 3
é;é J.REDMON (M.WEAVER,B.COWART,H.BENTLEY) CURB-WORD audience impressions ARDENT/FAIR TRADE/ATLANTIC/PLG
225 WAYMAKER Michael W. Smith Featuring Vanessa Campagna & Madelyn Berr . . MERCYME Lifer
gég [ ] . M.W.SMITH,K.W.LEE (0.K.0KORO) J hag ROCKETOW%/THEFUE¥ 13 19 aCCordlng to Nielsen FAIR TRADE/PLG 150
gaz KING OF KINGS Hillsong Worship 19 39 Music/MRC Data. He 14 Mansion 93g
E’gj M.G.CHISLETT (B.LIGERTWOOD,S.R.LIGERTWOOD,J.INGRAM) HILLSONG/SPARROW/CAPITOL CMG h d | t | d . f t d CAPITOLCMG
£52 . . ad last led in a feature i ; , ,
g29 SEE A VICTORY Elevation Worship 14 28 ALAN JACKSON  Precious Memories Collection 140
G2 A.ROBERTSON (S.FURTICK,C.BROWN,B.FIELDING,J.INGRAM) ELEVATION WORSHIP role, on Casting Crowns’ ARC/EMINASHVILLE/CAPITOL CMG
g23 FOLLOW GOD Kanye West « » : - TAUREN WELLS Citizen Of Heaven
; é é m " 15 K.WEST,BOOGZDABEAST XCELENCE (K.O.WEST,J.GWIN,B.BELL,A.A.BUTTS,C.EUBANKS,C.EUBANKS) G.O.gD./DEFJAM ] ]7 NObOdy’ WhICh relg ned 1 < REUNION/PLG 4
ok THE FATHER'’S HOUSE CoryAsbury 15 4 for 15 frames starting in 16 WETHEKINGDOM  Live Atthe Wheelhouse (EP) g
ég 5 _ E.CASH (C.ASBURY,B.W.HASTINGS,E.HULSE) BETHEL October 2019 and mOSt SPARROW/CAPITOL CMG
528 YOUR NAME IS POWER Rend Collective 14 928 ’ 19 ELEVATION WORSHIP  Here AsInHeaven M
g;% T.PROFITT,G.GILKESON (G.GILKESON,C.LLEWELLYN) REND FAMILY/CAPITOL CMG recently ruled as a lead ELEVATION WORSHIP/ESSENTIAL WORSHIP/PLG
EE ... WAY MAKER (LIVE) Leeland 1 7 with “Broken Things” 15 ZACH WILLIAMS Rescue Story o
Eg% K.W.LEE (0.K.OKORO) INTEGRITY . ESSENTIAL/PLG
22 . LIKE YOU LOVE ME TaurenWells 1g g for a week in November 17 HILLSONG WORSHIP Awake 1g
ggg C.BUTLER,J.SAPP (TWELLS,C.BUTLER,J.SAPP) REUNION/PLG 2017 | HILLSONG/SPARROW/CAPITOL CMG
=23 ONE DAY Cochren & Co. : HILLSONG WORSHIP Therels More
QSE . B.FOWLER (M.COCHREN,B.FOWLER,M.ARMSTRONG) GOTEE 2] ]2 WeSt t|eS Jeremy 2] HILLSONG/SPARROW/CAPITOL CMG 98
2% . I WILL FEAR NO MORE The Afters 99 99 Camp, tobyMac and JEREMY CAMP |Still Believe: The Greatest Hits o
§ g g J.MOHILOWSKI (J. HAVENS,M.FUQUA,D.OSTEBO,J.MOHILOWSKI,J.INGRAM) FAIR TRADE Ch ris Tomlin for the STOLEN PRIDE/SPARROW/CAPITOL CMG
5zs SMILE Sidewalk Prophets . . TAUREN WELLS Hills And Valleys
%Eé 22 . J.PARDO (B.MCDONALD,D.FREY,J.T.BRONLEEWE,H.ELLIS) CUFE)B-WORD 21 18 third-most No. 1s in 22 REUNION/PLG y 135
22¢ . GOODNESS OF GOD (LIVE) Bethel Music & Jenn Johnson 99 9 the chart’s history. 18 TOBYMAC The Elements 7
§§§ E.CASH (J.JOHNSON,J.INGRAM,B.FOLDS,E.CASH,B.JOHNSON) BETHEL . ’ FOREFRONT/CAPITOL CMG
I 'E | AMEN MicahTyler 95 g which dates to 2003. CROWDER IKnow AGhost g5
g g % J.SOJKA,A.CHAFIN (M.TYLER,J.HENRY,J.PARDO) FAIR TRADE MerCYMe |eads W|th SIXSTEPS/SPARROW/CAPITOL CMG
Eéé 17, followed by Casting
e HOT GOSPEL SONGS™ Crowns with 11.
5%% — LAST  THIE  TITLE CERTIFICATION Artist  Peak wks.oN Meanwhile, the song’s L&ST TS ARTIST cerTIFICATION
ég.:_(' E WEEK  WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL P0S.  CHART parent album Brand WEEK  WEEK IMPRINT/DISTRIBUTING LABEL
4= ;a0 FOLLOW GOD Kanye West e BE2W KANYEWEST  JESUSISKING (Soundtrack
883 K.WEST,BOOGZDABEAST.XCE&CE(K.O.WEST.J.GWIN.B.BELL,A.A.BUTTS.C.EUBANKS,C.EUBANKS) G.O.)ll).D./DEFJAM New, arrives at No. 4 on 6.0.0.0./DEF JAM ( )
3 9 LOVE THEORY Kirk Franklin =~ 1 &g Top Christian Albums /] SUNDAY SERVICE JesuslsBorn g
225 K.FRANKLIN,S.MARTIN,M.STARK,R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG . . INC
£3E , with 4,000 equivalent : :
Sag BIG PastorMikeJr. 3 9g . 4 TASHA COBBSLEONARD  Heart. Passion. Pursuit 3
b= F E B RTURNER (M.MCCLURE JR.,C.GLENN,R TURNER) BLACKSMOKE album units. West adds MOTOWN GOSPEL/CAPITOL CMG
gE8 79 3 CLOSED ON SUNDAY KvESTBRIANALLDAYFVINDVER ALOPEZTIMBALAND Kanye West = 9 17 his seventh top 10, a KIRK FRANKLIN HelloFear 1g9
2 é; (KOWESTBMILLER FVINDVER,A.LOPEZTV.MOSLEY TTHORNTON,GTHORNTON R.EAST\.E.BOYD,C.FARIAS GOMEZ) 6.0.0.0./DEF JAM K ’ K FO YO SOUL/VERITY/RCA INSPIRATION/PLG
§§§ 2[] 2[] 5 SELAH KWESTE vAX FVINDVER BOOGZDABEAST Kanye West 3 17 total that includes his 10 GG MARVINSAPP  Playist: The Very BestOf MarvinSapp 94,0
§§§ (K.OWEST,E.MASTFVINDVER,J.GWIN,J.LAVALLEY,C.C.YOUNG TTHORNTON,G.THORNTON,R. EASTDRMILLSJR) 6.0.0.0,/DEF JAM |One NO. 1 Ll've Fore ver VERITY/LEGACY
253 WON'T LET GO Travis Greene . ’ ’ GARRY MOORE The Power
ZEE M.EDWARDS,T.GREENE (T.GREENE) RCA INSPIRATION/PLG 6 25 in 2015. —JIM ASKER LASTDAYS ]
5=z YOU DON'T KNOW ZacardiCortez 7 35 5 KIRK FRANKLIN LongLiveLove 3g
g?—:é A.LEWIS (Z.CORTEZ,J.FORTUNE,K.DOUGLAS) BLACKSMOKE FO YO SOUL/RCA/RCA INSPIRATION/PLG
gg2 6 USE THIS GOSPEL Kanye West Featuring Clipse &KennyG g 7 6 KORYNHAWTHORNE  Unstoppable g,
s d§ KWESTFVINDVER A.LOPEZTIMBALAND,DRTWRK PBOURNE,BOOGZDABEAST (K.OWESTFVINDVER TTHORNTON,G.THORNTON A LOPEZ TVMOSLEY.) (6.0.0D,/DEF JAM RCAINSPIRATION/PLG
282 g8 ONGOD Kanye West 4 17 i TASHA COBBS Grace (EP) 309
§§§ K.WEST,BOOGZDABEAST,CAMEONE,P.BOURNE (K.0.WEST,J.GWIN,C.C.YOUNG,J.T.JENKS,M.CERDA F.VINDVER) 6.0.0.D./DEF JAM MOTOWN GOSPEL/CAPITOL CMG
222 JUST FOR ME KirkFranklin g 9p 8 TRAVIS GREENE The Hill 994
E—‘cgg K.FRANKLIN,S.MARTIN,M.STARK,R.HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG RCAINSPIRATION/PLG
248 10 EVERYTHING WE NEED  Kanye West Featuring Ty Dolla Sign &AntClemons 5 17 1 TASHA COBBS OnePlace:Live 934
% gi KWESTRONNY J,FNZ,FVINDVER BOOGZDABEAST (K.OWESTR SPENCE JR.,M.J MULE | DEBONITW.GRIFFIN JR A.CLEMONS JR. FVINDVER..) 6.0.0D/DEF JAM MOTOWN GOSPEL/CAPITOL CMG
§§§ 12 GOD IS KWESTW.CAMPBELL LABRINTH, KanyeWest 4 17 u] TRAVIS GREENE BrokenRecord g
iEE FVINDVER,A.LOPEZ (K.O.WESTW.S.CAMPBELL II,LABRINTH,V.E.BOYD,F.VINDVER,A.LOPEZ R.J.FRYSON) G.0.0.D./DEF JAM RCAINSPIRATION/PLG
%Eé OPEN DOOR SEASON Deitrick Haddon 13 17 12 JONATHAN MCREYNOLDS Make Room 102
§<Z{§ M.HODGE,D.V.HADDON (D.V.HADDON) DHVISIONS/EONE EONE
§§§ KEEP THE FAITH Charles Jenkins & Fellowship Chicago 14 16 DARIUS PAULK Strong
§E$ C.JENKINS,R.L.JONES JR. (C.JENKINS,R.L.JONES JR.) INSPIRED PEOPLE ATLANTAINTERNATIONAL/MALACO
§§§ 16 EVERY HOUR Kanye West Featuring Sunday Service Choir g 17 2% MARY MARY Go Get It (Soundtrack) g
Egé K.WEST,BUDGIE,F.VINDVER (K.O.WEST,B.SCHOLEFIELD,F.VINDVER) 6.0.0.D./DEF JAM | MY BLOCK/COLUMBIA
g:t 29 PULL US THROUGH Jermaine Dolly Featuring Maranda Curtis 16 15 ;. TAMELA MANN Best Days 311
;;E J.DOLLY (J.DOLLY) BY ANY MEANS NECESSARY TILLYMANN
sl 19 WATER cuestsooczonseastrvnoveraLorez. — Kanye West Featuring Ant Clemons g 17 ! GOD'S PROPERTY FROMKIRKFRANKLIN'SNUNATION -3 GadsProperty 193
Eg 3 TIMBALAND (K.O.WEST,J.GWIN,A.CLEMONS JR.,A.N.KLEIN,V.E.BOYD,F.VINDVER,A.LOPEZ TV.MOSLEY,B.HAACK) 6.0.0.0./DEF JAM B-RITE/INTERSCOPE
=32
e 0 HANDS ON Kanye West Featuring Fred Hammond 10 17 16 | |: TORIKELLY Hiding Place 75
g%‘% K.WEST,F.VINDVER,A.LOPEZ TIMBALAND (K.0.WEST,A.A.BUTTS,F.VINDVER,A.LOPEZ,TV.MOSLEY,FW.HAMMOND) 6.0.0.D./DEF JAM SCHOOLBOY/CAPITOL
25g VICTORY The Clark Sisters 19 8 17 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS  Goshen Lt
égg J.D.SHEARD Il (K.CLARK-SHEARD,J.D.SHEARD 1) KAREW/MOTOWN GOSPEL RCAINSPIRATION/PLG
g3 24 ILOVEHIM Renee Spearman Featuring Hezekiah Walker & Dr. Holly Carter 18 16 19 B TASHA COBBS LEONARD Heart.Passion. Pursuit. ~ gg
§§§ Q.SALTERS (R.SPEARMAN) Jol MOTOWN GOSPEL/CAPITOL CMG

OHHOWGOODITIS ByronCage 91 7 ;. | ARETHA FRANKLIN Gospel Greats  gg

D.J.KIMBROUGH (C.BYRD) ATLANTAINTERNATIONAL/MALACO ATLANTIC/FLASHBACK/RHINO
=ne UPS & DOWNS David & TamelaMann 99 4 DONNIE MCCLURKIN  The Journey (Live) gg
})_ :m R.OFFORD,H.W.JACKSON,TC MACK (R.OFFORD,H.W.JACKSON,T.CHRISTIAN,L.SAENZ T.MANN) TILLYMANN RCAINSPIRATION/PLG
02 STRONG NAME DariusPaulk 93 9 FRED HAMMOND  Nothing But The Hits g4
:ﬁ K.KANHAI (D.PAULK) ATLANTA/MALACO FHAMMOND/VERITY/ZOMBA
SE 93 JESUS IS LORD Kanye West 11 17 TAMELA MANN OneWay 166
Eg &= 2 KWEST,BRIAN ALLDAY,FVINDVER,A.LOPEZ TIMBALAND (K.0.WEST,F.VINDVER A.LOPEZ TV.MOSLEY,B.MILLER,C.J.G.LEVEILLEE) (6.0.0.0./DEF JAM TILLYMANN
N ALRIGHT FredHammond 95 .+ | YOLANDA ADAMS TheBestOfMe 19g
«%Eé F.W.HAMMOND (A.A.WARD,F.W.HAMMOND) FACE TO FACE PRODUCTIONS ELEKTRA/ATLANTIC/AG
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HOT DANCE/ELECTRONIC SONGS™ TOP DANCE/ELECTRONIC ALBUMS™
_ AT TS ARTIST cerTIFICATION Title wxs.on
LAsT  THIS  TITLE cerTIFICATION Artist PEAK WKS.ON WEEK WEEK IMPRINT/DISTRIBUTING LABEL CHART
WEEK  WEEK POS.  CHART
[ PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL ] . Pl THE CHAINSMOKERS  World War Joy
o 1 #l AIR RITMO (BAD BOYS FORLIFE)  TheBlackEyedPeasXJBalvin 1 19 DISRUPTOR/COLUMBIA
6 WKS HLLLAMK HARRISTADANS APINEDAKHARRIS A OSORIOBALVINEBONTENPIMGAFFEY P GLENISTER AGOROON . SPAGNER) BEPNETHEBESTERLC 5 2 MARSHMELLO  Marshmello: Fortnite Extended Set 55
7 B HAPPIER s Marshmello & Bastille = 1 7g JOYTIME COLLECTIVE
MARSHMELLO (S.MCCUTCHEON,D.SMITH,MARSHMELLO) JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL LADY GAGA 3 The Fame 310
3 3 HIGHER LOVE Kygo X Whitney Houston ) 34 3 STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA
KYGO,N.MWALDEN (S WINWOOD W.JENNINGS) RCA o 4 THE CHAINSMOKERS 2 Collage (EP) 172
o | LOSE CONTROL Meduza x Becky Hillx GOODBOYS ~ 4 1g Al
MVITALE,S.GIANI,L.DE GREGORIO (MVITALE,S.GIANI,L.DE GREGORIO,J.GRIMMETT,C.B.MANNING,R CHILL) VIRGIN/ASTRALWERKS/CAPITOL J L o L o s o 5 ILLENIUM Ascend 27
ASTRALWERKS
RIDEIT. DJ Regard ° 9
m 6 5 DJREGARD (JAY SEAN,A.SAMPSON) MINISTRY OFSOUN%/EPIC 3 30 1 8t 1 8 [ GRYFFIN Gravity 18
DARKROOM/GEFFEN/IGA
GOOD THINGS FALL APART Illenium & Jon Bellion h N
F 3 6 JLLENIUM,J.EVIGAN (N.D.MILLER,J.G.EVIGAN,J. ABRAHART,S T.HUDSON, J.D.BELLION) ASTRALWERKS/CAPITOL 3 41 o i 6 T rIJ?J‘stﬁyséFlF(EE/mA Carte Blanche 3]
UE CALOR oo : Major Lazer & J Balvin Featuring EL Alfa i ,
7 7 (T%PENTZITHDMPSON.E.HERRERAgA?%STI\?i@S-EQIZ[)EK/‘\\bEJ.H‘CASTANHDDEGUDOYPINJHEIRO‘A‘MUR\LODAS\LVA‘SBAZANTA.AFERNANDEZ‘W‘LARFAOUIA‘RAM\RE%) worer 0 24 Jennifer Lopez (above) o 8 ;EREgEsgijB%KERS Memories..DoNotOpen 150
POST MALONE Sam Feldt Featuring RAN| crowns Dance Club
0 8 8 SAMFELDT,D.LYTTLE (S.R WANDANA HILVERSUM,J.D.KROPER R.FETELLE,S.B.RENDERS,D.LYTTLE) SPINNII\%]‘/WARNER 4 39 Songs for an 18th time 0 ] Sgghk&ﬁﬁNE; Demon Days 265
TAKEAWAY The Chainsmokers & Illenium Featuring Lennon Stella “na F A
m 9 9 THECHAINSMOKERS‘ILLEN\UM1A.TAGGART,A.PALL‘N‘D‘M\LLER,S.PACURAR,F‘WALCHER,S.J.GRAY,J‘BECKER‘C.BAUSS)g DISRUPTOR/COLUMBIA 3 31 a§ Baila Conmigo @ g%ﬁﬁﬁﬁ COLLECTIVE/COUNTER AMoment Apart 128
i[RI FOREVERYOURS (TRIBUTE) | KygoWith Avcii&SandroCovazza [1g 4 1D 21 She boaste MAJORLAZER  Major Lazer Essentials 4g
I : - ' bl > the sixth-most leaders LHADDECERT
ON THE FLOOR 3 Jennifer Lopez Featuring Pithull . ) i
10 @l REDONE‘K.HARRELL(N.KHAYAT.K,HAMID,AJ.JUNIOR,TEDDY‘SKY,B,HAJ.JI.A.C.PEREZ,G.HERI‘EDSA,U,HERMOSA) gISLAND/UME 4 3 dating to the chart’s 10 @Ehﬁgm{'&LKER Different World 62
@ (P FAITH aonsiswssorsasosesosaniier. — Galantis & Dolly Parton Feat. Mr. Probz 10 17 1976 inception as a o GALANTIS Church 9
HINJONBACK(CKARLSSONHN.JONBACK JPOSTMAITCORNE DEFLUITER DPARTONDPSTEHR D SAINTFLEUR E AUKSTIAALNIS JRODRIBUEL SJZAMMARELLI)  BISBEATIEMG national survey, trailing BIG BEAT/ATLANTIC/AG
FAMILY The Chainsmokers With Kygo ’ DAFT PUNK Discovery
\ 13 13 THE CHAINSMOKERS KYGO (A.PALL,A.TAGGART,A.JACKSON,J.0DEGARD,C.MCCLARNEY,KYGO,G.J.LEE) DISRUPTDR/COLL)JIN%IA 6 Il onIy Madonna (50), 15 DAFT LIFE/PARLOPHONE/RHINO 143
i YOU BROKE MY HEART AGAIN Tegkoi & Aiko Rihanna (33), Beyoncé 13 THE CHAINSMOKERS SickBoy gg
m 4 14 TEQKOI (J.AWOLLSTEIN) TEQKOI 14 3 (22) J t Jack (20) DISRUPTOR/COLUMBIA
anet Jackson
DELETE FOREVER Grimes ’ @ CALVIN HARRIS FunkWavBouncesVol.1
@ 15 STM GRIMES (C.BOUCHER) 4AD/BEGGARS GROUP 15 2 and Katy Perry (19). The COLUMBIA . 138
16 ALONE, PT. Il 10WALKERE SHAALANDMARNBEKK BGFRED G HOVIND CRKUT Alan Walker & Ava Max n 8 track — a cover of Dayvi @ [I]JAFATIEI.FI-EE[E#,IEB(IA Random Access Memories 224
(AOWALKER AAKOCIA.S PAVELICHHFOLSTAD DHOLTON-HARTWIG E SHAALAND MPHAMMAR MARNBEKK CHOVINDFBOLSENOSAUVIKGEREVE)  MERMUSIKK/RCA 4V Cérd
, and Victor Cérdenas’ AVICII True
23 Bl SAL | FEEL LOVE Sam Smith . . 16 PRMD/ISLAND 175
G.LAWRENCE (D.SUMMER,P.BELLOTTE,G.MORODER) CAPITOL Collaborat|on (featurmg -
PURPLE HAT Sofi Tukker Kelly Ruiz) that reached 17 DA D T nothing But The Beat R
® 18 SOFI TUKKER,R BYNON (S.WAWLEY-WELD,T.HALPERN,R.BYNON J.HUME,J.HOISINGTON) utra RGN 18 elly ruiz) that reache SAM FELDT v tSEP
agnets
@ BODY BACK Gryffin Featuring Maia Wright 12 1g No. 9 on Hot Dance/ 20 SPINNIN g 33
GRYFFIN,MALLAN (M.ALLAN,B.REXHA,GRYFFIN,P.AWESTERLUND,LAUREN CHRISTY)  DARKROOM/GEFFEN/INTERSCOPE Electronic Songs last % AVICH TIM -
17 BAILA CONMIGO navviv.CARDENAS,S.PRIMERAL.BARRERAJR. Jennifer Lopez 16 19 November — was AVICII AB/GEFFEN/IGA
(KPRUIZMONCADAV.A.CARDENAS OSPINA D.SANCHEZ GONZALEZ,S.M.PRIMERAMUSSETT.JLOPEZ)  SONYMUSICLATIN ‘ ' M83 Hurry Up, We're Dreaming "
@ USED TO LOVE Martin Garrix & DeanLewis " 19 1g remixed by Eric Kupper, 2 MB3/MUTE
MARTIN GARRIX,A.NEDLER (MARTIN GARRIX K.FOGELMARK,A.NEDLER, DEAN LEWIS) STMPD RCRDS/RCA Chris Cox and Studio @ OODESZA . InReturn 234
COLD FEET Loud Luxur FOREIGN FAMILY COLLECTIVE/COUNTER
NOT LISTED (NOT LISTED) ARMADX 22 1 54, among others. 19 KAYTRANADA BUBBA 0
_ 2 FALLING IN LOVE Dennis Kruissen Featuring Andrew Langston 19 ¢ On Dance/Mix Show —
:/:.LII:);\:’I;?DNALD,DKRUISSEN(A,L.NEELV,M.ALITOU,J,MACDDNALD,D.KRUISSEN) —— ARMADA Airplay, Dua Lipa lands a @ UALIT'J”pﬁ]Eﬁ[%AZ&GALIMATIAS Urban Flora 296
uke Dumont .
! @ DUKE DUMONT (DUKE DUMONT,Y.QUARTEY,H.RISTON) VIRGIN/ASTRALWERKS/CAPITOL 22 5 10th week at No. 1 with
@ THIS IS REAL Jax Jones & EllaHenderson = o5 14 “Don’t Start Now,” tying
JAXJONES,M.RALPH (T.F.KWONG WAH LAM,G.M.HENDERSON,M.COTTONE,U.OSISIOMAEMENIKE)  POLYDOR/INTERSCOPE B
- - - her 2018 ruler “One
24 Bl TURN ME ON Riton X Oliver Heldens Featuring Vula 1 18 . . . AT TS TITLE Artist wks.on
RITON OHELDENS (V.CLARKE,N.R HARRIS RTYSONAWFELDER H.SMITHSON,0.JL.HELDENS LCONTAHULTEN)  MINISTRY OF SOUND/RCA Kiss” (with Calvin Harris) WEEK  WEEK  IMPRINT/PROMOTION LABEL CHART
— IN YOUREYES R . : Robin Schulz Featuring Alida - i i
— Ly (27 s.DABRucK,R.SCHULz,K,TDMMEJRE%)&ER,JS.BB&E,er(?(rgﬁsg,sggg;ics}énE.sMAALAND,D.B|ERBRODT,D.DE|MANN) TONSPIE(IJ_/ATLANT\C 14 6 ai her Iongestl l,eaf]m?i 1 1 loﬁv:!'(s V%?Ng;.r START NOW Dualipa
5 ~1:.] BORNTOLOVE Meduza Featuring SHELLS 28 1 chart-topper. It's the first 2 P3| CIRCLES PostMalone 94
NOTLISTED (NOTLISTED) DEFECTED song to Iog double- REPUBLIC
NEVER FELT A LOVE LIKE THIS Galantis & Hook N Sling Featuring Dotan iai
@ 29 BLOODSHYHOOK N SLING HN.JONBACK (C.KARLSSONH.N.JONBACK N ORMANDV,DHARPENAU,A.P.MANISCALCO‘VPONTA%E‘S AFAKIR) gBIGBEAT/EMG 25 2 d.lglt weeks at the peak o 3 g:g;l; g,m;oﬂ%mgpf" blackbear 10
FEB o0 BELY GET YOUR WISH Porter Robinson 19 4 since Marshmello and 0 ") THISISREAL JaxJones&EllaHenderson g
. P.ROBINSON (P.ROBINSON) SAMPLE SIZED/MOM + POP Bastille’s “Happier” POLYDOR/INTERSCOPE
ONE NIGHT MK x Sonny Fodera Featuring Raphaella ROXANNE Arizona Zervas
29 36 gEl M.KINCHEN,S.FODERA (M.KINCHEN,S.FODERA,R. MAZAHERI-ASADI) y AREA][J/BgIGUN BFEUE/ULTRA 28 l (16 Weeks, 2018_19)' o 5 ARIZONA ZERVAS/COLUMBIA 12
2020 ON MY MIND Diplo & SIDEPIECE —GORDON MURRAY e 9 DANCE MONKEY TonesAndl 14
32 DIPLO,SIDEPIECE (STING,G.PEARSON,C.J ELLIOTTM.A ELLIOTTTW.PENTZ R COOK MEARS IV,D.RAGLAND) HIGHER GROUND/MAD DECENT 25 10 BAD BATCH/ELEKTRA/EMG
THE POWER OF LOVE II Love Regenerator o HEARTLESS The Weeknd
33 CALVIN HARRIS (CALVIN HARRIS,D.BRILL K.KIRBY.T.TEI) g COLUMBIA 33 1 7 XO/REPUBLIC 9
NEED YOUR LOVE Gryffin, Seven Lions & Noah Kahan o 8 CONGRATULATIONS  Don Diablo Featuring Brando 6
33 U GRYFFIN,SEVEN LIDNS(J.LINDBRANT,GRYFFIN,S.CAVAZZA‘J.A.MONTXLVO‘A.GALVIN) DARKROOM/GEFFEN/INTERSCOPE 12 17 HEXAGON/ARMADA
"] FEELING GUD NGHTMRE & SLANDER Featuring Matthew Santos g4 o @ CBJ EVERYTHINGIWANTED  BillieEilish g
NGHTMRE,SLANDER (T.MARENYI,D.ANDERSEN) GUD VIBES
- N MY MIND Di IDEPIECE
kI ALL NIGHT LONG Jonas Blue & RetroVision "gg g @ SGHERGRDUND/MADDECENT Iplo &S ¢ 4
JONAS BLUE RETROVISION (5.J.ROBINMARNAUD,J LEES,J DE ROCHE VBREAKWELL,G FRASER)  ELECTRONICNATURE/ASTRALWERKS/CAPITOL —
@ FOREVER YOURS (TRIBUTE)  KygoWith Avici& SendroCavezza g
Ul 37 GREENLIGHTS Krewella 21 5 INEFFABLE/ISLAND/REPUBLIC
C.TARPLEY,KREWELLA (Y.YOUSAF,J.YOUSAF.C.TARPLEY) MIXEDKIDS
o LOSE YOUTOLOVE ME  SelenaGomez |3
@ 18 | DON'T SEARCH | FIND Madonna ' g5 7 INTERSCOPE
MADONNA,MIRWAIS (M.CICCONE,M.AHMADZAI) LIVE NATION/INTERSCOPE 10 RUNIT  Midnight Kids Featuring Annika Wells 6
@ 11| SAD Chico Rose Featuring Afrojack g9 9 RCA
CHICO ROSE (J.C.CUNNINGHAM XXXTENTACION) SPINNIN 3 WE GOTLOVE  Sigala & Ella Henderson 13
43 A GRIZTRONICS GRiZ & Subtronics 9 19 MINISTRY OF SOUND/BT/ARISTA
GRIZ,SUBTRONICS (6.KWIECINSKI.J.KARDON) DEADBEATS o MEMORIES Maroon 5 17
40 AW FREE Louis The Child With Drew Love ~ 97 15 il
LOUIS THE CHILD (D.LOVE,FKENNETT,R.HAULDREN, LVALENZUELA R CHAHAYED) LOUIS THE CHILD/INTERSCOPE @ GREENLIGHTS Krewella 4
FEELING GOOD Sofi Tukker -
@ 42 SOFI TUKKER, J.HUME (SWAWLEY-WELD,THALPERN, J.HUME) DC/ATLANTIC 3l 2 18 LIKE NOBODY VAVO & TalkSick 6
"7l LONELY JCORRYL.THOMPSON,N.APPLEBAUM Joel Corry 43 ) — ———— .
(N.APPLEBAUM H.J.SUDWORTH,J.CORRY.R. M.N.HARVEY,L. THOMPSON) PERFECT HAVOC/ASYLUM/BIG BEAT/EMG 19 BEAT(CJFYOUR HEART  Disco Fries & Mister AC FeaturingRozee 5
ENHANCED
HONEST San Holo Featuring Broods
@ 4h SAN HOLO (S.VAN DIJCK,G.NOTT,K.M.SHEARER N.CAMPANY) BITBIRD/ASTRALWE%KS/CAPITDL 35 3 @ BLINDING LIGHTS The Weeknd 2
XO/REPUBLIC
JULIET & ROMEO Martin Solveig & Roy Woods ;
@ 45 MARTIN SOLVEIG (M.PICANDET R R KOLSCH,J.JABRE,PETER WADE,AWARNER) PDSITIVA/VIRGIN/KOPGE/JCASABLAI\%ICA/REPUBLIC 36 8 @ miEEﬁr/TTEJ\ITIC Cash Cash Featuring Wrabel 3
RABBIT HOLE CamelPhat Featuring Jem Cooke
45 CAMELPHAT (M.DI SCALA,D.WHELAN,J.V.COOKE) g COLUMBIA 23 Il @ gglﬂ{%EUYMgAU Harry Styles 3
GOOD TIME GIRL Sofi Tukker Featuring Charlie Barker ; ;
@ 47 SOFI TUKKER (S.WAWLEY-WELD.THALPERN,C.BARKER) g ULTRA 47 3 27 I!J:ISARLMTIOIE/YCOLUMBIAThe Chainsmokers With Kygo 4
SAFETY 2020 : GASHI, Chris Brown, Afro B & DJ Snake i i
38 i |L.GASHI‘N‘CUNNINGHAM‘M.SIBLizéﬁ.iiséﬂgfscqséﬁéﬁiwID‘M.R.MO[]RE‘C‘M.BROWN,R‘ZEMICHIEL) HONESTY SAVES TIME/RCA 25 4 @ mfg/gt! MY  Camila Cabello Featuring DaBaby 5
1] WANTED NOTDxDaya 94 15 @ ALLYOURLOVE  BonkaFeaturing TheRomanticEra 4
NOTD (6.TANDON,T.DANIELSSON,S.BRANDT,DELACEY,S.D.MARTIN,LTEJADA) TOWONDER/ISLAND/REPUBLIC ROBBINS
48 B MORE THAN OK R3HAB x Clara Mae x Frank Walker 2 4 31 ONENIGHT  MKxSonny Fodera Featuring Raphaella 10
FELGHOULVTHELL (VTHELL M.J.SMITH.C.HAGMAN,C.STOBERG,F EL GHOUL,FTEBALDIFIWALKER L HUGHES N AUDINO) CYBSRPVNK/BIG BEATJEMG AREA10/BIG ON BLUE/ULTRA
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GABRIEL GOLDBERG

EQUIVALENT ALBUMS). DANCE/MIX SHOW AIRPLAY: THE WEEK'S MOST POPULAR CURRENT SONGS RANKED BY TOTAL WEEKLY PLAYS ON DANCE-FORMATTED STATIONS AND MIX SHOW PLAYS ON MAINSTREAM TOP 40 AND SELECT RHYTHMIC STATIONS THAT HAVE SUBMITTED THEIR HOURS OF MIX SHOW PROGRAMMING, AS MONITORED BY NIELSEN MUSIC. SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR

HOT DANCE/ELECTRONIC SONGS: THE WEEK'S MOST POPULAR CURRENT DANCE/ELECTRONIC SONGS, RANKED BY RADIO AIRPLAY AUDIENCE IMPRESSIONS AS MEASURED BY NIELSEN MUSIC, SALES DATA AS COMPILED BY NIELSEN MUSIC, STREAMING ACTIVITY DATA BY ONLINE MUSIC SOURCES TRACKED BY NIELSEN MUSIC AND REPORTS FROM A NATIONAL SAMPLE OF CLUB DJS. SONGS ARE DEFINED AS
COMPLETE RULES AND EXPLANATIONS. © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.

CURRENT IF THEY ARE NEWLY-RELEASED TITLES, OR SONGS RECEIVING WIDESPREAD AIRPLAY AND/OR SALES ACTIVITY FOR THE FIRST TIME. TOP DANCE/ELECTRONIC ALBUMS: THE WEEK'S MOST POPULAR DANCE/ELECTRONIC ALBUMS, AS COMPILED BY NIELSEN MUSIC, BASED ON MULTI-METRIC CONSUMPTION (BLENDING TRADITIONAL ALBUM SALES, TRACK EQUIVALENT ALBUMS, AND STREAMING

MUSIC

nielsen

SALES, AIRPLAY &
STREAMING DATA
COMPILED BY



ROBYN BECK/AFP/GETTYIMAGES.

BOXSCORE: THE TOP GROSSING CONCERTS AS REPORTED BY PROMOTERS, VENUES, MANAGERS AND BOOKING AGENTS. DANCE CLUB SONGS: THE WEEK'S MOST POPULAR SONGS PLAYED IN DANCE CLUBS, COMPILED FROM REPORTS
FROM A NATIONAL SAMPLE OF CLUB DJS. SEE CHARTS LEGEND ON BILLBOARD.COM/BIZ FOR COMPLETE RULES AND EXPLANATIONS. © 2020, PROMETHEUS GLOBAL MEDIA, LLC AND NIELSEN MUSIC, INC. ALL RIGHTS RESERVED.

DANCE CLUB SONGS™ LLJ CONCERT GROSSES
LT TS TITLE Artist wks.on
. : GROSS ARTIST
WEEK WEEK  IMPRINT/PROMOTION LABEL BiLLl m PER TICKET PRICE(S) VENUE ATTENDANCE PROMOTER
o 1 #1 JJ BAILACONMIGO JenniferLopez g OAIE CARACITY
1WK SONY MUSIC LATIN
| $3,166,581 BANDA MS DE SERGIO LIZARRAGA
2 ALL NIGHTLONG  JonasBlue & RetroVision 1 249/539 STAPLES CENTER, LOS ANGELES 31,035 GOLDENVOICE PRESENTS
ELECTRONIC NATURE/ASTRALWERKS/CAPITOL FEB.14-15 TWO SHOWS TWO SELLOUTS
o -} ('MGONNA)LOVEMEAGAIN  EltonJohn&TaronEgerton g v $2,782,730 TOOL
PARAMOUNT PICTURES/ROCKET/INTERSCOPE (54,145,878 AUSTRALIAN)  QUDOS BANK ARENA, SYDNEY 27306 FRONTIER TOURING
o SAD ChicoR Feat Afroiack $120.95/571.58 FEB.17-18 30,181 TWO SHOWS ONE SELLOUT °
» BB oo RoseFeat Afojack g Lumineers
SPINNIN <1 $2,657,817 CELINE DION
c | DON'T SEARCH I FIND Madonna . $237)5166/$150/590 /I;\E’I;RSICAN AIRLINES CENTER, DALLAS, TEXAS ]SZéEiSUT AEG PRESENTS/CONCERTS WEST °
LIVE NATION/INTERSCOPE m I 9 t p
. : : A $2,418,296 BILLY JOEL
@ 6 gﬁgag)‘? LOVE Martin Garrix & Dean Lewis 6 $149.50/565.50 MADISON SQUARE GARDEN, NEW YORK 18.229 MSG LIVE
/RCA FEB.20 SELLOUT c h a rt
THERAPY Duke Dumont
14 ] (7) et tm— 3 x ) $2.358,301  BILLYJOEL The Lumineers (above)
’ ’ ' e : e Lumineers (above
9 8 RABBITHOLE CamelPhat Feat. Jem Cooke 12 FEB.7 SELLOUT he B
COLUMBIA
, | $2,278,207  CELINE DION storm the Boxscore
9 LOVE HANGOVER 2020 Diana Ross 4 $216/5153/5110/566 SMOQTHIE KING CENTER, NEW ORLEANS, LA. 12,833 AEG PRESENTS/CONCERTS WEST chart with reports for
MOTOWN/CAPITOL FEB.7 SELLOUT . }
7 IET ANYTHINGFORYOU Rosabel Feat. TamaraWallace 1 /0 $2,150,963  CELINE DION eight North American
CARRILLO $218/$140/$99/551 PNC ARENA, RALEIGH, N.C. 12,436 AEG PRESENTS/CONCERTS WEST shows on IllI: The World
FEB.II SELLOUT
RAISING HELL Kesha Feat. Big Freedia Tour. The band. which
6 L KEMOSABE/RCA 10 P $2,127,052 CELINE DION ” ’ ¢
™ IN THE DARK Vintage Culture, Fancy Inc 13 $250/$150/$90/$60 ;’gg?}TACENTER,HUUSTUN,TEXAS 151,E5LBL%UT AEG PRESENTS/CONCERTS WEST came stateside arter
T N $2,021,746 CELINE DION 7 European shows last
@ 13 IS'\IN‘{!EERE\?? THEMUSIC  Brett osterhaus & Debby Holiday 7 ! $196/5118/590/558 AT&T CENTER, SAN ANTONIO, TEXAS 13,645 AEG PRESENTS/CONCERTS WEST November, is posting
JAN. 30 SELLOUT
BREAK THE WHEEL Kendra Erika career-best numbers. Its
A 14 Rt 10 (i} $1,772,149  MICHAEL BUBLE double-head H
Debbie Gl (52,644,308 AUSTRALIAN) ~ BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA 15,146 TEG DAINTY ouble-headers at the
$144.42/$58.84 A .
@ 15 g!%kSDANUL?NHT ouT ebbie Gibson @ o 6/51 - _FIE_:ES — TWO SHOWS TWO SELLOUTS Allstate Arena in Rose-
— n
@ 16 AL[!VE Joey Suarez 7 = sa9/%30 ALLSTATE ARENA, ROSEMONT, ILL. 24,239 MESSINA TOURING GROUP/AEG PRESENTS mont, lIl. (Feb. 21_22)’
AUDIO4PLAY . s
n FEB.21-22 TWO SHOWS TWO SELLOUTS and Brooklyn’s Barclays
ON MY MIND Diplo & SIDEPIECE \v2 $1,619,919 CELINE DION
19 WL icicecrouno 8 S198)S115/S77/554 BOK CENTER, TULSA, OKLA. 11004 AEG PRESENTS/CONGERTS WEST Center (Feb. 13-14)
@ ‘[ )| FOREVERYOURS (TRIBUTE)  KygolithAvici& SandroCaverza g FEB.S SELLOUT are at Nos. 11 and 14,
INEFFABLE/ISLAND/REPUBLIC : l3 $1'609'727 CELINE DION respective|y_
IB TURN YOUR WORLD AROUND BlmboJones&Thelma HOUStOﬂ F E B $185/$104/$75/$51 FEDEXFORUM, MEMPHIS, TENN. 11,452 AEG PRESENTS/CONCERTS WEST .
RADIKAL 5 ' FEB.9 SELLOUT The Chicago-area
& [P0} ENERGY Glidesonic 19 29 /A $1,581,252  THE LUMINEERS shows ($1.7 million gross)
GLIDESONIC $99/539 BARCLAYS CENTER, BROOKLYN 26232 MESSINA TOURING GROUP/AEG PRESENTS )
- 2[] 2[] FEB.13-14 TWO SHOWS TWO SELLOUTS and the Brooklyn gigs
16 Al DN T STARTNOW Dualipa 14 1] $1,361,613 TOMMY TORRES ($1.6 million) are th
WARNER .0 million) are the
— 9200525 COLISEQ DE PUERTO RICO, SAN JUAN, PUERTO RICO 23,419 COLECTIVO 84 CORP. ,
Nl 22 JUSTALIE Kristine W 12 FEB.14-15 24,454 TWO SHOWS band’s second- and
FLY AGAIN
—— 1,311,14 third-highest-grossin
91 WX MOVINGONUP  Heather SmallFeat DirtyDiscoAnd MattConsola 19 16 34473]_50' 3 ﬂﬂﬂﬁfﬁﬁﬁﬁ'@;\?“"'c 13,078 LIVE NATION 9 9 9
SWISHCRAFT DEC. 29-31 THREE SHOWS THREE SELLOUTS engagements ever,
ANTHEM Connor Bvrns, Bonn -
@ PL TR ALWERKS/CAPITOL 5 f4 $1,115403  JURASSIC WORLD LIVE after a three-show run
$125/$100/$65/540/525 ~ AMWAY CENTER, ORLANDO, FLA. 29,424 FELD ENTERTAINMENT at Colorado’s Fiddler's
@ ~1-| PERSONAL JESUS Michelle Kash g JAN.1720 37344 SEVEN SHOWS
LOVE ANIMAL Green Amphitheatre
[:3 $1,079,826 SUPERM p
25 26 JUST THE SAME AP3 7 $55 ! ' THE FORUM, INGLEWOOD, CALIF. 12,487 LIVE NATION in 2016. In terms of
SONY MUSIC CANADA/418 FEB.1 SELLOUT :
27 GETBACK TO LOVE Kris James 6 [} $995,766 TOOL averages for per-night
DAUMAN $129.50/543 SAVE MART CENTER, FRESNO, CALIF. 10,332 AEG PRESENTS gross The Lumineers’
JAN.15 10,946 ’
@ 28 ﬁ%ﬁf'c‘\" BEAUTY Alya 4 11 $976,980 CRUSH SF 2020 shows are their
% B KICKBACK NIK:11 Feat. Ouiwey Collins 0 $70/$52.50 glELBF]G4rf]A\5HAM CIVIC AUDITORIUM, SAN FRANCISCO :s‘gngwosmws ANOTHER PLANET ENTERTAINMENT blggest yet.
UNDERGROUND ANGEL/BROKEN ' —ERIC FRANKENBERG
_ vil $826,226 ALAN JACKSON
@ 30 g)LPUM]B'I A Love Regenerator 2 5132,99/522.99 STATE FARM ARENA, ATLANTA, GA. 11,602 OUTBACK CONCERTS
FEB.14 SELLOUT
@ LI} GOOD MAN Hilary Roberts 3 v $792,163 MARTIN LAWRENCE
$129.50/$25.88 CAPITAL ONE ARENA, WASHINGTON, D.C. 11,498 AEG PRESENTS
Ol 32 DANCE MONKEY Tones And | 1 JAN. 31 13,437
BAD BATCH/ELEKTRA/EMG ; i
N 1) s7ia00  oRANDICARLILE S el
kW 33 SOUTHOF THEBORDER  Ed SheeranFeat. CamilaCabello & CardiB 14 $69.50/$34.50 RYMAN AUDITORIUM, NASHVILLE 14,097 AEG PRESENTS gnts -Nop
ATLANTIC JAN. 1416, 19-21 SIX SHOWS SIX SELLOUTS PUb“CatLO.” m?y betreWOq[UCEdv Sth’tr‘fdd
inany retrieval system or transmitted,
I WANT IT ALL Julio Mena yJA $710,354 STRAY KIDS inany form or by any means, electronic,
@ 34 CUTTING 3 32[]4/318/:/5144/594/374 MICROSOFT THEATER, LOS ANGELES 5294 LIVE NATION mechanical, photocopying, recording
) FEB.16 6020 or otherwise, without the prior written
35 DON'TLEAVEMELONELY  MarkRonson Feat. YEBBA y) . ;
© Rk /1) $705713  LOS TEMERARIOS e
. $225/$115/$89/$59/543  THE FORUM, INGLEWOOD, CALIF. 7926 LIVENATION . . ’
il 36 RITMO (BADBOYSFORLIFE)  TheBlackEyed Peas X JBalvin 16 FEB.14 SELLOUT 056-100) is published weekly except for
BEP/WETHE BEST/EPIC twoissuesinJanuary, February, May,
el 37 | HATE ME TOO Eda Green 8 vI:3 $673,059 THE LUMINEERS July, August, October and November;
FLYING BOY $89/539 BRIDGESTONE ARENA, NASHVILLE 11,349 MESSINA TOURING GROUP/AEG PRESENTS threeissuesin April, June, September
@ MONEY Kl FEB.18 SELLOUT and December and fourissuesin March;
38 aas 3 2 atotal of 30issues, by MRC Media LLC,
RADIKAL 7| $622,986 FLORIAN SILBEREISEN
VST T Hal (560,864 EUROS) VELODROME, BERLIN 9,039 SEMMEL CONGERTS LS;*%%EOS%"[V]?SY gigg;ﬁg%ﬁymgﬂk‘
alse $90.84/$62.28 JAN.TT SELLOUT ~ouls. -
” 39 CAPITOL y 14 / annual rate, continental U.S. $299.
vI:} $583,688 TYRESE Continental Europe £229. Billboard,
@ 40 FEELS LIKE LOVE Raquela 72 s129/599/’s79/559 THE FORUM, INGLEWOOD, CALIF. 7001 URBAN VIBE ENTERTAINMENT Tower House, Sovereign Park, Market
HOUSE OF PRIDE FEB.16 SELLOUT Harborough, Leicestershire, England
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Shelly Peiken

SONGWRITER

In January 2000, Christina Aguilera’s

“What a Girl Wants,” co-written
by Shelly Peiken, dethroned Santana and
Rob Thomas’ “Smooth” to become the first
Billboard Hot 100 No. 1 of the millennium.
It was also the first No. 1 for Peiken, who
had previously gotten close as a co-writer
of Meredith Brooks’ “Bitch,” which hit No. 2
in 1997. Since then, she has written songs
for Bebe Rexha, Céline Dion, Mandy Moore
and Miley Cyrus, and she’s also a founding
member of the advocacy organization Song-
writers of North America. “ ‘Bitch’ changed
things for me, but ‘What a Girl Wants’ es-
tablished that | wasn’t a fluke,” says Peiken
on the song’s 20th anniversary. “If this was
happening again, it wasn’t an accident.”

My daughter was 2 at the time, so | wasn’t ob-
sessing about the charts every second, which
was a good thing. We were reading Winnie
the Pooh when | got a call from [Atlantic Re-
cords’] Pete Ganbarg, who said “What a Girl
Wants” was going to knock out “Smooth” next
week. He had A&R’d Santana and that record,
so he knew when he said, “You’re going to
have your first No. 1.”

| was so ready after “Bitch” had come so
close. Both songs were inspired by the same
relationship: my current husband. They’ve
got a common thread because they’re from
the same soul. Growing up, | didn’t know
songwriting could be a profession. But when
| decided that this was what | wanted to do
with my life, | read Billboard and the charts
constantly: “Diane Warren, Diane Warren,
Diane Warren.” Like, “Who is this chick?!”
(Laughs.) | imagined that one day my name
would be in the little parentheses that said
“writer.” —AS TOLD TO NICK WILLIAMS

v

Peiken also co-wrote Aguilera’s next
hit, “Come On Over Baby (All | Want
Is You),” which reigned at No. 1on
the Hot 100 for four weeks in 2000.

v

“Bitch” has logged 56.7 million
on-demand U.S. streams, according
to Nielsen Music/MRC Data.

v

Peiken has two Grammy Award
nominations: best rock song
(“Bitch”) and best spoken word
album, for her 2015 memaoir,
Confessions of a Serial Songwriter.

Peiken photographed by
Winnie Au on Feb. 14 at Big
Orange Sheep in Brooklyn.

“I've always been a massive fan
of Shelly’s writing and have
tried to have our artists cut as
many of her songs as possible.
So when I saw that ‘What a Girl’
was going to replace ‘Smooth’
at No. 1, I was thrilled to call her
and give her the news.”

—PETE GANBARG, PRESIDENT
OF A&R, ATLANTIC RECORDS;
PRESIDENT, ATCO RECORDS

HAIR AND MAKEUP BY LAURA COSTA

AT EXCLUSIVE ARTISTS




APRIL20- 23,2020 | LAS VEGAS

JBALVIN ROSALIA OZUNA
09 T16RES DEL NORIE

[1CRELS ON SALE NOW!

LATINFESTPLUS.COM~ #LATINFESTPLUS



